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Babson shares its methodology 
and educational model with other 
institutions around the world 
through Babson Global, and in the 
process brings new knowledge and 
opportunities back to its campus. 
Besides GEM, Babson has co-founded 
and continues to sponsor the Babson 
College Entrepreneurship Research 
Conference (BCERC), the largest 
academic research conference focused 
exclusively on entrepreneurship and 
the Successful Transgenerational 
Entrepreneurship Project (STEP) a 
global family business research project.

For more information, visit  
www.babson.edu

► Universidad del Desarrollo 
True to the spirit and enterprising 
drive of its founders, the Universidad 
del Desarrollo is today one of 
the  prestigious universities in Chile. 
The project started 25 years ago in 
Concepción, a southern city of Chile 
with 100 business administration 
students. Twenty five years later, 
the facts speak for themselves. 
Its rapid growth has become an 
expression of the university’s main 
facet: entrepreneurship. The UDD 
MBA program is rated one of the best 
in South America and also leader in 
entrepreneurship education, according 
to America Economia magazine, 
an achievement that once again 
represents the 'entrepreneurial' seal 
that is embedded in the spirit of the 
university. Today the university has 
more than 13,521 undergraduates, 
3,023 postgraduates and over 11,752 
graduates from 26 careers that 
cover all areas of human knowledge. 
UDD also has 15 research centers 
in many disciplines. One of this 
research centers, the Entrepreneurship 
Institute of the School of Business and 
Economics co-ordinates the GEM Chile 
project and is one of the most important 
research centers in South America 
dedicated to entrepreneurship studies.

For more information visit www.udd.cl

GEM SPONSORS

► Babson College
Babson College is a founding 
institution and lead sponsor of the 
Global Entrepreneurship Monitor 
(GEM). Located in Wellesley, 
Massachusetts, USA, Babson is 
recognized internationally as a leader in 
entrepreneurial management education. 
U.S. News and World Report has 
ranked Babson #1 in entrepreneurship 
education for 18 years in a row. 

Babson grants B.S degrees through its 
innovative undergraduate program, and 
offers MBA and M.S degrees through its 
FW Olin Graduate School of Business. 
The School of Executive Education 
offers executive development programs 
to experienced managers worldwide. 
Babson’s student body is globally diverse, 
hailing from 45 U.S. states and 57 
economies (non-U.S. students comprise 
more than 20% of undergraduates 
and 40% of full-time MBA students). 
Students can choose from over 100 
entrepreneurship courses offered each 
year, taught by 17 tenure or tenure-
track faculty, all with entrepreneurship 
experience, seven faculty from other 
divisions around the college, and highly 
accomplished business leaders serving as 
adjunct faculty.

Entrepreneurial Thought and Action (ETA) 
is at the center of the Babson experience, 
where students are taught to experiment 
with their ideas in real-life, learning and 
adapting these as they leverage who 
and what they know to create valuable 
opportunities. 'Entrepreneurship of All 
Kinds' emphasizes that entrepreneurship 
is crucial and applicable to organizations 
of all types and sizes, whether a newly 
launched independent start-up, a 
multigenerational family business, 
a social venture, or an established 
organization. Through an emphasis 
on Social, Environmental, Economic 
Responsibility, and Sustainability (SEERS), 
students learn that economic and social 
value creation are not mutually exclusive, 
but integral to each other. 
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ethics and citizenships, and who are 
internationally competitive.

It is a multi-campus institution with 
international presence and a leading-
edge educational model TEC21, with 
the purpose of transforming lives 
and solving the challenges of the 21 
century. It has 31 campuses distributed 
throughout the diverse regions of 
Mexico, with around 90,000 students. 
There are 19 international sites and 
liaison offices in 12 countries and 
more than 250,000 alumni in Mexico 
and around the world.

It has been awarded institution-wide 
national and international accreditations 
for its high school, undergraduate and 
graduate academic programs. In 2013, 
it became the first university in Latin 
America to acquire QS 5-Star rating, 
positioning it among the 38 universities 
worldwide with this distinction, according 
to the British ranking agency Quacquarelli 
Symonds (QS). It conducts scientific and 
technological applied research in strategic 
areas to meet the nation’s social, 
economic and environmental demands.

The Eugenio Garza Lagüera 
Entrepreneurship Institute promotes  
entrepreneurship and innovation-
based culture in all the students, 
communities and regions throughout 
academic entrepreneurship programs 
and a network of business incubators 
(high impact, basic and social 
incubators), business accelerators,  
technology parks network,  centers for 
entrepreneurial families, venture capital 
development activities, and the Enlace 
E+E Mentor Network.  

The entrepreneurship initiatives 
contribute to the generation of jobs and 
to strengthening the national economy 
and social development by means of 
knowledge transfer to create develop 
and grow companies. It acts in favor of 
a more inclusive, caring society with 
ethical values.

For more information visit www.itesm.mx 

► Universiti Tun Abdul Razak
Universiti Tun Abdul Razak (UNIRAZAK) 
was established on 18 December 1997 
as one of the first private universities 
in Malaysia. The university was named 
after Malaysia’s second prime minister, 
the late YAB Tun Abdul Razak bin Dato’ 
Hussein, and was officially launched 
on 21 December 1998 by Tun Abdul 
Razak’s eldest son, YAB Dato’ Seri 
Mohd Najib bin Tun Abdul Razak, 
current prime minister of Malaysia. 
UNIRAZAK recognized the imperative 
for Malaysia’s future entrepreneurs to 
equip themselves with the proper tools 
and expertise to survive and flourish  
in today’s modern competitive 
economic climate. 

Thus UNIRAZAK founded The Bank Rakyat 
School of Business and Entrepreneurship 
(BRSBE) a unique school, dedicated 
to providing quality education in 
entrepreneurial and business leadership 
in Malaysia. BRSBE was formed with the 
view that entrepreneurial activity is one of 
the pillars of a strong and vibrant economy. 
Although big business is vital for economic 
health and prosperity, a strong cadre of 
SMIs and SMEs is also essential to ensure 
a diverse economy and to provide the 
required support to big business and the 
community. In fact, the dramatic economic 
development in Asia over the past two 
decades highlights the importance of 
understanding entrepreneurship in the 
region. In this regard, UNIRAZAK through 
BRSBE is ideally poised to play both a 
national and regional role in developing 
entrepreneurship and meeting challenges 
unique to Asia.

For more information visit  
www.unirazak.edu.my

► Tecnológico de Monterrey
Tecnológico de Monterrey was founded 
in 1943, as a private nonprofit 
institution, thanks to the vision and 
commitment of Don Eugenio Garza 
Sada and a group of entrepreneurs.

It educates leaders with 
entrepreneurial spirit, committed to 
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The 2015 Global Entrepreneurship 
Monitor (GEM) survey represents 
the 17th year that GEM has tracked 
rates of entrepreneurship across 
multiple phases and assessed the 
characteristics, motivations and 
ambitions of entrepreneurs, and the 
attitudes societies have toward this 
activity. This report covers results 
based on 601 economies completing 
the Adult Population Survey (APS) 
and 62 economies completing the 
National Expert Survey (NES). Part 2 of 
this report features a page of results 
on each economy, with numbers and 
rankings on key GEM indicators from 
the APS, as well as an assessment of 
ecosystem factors from the NES. 

Below are selected major findings from 
the report.

SOCIETAL VALUES ABOUT 
ENTREPRENEURSHIP

Across 60 economies around the world, 
68% of working-age adults, on average, 
perceive high status for entrepreneurs 
in their societies, and 61% believe they 
receive positive media attention. In 
the factor-driven and efficiency-driven 
economies, two-thirds of adults, on 
average, think entrepreneurship is a 
good career choice. In the innovation-
driven economies, 53% have this 
belief. Three countries from the Asia 
region (Kazakhstan, Philippines 
and Indonesia) exhibit high levels 
on all three indicators, with three-
fourths or more of people stating that 
entrepreneurs receive high status and 
are represented positively in the media, 
and that entrepreneurship is a good 
career choice.

SELF-PERCEPTIONS ABOUT 
ENTREPRENEURSHIP 

On average, 42% of working-age 
adults in the GEM economies see 
good opportunities around them for 

1 Survey data from Japan and Turkey were 
not completed in time for the global report.

starting a business, but a little more 
than one-third of them would be 
constrained from starting a business 
due to fear of failure. However, more 
than half of the working-age population 
in the 60 economies, on average, 
feel they have the ability to start a 
business. High levels on these three 
indicators can be seen in African 
countries (Senegal, Burkina Faso and 
Botswana) and Barbados, where over 
half see opportunities, with less than 
one-fifth of them feeling constrained 
by fear of failure, and close to three-
fourths or more believing they have 
the capabilities to start. Twenty-one 
percent of people surveyed in the 60 
economies, on average, intend to start 
a business in the next three years.

PHASES/TYPES OF 
ENTREPRENEURIAL ACTIVITY

Average TEA rates tend to be highest 
in the factor-driven group, decreasing 
with higher levels of economic 
development (21% for factor-driven, 
15% for efficiency-driven and 8% 
for innovation-driven). Established 
business ownership is also highest in 
the factor-driven group (13% for factor-
driven, 8% for efficiency-driven and 
7% for innovation-driven), although 
the proportion of established business 
owners relative to TEA is smaller than 
in the innovation-driven economies. 
High rates of both TEA and established 
business ownership are exhibited in 
Senegal and Ecuador, where over one-
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third of the population is starting or 
running a new business and over one-
sixth is running a mature one.

Entrepreneurial Employee Activity (EEA) 
is highest in the innovation-driven 
economies (1% for factor-driven, 2% for 
efficiency-driven and 5% for innovation-
driven). Norway, Australia and the United 
Kingdom report the highest EEA rates, at 
8% or more of their adult populations.

Discontinuance is highest in the factor-
driven economies (8% for factor-driven, 5% 

for efficiency-driven and 3% for innovation-
driven). A lack of profits or finance explain 
half or more of the exits in the factor-
driven and efficiency-driven economies. 
The innovation-driven group shows equal 
proportions of exits due to unprofitability 
compared to the other two development 
stages, but these economies are less than 
half as likely to name financial problems 
as a reason for business exits. Both the 
efficiency-driven and innovation-driven 
economies show four times the proportion 
of exits due to bureaucracy compared to 
the factor-driven group. 

MOTIVATION FOR EARLY-
STAGE ENTREPRENEURIAL 
ACTIVITY
Most entrepreneurs around the world 
are opportunity-motivated. In the factor- 
and efficiency-driven economies, 69% 
of entrepreneurs stated they chose 
to pursue an opportunity as a basis 
for their entrepreneurial motivations, 
rather than starting out of necessity. 
The innovation-driven economies show 
a higher proportion of opportunity-
motivated entrepreneurs, at 78%. 
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Among entrepreneurs with opportunity-
driven motives, a portion of these 
seek to improve their situation, either 
through increased independence or 
through increased income (versus 
maintaining their income). GEM calls 
these improvement-driven opportunity 
(IDO) entrepreneurs. To assess the 
relative prevalence of improvement-
driven opportunity entrepreneurs 
versus those motivated by necessity, 
GEM has created the Motivational 
Index. This index reveals that there 
are one and a half times as many IDO 
entrepreneurs as necessity-driven 
ones, on average, in the factor-driven 
economies, and twice as many in the 
efficiency-driven economies. In the 
innovation-driven economies, there are 
3.4 times as many IDO entrepreneurs 
as necessity-motivated entrepreneurs. 

GENDER AND AGE 
DISTRIBUTION OF EARLY-
STAGE ENTREPRENEURIAL 
ACTIVITY
Among development levels, the factor-
driven economies have the highest 
average female TEA rates and the 
highest rate relative to men. Among 
those entrepreneurs, however, women 
are nearly one-third more likely to 
start businesses out of necessity 
than men. In six economies (Vietnam, 
Philippines, Thailand, Malaysia, Peru and 
Indonesia), women show equal or higher 
entrepreneurship rates than men. The 
overall age pattern for entrepreneurship 
shows the highest participation rates 
among the 25–34 and 35–44 year olds, 
people in their early and mid-careers. 

INDUSTRY SECTOR 
PARTICIPATION

Nearly half or more of the entrepreneurs 
in the factor- and efficiency-driven 
groups operate wholesale or retail 
businesses, while nearly half of the 
entrepreneurs in the innovation-driven 
group started businesses in information 
and communications, and financial, 
professional, health, education and other 

services industries. An emphasis on 
particular sectors can be seen in several 
economies: for example, agriculture in 
India, mining in Tunisia, manufacturing in 
Egypt, wholesale/retail in the Philippines, 
information and communications 
technology in Sweden and Belgium, 
finance in Slovakia, and professional 
services in Norway.

JOB CREATION PROJECTIONS

The innovation-driven economies have, 
on average, the highest proportion of 
prospective non-employer entrepreneurs 
(40% for factor-driven, 39% for efficiency-
driven and 45% for innovation-driven). 
The frequency of medium-to-high growth 
oriented entrepreneurs (expect to employ 
six or more) is similar across all economic 
development levels (18% for factor-driven, 
21% for efficiency-driven and 20% for 
innovation-driven). The highest rates of 
medium-to-high growth entrepreneurs can 
be found in economies in Latin America 
and the Caribbean (Colombia and Chile), 
Asia and Oceania (Taiwan, China and 
Kazahkstan), Africa (Tunisia) and Europe 
(Romania and Ireland). 

INNOVATION

Average innovation levels increase with 
development level (21% for factor-driven, 
24% for efficiency-driven and 31% for 
innovation-driven). Within the individual 
economies, the highest levels can be seen 
in Chile and India, where over half of the 
entrepreneurs in these economies state 
they have innovative products or services. 

INTERNATIONALIZATION

The innovation-driven phase of 
development reveals the highest 
average level of internationalization 
(6% for factor-driven, 13% for 
efficiency-driven and 20% for 
innovation-driven). Panama and four 
European economies (Luxembourg, 
Switzerland, Croatia and Slovenia) each 
contain over one-third of entrepreneurs 
with substantial international sales. 

Canada also shows a high rate of 
internationalization, which boosts 
North America’s average. 

ENTREPRENEURSHIP 
ECOSYSTEM

GEM teams assess the quality of their 
entrepreneurship ecosystems2 through 
a national expert survey (NES). Overall, 
physical infrastructure, commercial 
and legal infrastructure, and social and 
cultural norms received the highest 
ratings. Conditions scoring lowest were 
entrepreneurship education in primary 
and secondary school, internal market 
entry regulations and burdens, and 
access to finance. Among the economic 
development levels, innovation-driven 
economies generally score higher on 
these conditions, while the factor-
driven economies tend to struggle 
with obstacles in their respective 
entrepreneurship ecosystems. 
Across the geographic regions, the 
entrepreneurship ecosystem is the 
most developed in North American 
economies and the least developed in 
the African economies. 

The aim of this report is to inform 
academics, educators, policy 
makers and practitioners about 
the multidimensional nature of 
entrepreneurship around the world. 
Improvements and stability in GEM 
measures from year to year can 
demonstrate the value of long-term 
commitments by policy makers and 
public and private stakeholders in 
effecting changes and providing needed 
resources for building more supportive 
entrepreneurship ecosystems. It is 
GEM’s goal to advance knowledge about 
entrepreneurship and guide decisions 
that can lead to the conditions that 
allow entrepreneurship to thrive. 

2 Entrepreneurial finance, government 
policies and programs relevant to 
entrepreneurship, entrepreneurship 
education, R&D transfer, commercial 
and legal infrastructure, internal market 
openness and dynamics, physical 
infrastructure, and cultural and social norms.
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The 2015 Global Entrepreneurship 
Monitor (GEM) represents the 17th 
annual global survey of entrepreneurial 
activity across multiple phases of the 
business process; the characteristics, 
motivations and ambitions of 
entrepreneurs; the attitudes societies 
have toward this activity; and the 
quality of entrepreneurship ecosystems 
in different economies. Sixty-two 
economies participated in the 2015 
survey, grouped in Figure 1 according to 
economic development stage1 and global 
geographic regional structure2:

1 Classification of economies by economic 
development level is adapted from the 
World Economic Forum (WEF). According 
to WEF’s classification, the factor-driven 
phase is dominated by subsistence 
agriculture and extraction businesses, 
with a heavy reliance on (unskilled) labor 
and natural resources. In the efficiency-
driven phase, an economy has become 
more competitive with further development 
accompanied by industrialization and an 
increased reliance on economies of scale, 
with capital-intensive large organizations 
more dominant. As development advances 
into the innovation-driven phase, 
businesses are more knowledge-intensive, 
and the service sector expands. http://
weforum.org 

2 Classification of economies by 
geographic region adapted from the United 
Nation’s composition of the world’s macro 
geographical regions. http://unstats.
un.org/unsd/methods/m49/m49regin.htm 

Factor-driven Efficiency-driven Innovation-driven

Africa Botswana Morocco  

Burkina Faso South Africa  

Cameroon Tunisia  

Egypt   

Senegal   

Asia & Oceania India China Australia

Iran Indonesia Israel

Philippines Kazakhstan Japan

Vietnam Lebanon Republic of Korea

 Malaysia Taiwan

 Thailand  

 Turkey  

Latin America  
& Caribbean  Argentina  

 Barbados  Puerto Rico

 Brazil  

 Chile  

 Colombia  

 Ecuador  

 Guatemala  

 Mexico  

 Panama  

 Peru  

 Uruguay  

Europe  Bulgaria Belgium 

Croatia Estonia

 Hungary Finland

 Latvia Germany

 Poland Greece

 Romania Ireland

 Macedonia Italy

 Luxembourg

 The Netherlands

  Norway

  Portugal

  Slovakia

  Slovenia

  Spain

  Sweden

  Switzerland

  UK

North America   Canada

  United States

Figure 1: Economies Participating in the 2015 GEM Survey, Grouped By Geographic 
Region and Economic Development Level 
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Figure 2: The GEM Conceptual Framework

GEM CONCEPTUAL 
FRAMEWORK

GEM’s conceptual framework depicts the 
multifaceted features of entrepreneurship, 
recognizing the proactive, innovative 
and risk responsible behavior of 
individuals, always in interaction with 
the environment. In this respect, the 
GEM survey was conceptualized with 
regard for the interdependency between 
entrepreneurship and economic 
development, in order to:

 ► Uncover factors that encourage 
or hinder entrepreneurial activity, 
especially related to societal 
values, personal attributes and the 
entrepreneurship ecosystem.

 ► Provide a platform for assessing 
the extent to which entrepreneurial 
activity influences economic growth 
within individual economies.

 ► Uncover policy implications 
for the purpose of enhancing 
entrepreneurial capacity in an 
economy.  

 
The social, cultural, political and 
economic context is represented through 

National Framework Conditions, which 
impact the advancement of society 
through three phases of economic 
development (factor-driven, efficiency-
driven and innovation-driven), and 
Entrepreneurial Framework Conditions, 
which are conceptualized as influencing 
entrepreneurial activity more directly. 
The latter consists of: entrepreneurial 
finance, government policy, government 
entrepreneurship programs, 
entrepreneurship education, Research 
and Development (R&D) transfer, 
commercial and legal infrastructure, 
internal market dynamics and entry 
regulation, physical infrastructure, and 
cultural and social norms.

Societal values about entrepreneurship 
include such aspects as how the society 
values entrepreneurship as a good 
career choice, whether entrepreneurs 
have high societal status and the extent 
to which media positively represents 
entrepreneurship in an economy.

Individual attributes include demographic 
characteristics (gender, age, etc.), self-
perceptions (perceived capabilities, 

perceived opportunities, fear of failure) 
and motives for starting a business (i.e., 
necessity vs. opportunity).

Entrepreneurial activity encompasses 
multiple phases of the business process 
(nascent, new business, established 
business, discontinuation), potential 
impact (job creation, innovation, 
internationalization), and the type of 
activity (Total Early-stage Entrepreneurial 
Activity (TEA), Social Entrepreneurial 
Activity (SEA) or Employee Entrepreneurial 
Activity (EEA)). 

Operational definitions of the business 
phases and entrepreneurship 
characteristics are represented in 
Figure 3: 

The GEM survey is based on collecting 
primary data through an Adult Population 
Survey of at least 2,000 randomly 
selected adults (18–64 years of age) 
in each economy. In addition, national 
teams collect expert opinions about 
components of the entrepreneurship 
ecosystem through a National Expert 
Survey (NES). 
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DASHBOARD OF GEM 
INDICATORS

This report features a detailed review 
of key entrepreneurship indicators, 
with each economy receiving a 
ranking on every indicator. Overall, 
this group of indicators may be 
viewed as a dashboard representing 
a comprehensive set of measures 
that collectively contribute toward the 
impact entrepreneurship has on a 
society and the extent society supports 
this activity. Highlighted in the report 
are the following measures:

Perception of Societal Values Related to 
Entrepreneurship

 ► Entrepreneurship as a good   
 career choice

 ► High status for successful   
 entrepreneurs

 ► Media attention for   
 entrepreneurship

Individual Self-Perceptions about 
Entrepreneurship

 ► Perceived opportunities 
 ► Perceived capabilities 

 ► Entrepreneurial intentions
 ► Fear of failure rate

Entrepreneurial Activity Indicators
 ► Total Early-stage Entrepreneurial  

 Activity – TEA 
 ► Motivational index (ratio of TEA  

 improvement driven opportunity  
 to TEA necessity)

 ► Established business  
 ownership rate

 ► Business discontinuation rate
 ► Entrepreneurial Employee   

 Activity – EEA

Perceived Quality of the 
Entrepreneurship Ecosystem

 ► Entrepreneurial finance
 ► Government policies: support  

 and relevance; government  
 policies: taxes and   
 bureaucracy

 ► Government entrepreneurship  
 programs

 ► Entrepreneurship  
 education at school age;   
 entrepreneurship education at  
 post school stage 

 ► R&D transfer

 ► Commercial and legal   
 infrastructure

 ► Internal market dynamics;  
 internal market burdens or  
 entry regulation

 ► Physical infrastructure
 ► Cultural and social norms

This report covers results based on 
603 economies completing the Adult 
Population Survey (APS) and 62 
economies completing the National 
Expert Survey (NES). The report 
is structured in three parts: Part 
1 discusses the GEM results from 
the 2015 survey. Each indicator is 
analyzed by economic development 
level, geographic region and across 
individual economies. Part 2 presents 
entrepreneurship profiles of each 
individual economy, reporting values 
and rankings on key indicators. Part 3 
contains data tables on the indicators 
for all of the economies, arranged by 
geographic region. 

3 Survey data from Japan and Turkey were 
not completed in time for the global report.

Total Early-Stage Entrepreneurial Activity (TEA)

Individual attributes

► Gender

► Age

► Motivation

Industry

► Sector

Impact

► Business growth

► Innovation

► Internationalization

Nascent 
entrepreneur:
involved in 
setting up a 
business

Owner-manager of 
a new business
(up to 3.5 years old)

Discontinuation of 
business

Owner-
manager 
of an 
established 
business
(up to 3.5 
years old)

Early-stage Entrepreneurship Profile

Potential 
entrepreneur:
opportunities, 
knowledge  
and skills

Conception Firm Birth Persistence

Figure 3: Model of Business Phases and Entrepreneurship Characteristics Represented in GEM
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SOCIETAL VALUES ABOUT 
ENTREPRENEURSHIP1 

Societal attitudes provide a signal about 
how entrepreneurship is regarded in an 
economy. A society’s culture, history, 
policy and business environment, and 
many other factors, can influence its view 
toward entrepreneurship, which can, in 
turn, affect entrepreneurial ambitions 
and the extent to which this activity will 
be supported. GEM assesses the extent 
to which people think entrepreneurship 
is a good career choice, whether they feel 
entrepreneurs are afforded high status 
and if there are positive representations 
of entrepreneurs in the media.  

In the factor-driven economies, two-
thirds of working-age adults believe 
entrepreneurship is a good career choice, 
with a similar proportion stating that 
entrepreneurs capture substantial media 
attention. Even more have high regard 
for this activity, with nearly three-fourths 
stating that entrepreneurs have high 
status in their societies. These results 
indicate that entrepreneurs are visible 
and well-regarded, and are considered to 
have good careers.

The efficiency-driven economies, on the 
other hand, show a different pattern. 
Like the factor-driven economies, two-
thirds believe entrepreneurship is a good 
career choice. The other two indicators, 
however, are lower than in the factor-
driven economies, as Figure 4 illustrates. 
This suggests that, relative to the factor-
driven economies, people believe it’s a 
good work option, even if entrepreneurs 
are slightly less visible and somewhat less 
admired than in the factor-driven world.

A third pattern can be seen in the 
innovation-driven group. Here, working-
age adults are about as likely as those 
in the efficiency-driven group to think 
entrepreneurs have high status and are 
represented positively in the media. But 
little more than half consider starting a 

1 These questions were optional and 
not included in the surveys in Senegal, 
Lebanon, Panama, Canada, Norway and 
the United States.

business a good career choice. Implied 
here is that other options may be 
more attractive, even if entrepreneurs 
receive a reasonable amount of respect 
and attention.

Among the economies featured in the 
GEM 2015 survey, several regions 
exhibit divergent results with regard to 
perceptions about entrepreneurship 
as a career. In Latin America and the 
Caribbean, only 17% of working-age adults 
in Puerto Rico think entrepreneurship is a 
good choice of career, while 96% of those 
in Guatemala do. In Europe, 33% of Finns 
state these perceptions, while it’s 79% 
in the Netherlands. Finally, in Asia, less 
than 40% of working-age adults in the 
Republic of Korea, Malaysia and India cite 
positive beliefs about entrepreneurship 
as a career, while about three-fourths of 
those in Taiwan, Indonesia, Philippines 
and Kazakhstan do (see Part 3, Table 1 
for results on societal values by economy 
and region).

Guatemala’s high perceptions about 
entrepreneurship as a career are 
supported by relatively high regard for 
entrepreneurs (80% state entrepreneurs 
have high status). The results also lend 
evidence to the notion that entrepreneurs 
are celebrated in Israel. In this country, 
86% of people think entrepreneurs have 
high status. In contrast, few people 
in Croatia (42%) believe so. But even 
though entrepreneurs are somewhat 

less esteemed in that country, a majority 
of people (62%) still think it would be a 
good career. In three other economies 
(India, Puerto Rico and Spain), fewer than 
half the working-age population see high 
status for entrepreneurs. 

Entrepreneurs are highly visible in Taiwan: 
86% of working-age adults believe 
there is positive media attention for 
entrepreneurs. Other Asian economies 
(Philippines, Kazakhstan, Indonesia and 
China) also report high media attention for 
entrepreneurs. Conversely, only one-third 
of Hungarians see this publicity, as do less 
than 40% in Greece and India. In India, 
this is consistent with low beliefs about 
entrepreneurship as a good career choice, 
and relatively few believing entrepreneurs 
hold high status in their society.

In Puerto Rico, over two-thirds think 
there is positive media attention for 
entrepreneurship, but this doesn’t 
seem to translate to how this activity is 
regarded, with very few thinking it’s a 
good career and less than half (48%) 
thinking entrepreneurs have high status. 
There is also a disconnect in Finland, 
where over two-thirds of the population 
see positive representations around 
entrepreneurship and nearly 85% believe 
entrepreneurs have high status; yet very 
few Finns (33%) would consider starting 
a business a good career. Positive 
media attention can be a valuable 
means of shaping attitudes toward 

FIGURE 4: Development Group Averages for Societal Values about Entrepreneurship in 
54 Economies, GEM 2015
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entrepreneurship in a society. But in many 
cases, this can take time or it needs to be 
accompanied by other changes.

Contrasting results can be seen in Greece 
and Tunisia, where more than half of 
adults (61% and 71%, respectively) 
believe entrepreneurship is a good 
choice of career, despite the fact that 

fewer (38% and 48%, respectively) see 
positive images of entrepreneurs in the 
media. In some cases, the notion of 
entrepreneurship may be well-rooted 
in society, and its commonplace regard 
may not capture much media attention. 
Relative to other career pursuits, 
entrepreneurship may represent a more 
attractive option.

SELF-PERCEPTIONS ABOUT 
ENTREPRENEURSHIP 

While societal attitudes can indicate 
how entrepreneurship is regarded in 
a society, personal perceptions about 
entrepreneurship may influence, more or 
less, whether one would consider starting 
a business. GEM assesses individual self-
perceptions regarding whether people 
see opportunities around them, whether 
those seeing opportunities would feel 
constrained by fear of failure, whether 
they believe they are capable of starting a 
business and whether they intend to do so 
within the next three years.

The factor-driven economies are 
characterized by high opportunity and 
capability perceptions. With more than 
half seeing good opportunities for starting 
a business and about two-thirds believing 
they have the capabilities to do so, it 
would follow that intentions would also be 
high (see Figure 6). 

The efficiency-driven economies show 
lower levels on these three indicators 
(perceived opportunities, perceived 

FIGURE 5: Development Group Averages for Self-perceptions about Entrepreneurship in 
60 Economies, GEM 2015

FIGURE 6: Scatterplot of Capabilities Perceptions vs. Entrepreneurial Intentions (Percentage of Adult Population  
Age 18-64 yrs) in 60 Economies, GEM 2015
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*Fear of failure is measured among those seeing opportunities 
+entrepreneurial intentions are measured in the nonentrepreneur population
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capabilities and intentions), but higher 
than what the innovation-driven group 
exhibits. Less distinct between these 
two economic groups, however, are 
opportunity perceptions. It is perhaps an 
unusual finding that people are nearly 
equally apt to see opportunities in the 
efficiency and innovation-driven groups. 

More distinct in the innovation-driven 
group, though, is the dramatically lower 
intentions to start a business, with only 
one-third the level of intentions as the 
factor-driven average. Consequently, 
although people in the innovation-driven 
economies generally see opportunities, 
perhaps because these opportunities 
are visible or because people are alert to 
them, comparatively few intend to pursue 
entrepreneurship. The relatively lower 
capabilities perceptions may contribute 
to this. While capabilities perceptions are 
higher than opportunity perceptions at all 
three development levels, it is less marked 
in the innovation-driven economies. 

The higher average level of capability 
perceptions compared to opportunity 
perceptions in the factor- and efficiency-
driven economy (12 percentage 
point difference for each) may reveal 
a less critical assessment of one’s 
capabilities compared to conditions in 
the environment around them. However, 
it is important to view perceptions about 
opportunities and capabilities within 
the context of the typical business 
one may start in an economy. As the 
section on industry reveals, different 
economies, regions and development 
level phases have distinct industry 
profiles. The capabilities required to 
start a retail business, for example, may 
differ from one based on information and 
communications technologies.

Opportunity perceptions at either extreme 
of the entire GEM sample can be seen 
in European economies, with Greece 
and Bulgaria showing low levels on this 
indicator at 14% (along with the Republic 
of Korea) and Sweden and Norway at 
the highest level, around 70% (along 
with Senegal). Interestingly, it is in many 
European economies where substantial 
year-on-year improvements can be seen 

in opportunity perceptions among 45 
economies participating in the three GEM 
surveys from 2013 to 2015. Among these 
are: Belgium, Croatia, Estonia, Germany, 
Hungary, Ireland, the Netherlands, Poland, 
Portugal, Romania, Slovakia, Slovenia, 
Spain and the United Kingdom (Vietnam 
also reported increases in this perception). 
To the extent that this measures positive 
impressions about starting businesses 
in the current environment, greater 
awareness about entrepreneurship, and 
so forth, this signals a promising trend for 
Europe (see Part 3, Table 2 for results on 
self-perceptions by economy and region).

Capabilities perceptions may reveal, not 
just people’s skills, but also confidence 
in their ability to start a business. The 
level and focus of education systems, 
national and regional culture, and many 
other factors may explain differences 
across economies. Figure 6 highlights 
the importance of having people who 
are confident and capable of starting 
businesses in a society. As this figure 
shows, capabilities perceptions show a 
strong relationship to intentions to start a 
business in the next three years.

Capabilities perceptions are lowest 
in four Asian economies; little more 
than one-fourth of the adult population 
in Taiwan, China, Malaysia and the 
Republic of Korea believe they have 
the capabilities for entrepreneurship. 
A majority of those in Senegal (89%), 
on the other hand, stated they had this 
ability, with another African economy 
(Burkina Faso) also showing high levels 
on this indicator. General education 
levels for these two African contries 
are not high, particularly relative to 
the Asian economies exhibiting low 
capabilities perceptions. It is therefore 
likely that other explanations weigh 
more heavily: for example, one’s 
confidence, cultural differences, skills 
and the types of business that are 
typical in a region or economy. 

Over time (2013–2015), capabilities 
perceptions appear to be quite stable 
in the GEM economies. However, 
notable year-on-year increases could 
be seen in Europe (Finland, Estonia 

and Poland), Latin America (Brazil and 
Chile) and in Botswana and Iran.
 
Fear of failure shows little difference 
among the three economic groups, with 
the innovation-driven group showing 
higher fear of failure, but only by four 
percentage points compared to the 
factor-driven average. Greater variation in 
this indicator can be seen at the regional 
level, where fear of failure is lowest 
in Africa and Latin America and the 
Caribbean, and highest in Asia, Oceania 
and Europe. Regional characteristics, 
rather than economic development level, 
therefore tends to weigh more heavily on 
this indicator.

Fear of failure was lowest in Barbados and 
Senegal, where less than 16% of those 
seeing opportunities would be constrained 
by fear of failure. Other Latin American 
and African economies also exhibited low 
fear of failure (Burkina Faso, Lebanon, 
Botswana and Puerto Rico). This contrasts 
with Kazakhstan, where 76% of those 
seeing opportunities feel constrained by 
the prospect of failure. 

Among the 45 economies participating 
in GEM 2013–2015, fear of failure 
decreased year by year in several 
economies: among them, Finland and 
Sweden in Europe, Ecuador and Puerto 
Rico in Latin America and the Caribbean, 
and Vietnam and Malaysia in Asia. 
 
Over 60% of people in Senegal and 
Botswana stated they intended to start 
a business over the next three years. 
High intentions in these two countries 
were consistent with high opportunity 
and capability perceptions and low fear 
of failure. In contrast, low intentions to 
start businesses were exhibited in many 
European economies: in Norway, Spain, 
Switzerland and Bulgaria, 5% or less of 
the population signalled these intentions.
 
In Bulgaria, the Republic of Korea 
and Greece, low intentions were 
accompanied by low opportunity 
perceptions. In these countries, 
few people see good opportunities 
for starting businesses, and this is 
consistent with few intending to do so.
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Conflicting results, however, can be seen 
in Norway. Despite exhibiting among 
the highest opportunity perceptions in 
the sample, this country reports the 
lowest level of intentions. This result is 
more consistent with the low level of 
capabilities perceptions shown in this 
country. Sweden exhibits a similar effect, 
although not as marked as in Norway. 
This suggests that people’s perceptions 
about opportunities around them are not 
necessarily linked to their own intentions 
to get started. In some economies, 
different factors may weigh more heavily 
on people’s willingness and ambition for 
entrepreneurship–factors that may be 
uncovered through further research.

PHASES/TYPES OF 
ENTREPRENEURIAL ACTIVITY

Total Entrepreneurial Activity (TEA)
TEA rates tend to be highest in the 
factor-driven group, decreasing with 

FIGURE 7: Total Entrepreneurial Activity in 60 Economies, Grouped by Phase of Economic Development, GEM 2015
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higher levels of economic development. 
In fact, the average TEA rate in the 
factor-driven economies is over two-
and-a half times that of the innovation-
driven economies. 

Among economies at the same 
development level, though, there is 
substantial variation, particularly in 
the factor-driven and efficiency-driven 
groups. As Figure 7 shows, TEA rates 
in the factor-driven group range from 
11% in India to 39% in Senegal. The 
efficiency-driven economies show 
widely varying TEA rates as well, 
spanning from 3% in Malaysia to 34% 
in Ecuador. 

At a regional level, TEA rates are 
typically highest in Africa and in Latin 
America and the Caribbean. Africa also 
exhibits a high level of variation within 
the region; Senegal registers the highest 
TEA rate in the entire sample (39%), 
while Morocco reports one of the lowest 

overall TEA rates (4%). A similar contrast 
can be seen in Asia, where Lebanon 
exhibits one of the highest TEA rates 
(30%) and Malaysia shows the lowest 
TEA rate (3%) among the economies 
studied (see Part 3, Table 3 for results 
on phases and types of activity by 
economy and region).

While economic development levels and 
regional location can explain similar 
patterns in entrepreneurial activity, the 
variations exhibited across the GEM 
sample show that other forces are in play. 
For example, otherwise similar economies 
may have different entrepreneurship 
ecosystems (regulatory environments, 
cultural values and so forth).

Europe reports the lowest average regional 
TEA rate. Bulgaria, Germany and Italy, in 
particular, exhibit among the lowest rates 
in the overall sample, with less than 5% of 
the adult working-age population starting 
or running new businesses.
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FIGURE 8: Development Phase Averages 
for Total Entrepreneurial Activity, 
Employee Entrepreneurial Activity, and 
Established Business Ownership in 60 
Economies, GEM 2015
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FIGURE 7: Continued

Established Business Ownership
GEM takes a point-in-time snapshot of 
entrepreneurship and business activity 
around the world. While the survey 
does not follow entrepreneurs over 
time, to see how many progress to the 
established business phase (this in 
itself is fraught with problems), GEM 
provides a platform for the examination 
of the level of mature business activity 
relative to start-ups.

With regard to development level, 
established business ownership is 
highest among the factor-driven group, 
mainly because there is a larger base of 
people starting businesses. But relative 
to TEA, there are comparatively fewer 
established businesses in the factor- and 
efficiency-driven economies. In these 
two groups there are, on average, less 
than six established business owners 
for every 10 entrepreneurs. In the 
innovation-driven group, there are eight 
established business owners for every 

10 entrepreneurs. This means that 
while fewer people start businesses in 
the developed economies, there are 
proportionately more that have made 
it to the mature business phase. This 
relationship between TEA and established 
business activity at the three development 
levels can be seen in Figure 8.

Very few business owners operate in 
two Latin American economies: Puerto 
Rico and Uruguay, where 2% or less 
of the population run established 
businesses. At the other end of the 
scale, one-fourth or more of working-
age adults in Thailand and Burkina 
Faso are running mature businesses. 
For Burkina Faso, high established 
business ownership is accompanied by 
high TEA rates, translating to a majority 
of working-age adults starting or running 
their own businesses. Senegal, Ecuador 
and Lebanon also have high start-up 
rates and moderately high established 
business activity.
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A high level of established business 
activity may therefore mean that a high 
level of start-up activity feeds the next 
phase and that there is an element of 
sustainability due to synergy among the 
feasibility of the businesses started, 
the abilities and ambitions of the 
entrepreneurs, and enabling factors in 
the environment. The Asia and Oceania 
region exhibits this quality most closely, 
with a moderately high level of TEA and 
the highest average level of established 
business ownership. 

In contrast, economies showing the 
lowest TEA rates in the sample–Italy, 
Bulgaria and Germany in Europe, 
Malaysia in Asia, and Morocco in Africa–
also show low established business 
ownership. In these economies, less 
than one-tenth of the adult working-age 
population is engaged at any stage of 
the business ownership process. Even 
if sustainability enables entrepreneurs 
to transition their businesses to a 
mature phase, there is a relatively small 
foundation of entrepreneurs to draw from.

When there is an imbalance, usually 
meaning low levels of established 
business ownership relative to TEA, 
there may be a recent surge in 
entrepreneurship that has not yet 
made its way to maturity. Conversely, 
there may be issues relating to a 
lack of sustainability, where started 
businesses have a low chance of 
survival. Botswana has among the 
highest TEA rates in the sample, but 
established business ownership is less 
than 15% of the TEA level. Countries 

FIGURE 9: The Percentage of People Stating They Discontinued a Business in the Past Year

Factor-driven Economies:   8%

Efficiency-driven Economies:   5%

Innovation-driven Economies:   3%

FIGURE 10: Scatterplot of the Relationship Between TEA Rates and Discontinuance (Percentage of Adult Population) 
in 60 Economies, GEM 2015
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in Latin America show a similar effect: 
notably, Colombia, Peru, Chile and 
Mexico. In Asia, Kazakhstan and China 
also have low levels of established 
business activity relative to TEA.

Longitudinal data can identify whether 
start-up activity displayed a recent 
increase that has not yet translated to 
mature businesses, or whether there is 
a persistent imbalance between lower 
established business activity relative 
to start-up efforts. The latter should 
be cause for concern about business 
sustainability, whether these are due to 
societal values, individual attributes and/
or components of the entrepreneurship 
ecosystem. This signals a need for 
further research and information that 
can guide future decisions.

Increases in Entrepreneurial and 
Established Business Activity
Forty-five economies participated in 
the GEM survey for 2013, 2014 and 
2015. Among these, several economies 
show upward trends in both TEA and 
established business ownership. Most 
notable is Mexico, with Botswana, 
Romania, Finland, Canada and Brazil 
also showing year-on-year growth 
in both indicators. This group of 
economies span all development levels 
and four regions. 

In Botswana and five Latin American 
and Caribbean economies (Puerto Rico, 
Colombia, Peru, Mexico and Panama), 
established business rates are less 
than one-third the TEA rates for all 
three years. This shows a consistent 
imbalance between early-stage 
entrepreneurial activity and mature 
business activity, possibly pointing to 
issues with sustainability of start-up 
efforts in these economies.

Discontinuance
The factor-driven economies show the 
highest rate of business discontinuance. 
In four factor-driven economies 
(Philippines, Botswana, Senegal and 
Egypt) more than one-tenth of working-
age adults had discontinued a business 
in the past year. For the African 
countries, this high rate of business 

stops accompanies a high TEA rate. 
This could yield several explanations. 
There may be a high level of opportunity 
and need for entrepreneurship in these 
countries, and a natural consequence 
of this is a certain degree of failure or 
other reasons for exiting a business. 
As Figure 10 shows, a high rate of 
entrepreneurship is predictive of a high 
discontinuance rate. 

On the other hand, low rates of 
discontinuance (less than 2% of the 
working-age population) are reported in 
Malaysia and many European countries 
(for example, Bulgaria, Slovenia, 
Germany, Belgium and Italy). These 
countries also exhibit low TEA and 
established business rates. This suggests 
a small foundation of businesses that 
can be discontinued. Issues such as 
complicated regulatory systems that 
increase the bureaucracy of starting and 
exiting businesses may produce barriers 
to entry, as well as barriers to exit, 
reducing people’s willingness to venture 
into starting a business.

When people are unwilling or unable to 
pursue entrepreneurial opportunities, 
their societies miss out on the otherwise 
potential value these efforts can provide. 
While some actions and conditions can 
ensure greater success in starting a 
business, there are many uncontrollable 

elements that create a risk of failure. 
However, in order to have any possibility 
of success, a potential entrepreneur 
must be willing to take the chance.

In some cases, the level of exits is very 
high in relation to the number of start-
up efforts. In the Philippines, for every 
10 people who are currently starting or 
running a new business, there are seven 
who have discontinued one in the past 
year. A high relative level of business 
exits may signal that entrepreneurs are 
not starting viable ventures, or that they 
do not have the ability or inclination to 
create longer term sustainability for their 
businesses. In addition, the environment 
may not support their efforts, or may 
create constraints that are difficult 
to overcome. In the Philippines, for 
example, over one-third of exits were due 
to an inability to obtain finance.

A business exit can happen for a variety 
of reasons, and not all exits suggest 
failure. Figure 11 shows some of the 
reasons given for exiting businesses 
at the three economic development 
levels. As this figure shows, a lack 
of profitability is consistently the 
major reason cited for business 
discontinuation. About one-third of 
business exits are due to this cause,  
on average, across all three 
development phases.

The factor-driven and efficiency-driven 
economies additionally identify a lack 
of finance as a major reason for leaving 
a business. Together, a lack of profits 
or finance explains half or more of the 
exits in these development stages. In 
fact, the highest proportions of exits 
due to lack of finance can be found in 
economies at these two development 
stages, where over one-fourth of exits 
are due to this cause in Macedonia and 
economies in Africa (Tunisia, Morocco 
and South Africa) and Southeast Asia 
(Vietnam, Malaysia and Philippines). 

The innovation-driven economies are 
less than half as likely as the other 
two development stage groups to 
name finance problems as a reason for 
business exits. 

FIGURE 11: Development Phase 
Averages for Business Exit Reasons in 60 
Economies, GEM 2015 
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This suggests greater access to start-
up capital, whether through personal, 
family, institutional or other sources–or 
at least a better match between the 
demand for, and supply of, capital. 
The innovation-driven economies are 
also distinct in citing a higher level 
of exits due to sale, retirement, pre-
planned exit or the pursuit of another 
opportunity. These reasons may be 
considered as resulting from a choice 
made by an entrepreneur, while other 
reasons may push an entrepreneur 
to exit (Part 3, Table 4 for results on 
reasons for business exits by economy 
and region). 

Both the efficiency-driven and 
innovation-driven economies show four 
times the proportion of exits due to 
bureaucracy compared to the factor-
driven group. As economies develop 
and institutionalize, bureaucracy 
can arise as a consequence–this 
is particularly problematic if the 
institutional systems do not specifically 

consider the needs and challenges 
of new and small businesses. It can 
lead to fewer start-ups and/or more 
entrepreneurs circumventing the 
bureacracy by operating informal, 
unregistered businesses.

Entrepreneurial Employee Activity
What is most distinct about 
entrepreneurship in the innovation-
driven economies is that many people 
start businesses for their employers. 
While the presence of employee 
job options may decrease start-up 
activity in these developed economies, 
entrepreneurship may move into 
existing organizations. Entrepreneurial 
Employee Activity (EEA)2 is negligible 

2 Entrepreneurial Employee Activity 
(EEA) represents another form of 
entrepreneurship, and is discussed 
only in this section of the report. The 
remaining sections discuss aspects 
of entrepreneurship relative to Total 
Entrepreneurial Activity (TEA). 

in the efficiency-driven economies, 
and even more so in the factor-
driven ones, as Figure 8 shows. Yet 
it accounts for a substantial portion 
of entrepreneurial activity in the 
innovation-driven group, reaching 
almost two-thirds the level of TEA. 

At the earlier development phases, 
one might argue that low EEA is simply 
tied to fewer job options as employees. 
However, a previous GEM report also 
found lower EEA in early development-
phase economies, even when 
accounting for level of employment.3

 
Across the sample, EEA is lowest in 
two African economies (South Africa 
and Morocco), three Asian economies 
(Indonesia, Malaysia and India) and 

3 Kelley, Donna, Singer, Slavica, and 
Herrington, Mike. (2012). Global 
Entrepreneurship Monitor 2011 Executive 
Report. London: Global Entrepreneurship 
Research Association.
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Bulgaria. Less than a half percentage 
of the adult population is starting a 
business for their employer in these 
economies. On the other end of the 
scale, Norway shows an EEA rate of 
nearly 10%. Australia, both North 
American economies (United States and 
Canada), and the United Kingdom are 
also among those with high EEA rates. 
 
Within-region variations are notable, with 
European economies on either extreme: 
Bulgaria shows low EEA rates, and Norway 
and the United Kingdom exhibit high rates 
on this indicator. The same pattern can 
be seen in Asia and Oceania: Indonesia, 
Malaysia and India have low EEA levels, 
while Australia has high levels. The most 
probable explanation lies in development 
levels, where the low EEA economies are 
factor-or efficiency-driven, while the high 
EEA ones are innovation-driven. 
 
EEA may be seen as a trade-off with TEA, 
where people tend to be entrepreneurial 
in either context. In Figure 12, the light-
shaded boxes show economies that 
emphasize either: Norway and United 
Kingdom has high EEA rates that offset 
low TEA, while two economies from 
Africa and two from Latin America have 

many entrepreneurs, but few employee 
entrepreneurs. 

The European economies may have 
attractive job prospects for employees, 
both in the availability and attractiveness 
of these options. In this case, it is not just 
that one becomes either an entrepreneur 
or an employee, but that some employees 
are entrepreneurs and are conducting this 
activity inside organizations. This may be 
facilitated by organizational environments 
that foster, or at least allow, this activity. 
But also, the influence of large, powerful 
corporations may shape the overall 
business and policy environment in 
a way that is less favorable toward 
start-ups. Conducting entrepreneurial 
activities as an employee may seem more 
viable, particularly if the organizational 
leadership, culture and systems support 
these efforts. 
 
Figure 12 tells a different story. 
Bulgaria, Malaysia and Morocco have 
few entrepreneurs in either a start-up 
or organizational environment. Whether 
or not jobs as employees are available, 
people are not creating new businesses 
for their employers. On the other hand, 
economies from four regions have a 

supply of both types of entrepreneurs. It 
may be the case that some prefer either 
context, or that some operate in both 
contexts, depending on the opportunities 
arising at a particular time.

MOTIVATION FOR EARLY-
STAGE ENTREPRENEURIAL 
ACTIVITY

Most entrepreneurs around the world 
are opportunity-motivated. Even in the 
factor- and efficiency-driven economies, 
69% of entrepreneurs stated they 
chose to pursue an opportunity as 
a basis for their entrepreneurial 
motivations, rather than starting out of 
necessity, because they had no better 
options for work. The innovation-driven 
economies show a higher proportion of 
opportunity-motivated entrepreneurs, 
at 78%.4

 
At a regional level, necessity-driven 
entrepreneurship is highest in Africa 
and Latin America and the Caribbean, 
where 30% of entrepreneurs, on 
average, cite this motive. Particularly 
high levels of necessity motives can be 
seen in economies from these regions: 
Guatemala, Panama, Brazil and Egypt 
(more than 40%). The highest level 
of necessity-based activity, however, 
is in Macedonia, where over half the 
entrepreneurs started out of necessity. 
The other three regions report 22% 
with these motivations on average. In 
three European economies (Sweden, 
Luxembourg and Switzerland), 10% or 
fewer entrepreneurs mention necessity 
motives (see Part 3, Table 5 for results 
on entrepreneurial motivation by 
economy and region).

Among entrepreneurs with opportunity-
driven motives, a portion of these 
seek to improve their situation, either 
through increased independence or 
through increased income (versus 
maintaining their income). GEM calls 

4 The percentages of necessity and 
opportunity motives do not always add 
up to 100% because some respondents 
answer “don’t know,” “both” or “refuse.”

FIGURE 12: Comparison of Total Entrepreneurial Activity (TEA) and Entrepreneurial 
Employee Activity (EEA), GEM 2015

Low TEA High TEA

High EEA Norway, United Kingdom Australia, Canada, Estonia, 
Israel, United States

Low EEA Bulgaria, Malaysia, Morocco Burkina Faso, Cameroon, 
Ecuador, Peru

Factor-driven Economies:   1.5

Efficiency-driven Economies:   2

Innovation-driven Economies:   3.4

FIGURE 13: Stages of Economic Development by Motivational Index
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these improvement-driven opportunity 
(IDO) entrepreneurs. Entrepreneurs 
may view these improvements in 
their work situation as a possibility, 
perhaps because they have a promising 
opportunity or because they see good 
conditions in the environment. Or, 
they may simply endeavor to make 
this improvement. On this measure, 
the factor-driven economies report the 
lowest proportion of IDO at 43%  
of all entrepreneurs, and this 
proportion increases with economic 
development level. 

At the individual economy level, 
improvement-driven opportunity motives 
range from less than one-fourth having 
these motives in Kazakhstan to three-
fourths with these motives in Thailand. 
Interestingly, these two countries come 
from the same region (Asia)  
and the same development group 
(efficiency-driven).

To assess the relative prevalence 
of improvement-driven opportunity 
entrepreneurs versus those motivated 
by necessity, GEM has created the 

Motivational Index. This index reveals 
that there are one and a half times as 
many IDO entrepreneurs as necessity-
driven ones on average in the factor-
driven economies. The efficiency-driven 
economies show a higher proportion at 
2.0 times. 

A large difference can be seen in the 
innovation-driven economies, where 
there are more than three times as 
many IDO as necessity-motivated 
entrepreneurs. Australia and four 
European economies–Switzerland, 
Norway, Sweden and Luxembourg–
have over five times as many IDO 
entrepreneurs as those motivated by 
necessity. By comparison, in another 
European economy (Macedonia) only 
half as many entrepreneurs are IDO 
versus necessity-motivated. 

Among the economies participating 
in the GEM survey in 2013, 2014 and 
2015, Poland and its southern neighbor 
Slovakia have shown year-on-year 
increases in their motivational index. 
The United States and Spain, both hit 
hard by the 2007–2008 recession, 
have also seen improvements in the 
balance of IDO relative to necessity 
entrepreneurship. Three factor-driven 
economies (Iran, Philippines and 
India) show this postive trend as well. 
This signals that more people are 
seeking to improve their lives through 
entrepreneurship and/or that fewer 
are driven to start businesses out of 
necessity.

TABLE 1: Development Phase Averages for Male and Female Total Entrepreneurial Activity (TEA) and Necessity Proportion of TEA in 60 
Economies, GEM 2015

Stage of 
Economic 

Development 

Male TEA (% 
of Adult Male 
Population)

Female TEA (% 
of Adult Female 

Population)

Ratio of Female/
Male TEA

Male TEA 
Necessity (% of 

Tea Males)

Female TEA 
Necessity (% of 
Tea Females)

Ratio Of Female/
Male TEA 
Necessity

Factor-driven 23 20 0.86 24 32 1.32

Efficiency-driven 17 13 0.73 26 33 1.26

Innovation-driven 11 6 0.59 17 19 1.13
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genders contributing to low overall rates. 
Morocco and Italy, on the other hand, 
have male rates over twice as high as 
the female rate. Low female participation 
in entrepreneurship therefore reduces 
overall rates in these countries.

In six economies, women show equal 
or higher entrepreneurship rates than 
men (Vietnam, Philippines, Thailand, 
Malaysia, Peru and Indonesia). It 
is notable that all but one of these 
economies are in the Asia region. None 
are located in Africa, where past GEM 
surveys have reported high or higher 
entrepreneurship rates among women 
compared to men in many countries 
from this region.

In Vietnam, female TEA rates are 
one-third higher than male TEA rates. 
However, the necessity portion of 
female TEA is high (42%), and over 
50% higher than that of males, showing 
inequity between the genders in 
necessity motives. Malaysia, on the 
other hand, exhibits gender equity in 
both TEA rates and necessity motives, 
where women are about as likely as 
men to be entrepreneurs, and equally 
likely to be necessity-motivated.

In contrast, female TEA rates are 
only one-third that of male rates 
in the Netherlands and Egypt. 
In the Netherlands, women are 
proportionately only half as likely as 
men to start out of necessity. This 
means that comparatively few women 
start businesses in this country, and 
they aren’t likely to start because they 
need a source of income and have no 
better options for work.

Among the 45 economies participating in 
GEM surveys from 2013 to 2015, several 
showed year-on-year increases in ratios 
of both female to male entrepreneurship 
participation rates and female to male 
opportunity motivations, bringing these 
economies closer to gender parity in 
either or both measures. Among these 
are two European countries (Luxembourg 
and Greece) and three from Latin 
America and the Caribbean (Ecuador, 
Colombia and Panama).

FIGURE 14: Development Phase Averages for TEA Rates by Age Group in 60 
Economies, GEM 2015

GENDER DISTRIBUTION 
OF EARLY-STAGE 
ENTREPRENEURIAL ACTIVITY

In a broad sense, women are 
less likely than men to engage in 
entrepreneurship, but when they do, 
they are more likely to do so out of 
necessity. This differs greatly, however, 
around the world. Among development 
levels, the factor-driven economies 
have the highest average female TEA 
rates and the highest rate relative to 
men, as (see Part 1, Table 1). Among 
those entrepreneurs, however, women 
are nearly one-third more likely to start 
businesses out of necessity than men. 

In many areas with low GDP per capita, 
women must find ways to earn extra 
money to supplement household 
income and pay for such necessities 
as schooling, clothes and food to 
feed the family. Additionally, in many 
African countries in particular, a family 
may support another family that has 
fallen on hard times. Therefore, while 
the factor-driven economies exhibit 
high gender equity with regard to 
entrepreneurship rates, particularly 

compared to the innovation-driven 
stage, it appears that this is at least 
partly due to the fact that more women 
are starting out of need.

The highest female entrepreneurship 
rate can be seen in Senegal, where 
37% of working-age women are 
starting or running new businesses. 
Male rates are also highest in this 
economy at over 40%. This translates 
to about nine women for every 10 men 
entrepreneurs. High rates among both 
genders therefore explain high overall 
rates in this country. However, women 
entrepreneurs are twice as likely as men 
to cite necessity motives, demonstrating 
the importance of looking more broadly 
at qualities of entrepreneurship when 
assessing gender equity (see Part 
3, Table 6 for results on gender by 
economy and region).

Morocco, Bulgaria, Italy and Malaysia 
report the lowest female TEA rates in 
the sample, where just under 3% of 
the working-age female population are 
entrepreneurs. Malaysia and Bulgaria 
also report the lowest male rates in the 
sample. For Malaysia, the male rate is 
just under the female rate, leaving both 
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AGE DISTRIBUTION 
OF EARLY-STAGE 
ENTREPRENEURIAL ACTIVITY
The overall age pattern for 
entrepreneurship shows the highest 
participation rates among the 25–34 and 
35–44 year olds, people in their early 
and mid-careers. This perhaps reveals 
the ambition of young people, particularly 
those who have accumulated some 
experience, networks and other resources 
that could be of value in starting a 
business. At the same time, they may be 
early enough in their work career that 
they have not yet reached high positions 
or salaries that compel them to remain in 
jobs as employees.

Compared to the other two development 
phases, the factor-driven economies 
show relatively high participation among 
the oldest age group, the 55–64 year 
olds (see Figure 14). This perhaps signals 
a need to generate income among this 
older population at the factor-driven 
stage, while household savings, pensions 
or other income sources may explain a 

somewhat steeper drop in participation 
in the efficiency-driven and innovation-
driven economies.

High rates among young entrepreneurs, 
25–34 year olds in particular, can be 
seen in a number of economies. In some 
cases, this may signal entrepreneurial 
ambition among young people that stands 
out against little activity in other age 
groups. In Slovenia, for example, one-
third of entrepreneurs are 25–34 years 
of age. Low participation among younger 
and older adults, however, contributes to 
Slovenia’s comparatively low overall TEA 
rate. This may serve as an example of the 
value of examining the age distribution 
of entrepreneurs in an economy, and 
addressing age groups reporting little 
participation (see  Part 3, Table 7 for 
results on age by economy and region).

Older entrepreneurs show high activity 
in the Republic of Korea and in Greece, 
where more than one-fourth of the 
entrepreneurs fall into the 45–54 year 
category. Conversely, there are few 
youth (18–24 year old) entrepreneurs 

in both countries. Low entrepreneurship 
rates among youth may be due to such 
factors as high college attendance 
and mandatory military service. Older 
entrepreneurs, on the other hand, 
may have fewer job options or need 
to start businesses for other reasons. 
Yet the Republic of Korea and Greece 
have higher than average opportunity 
motives. In this manner, the older 
population may see opportunities and 
have the capacity to pursue them. 
Still, the younger age groups may have 
particular strengths as entrepreneurs 
and boosting participation among them 
can enhance overall TEA rates.

INDUSTRY SECTOR 
PARTICIPATION

The greatest distinction in industry 
participation among the regions lies in 
the high level of wholesale/retail activity 
among entrepreneurs in Africa, Asia 
and Oceania, and Latin America and 
the Caribbean, and the emphasis on 
knowledge and service-based industries 
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in Europe and North America. Half or 
more of the entrepreneurs in Africa, Asia 
and Oceania, and Latin America and 
the Caribbean are starting wholesale 
or retail businesses, while just over 
one-fourth of the entrepreneurs in 
Europe and North America operate in 
this sector. In contrast, information and 
communications, financial, professional, 
health, education and other services 
represent over half the entrepreneurs in 
North America and nearly half of those 
in Europe, but less than one-fourth the 
entrepreneurs in the other two regions 
(see Part 3, Table 8 for results on 
industry sector by economy and region). 

From an economic development level 
perspective, a divide in these two 
groups of industries can be seen 
between the factor- and efficiency-
driven group averages, which tend to 
comprise most of African, Asia and 
Oceania, and Latin America and the 
Caribbean, and the innovation-driven 
economies, which account for both 
North American and most European 
economies in the sample. Nearly half 
or more of the entrepreneurs in the 
factor- and efficiency-driven groups 
operate wholesale or retail businesses, 
while nearly half of the entrepreneurs 
in the innovation-driven group started 
businesses in the above mentioned 
technology and service industries. 
Figure 15 illustrates the industry sector 
distribution of TEA by phase of economic 
development.

A look into the industry profile across 
the individual economies illustrates the 
diversity of entrepreneurship around 
the world. Many entrepreneurs in India 
(42%) operate in the agricultural sector, 
while Tunisia and Poland are distinct 
in producing many entrepreneurs 
in the mining industries (25% and 
20%, respectively). These economies 
provide examples of the extent to which 
entrepreneurs are making their living 
based on natural resources. 

Manufacturing and transportation 
entrepreneurs are most dominant in Egypt 
and Iran (around 23%), both factor-driven 
economies and close regionally. Colombia 
and two European economies (Macedonia 
and Latvia) also show high rates of 
participation in these sectors (20%); 
these three countries are efficiency-
driven and contribute toward the diversity 
in economic development level and 
regional diversity in the group of countries 
emphasizing the production and transport 
of goods.

The highest level of wholesale/retail 
activity can be seen in factor- and 
efficiency-driven economies in Asia 
and Oceania (Philippines, Thailand, 
Vietnam and Indonesia) and Latin 
America and the Caribbean (Ecuador, 
Mexico and Guatemala), where over 
70% of entrepreneurs operate in this 
sector. These types of businesses 
generally require lower skill levels and 
present fewer barriers to entry, which at 

least partially explain their prevalence 
in economies at earlier stages of 
development.

The aforementioned economies with 
heavy participation in agriculture, 
mining, manufacturing, wholesale and 
retail are all factor-or efficiency-driven. 
This illustrates the importance of 
entrepreneurial activity based on natural 
resources and producing, transporting 
and selling products for economies in 
these stages of economic development.

In contrast, technology and service 
activities are most common among 
entrepreneurs in the innovation-driven 
economies. Sweden and Belgium 
report the highest level of information 
and communications technology (ICT) 
entrepreneurs (13% for both). More 
than 15% of entrepreneurs operate 
professional services businesses 
in Israel and a number of European 
countries (Norway, the Netherlands, 
Switzerland, Luxembourg, United 
Kingdom and Sweden). Finance is most 
predominant among entrepreneurs in 
Slovakia and Luxembourg (11% and 
9%, respectively). Finally, over one-
fourth of entrepreneurs in Germany and 
Switzerland operate service businesses 
in health, education, government and 
social concerns. Overall, this analysis 
of industry sectors demonstrates 
the regional and development level 
diversity of entrepreneurs around 
the world. 

JOB CREATION PROJECTIONS

As entrepreneurs start to build their 
businesses, they may employ others or 
they may intend to in the future. Whether 
entrepreneurs anticipate becoming 
employers, and the extent to which they 
are job creators, is of great interest 
to policy makers and a range of other 
stakeholders. This section analyzes the 
level of self-employed entrepreneurs who 
do not anticipate employing others in 
the next five years, and medium-to-high 
growth oriented entrepreneurs: those 
projecting to employ six or more people in 
the next five years.

FIGURE 15: Development Phase Averages for TEA by Industry Groups in 60    
Economies, GEM 2015
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The results may come as a surprise. While 
some may assume that entrepreneurs 
at the factor-driven stage operate on 
their own, without employees, it is in fact 
the innovation-driven economies that, 
on average, have the highest proportion 
of non-employer entrepreneurs (see 
Figure 16). Sophisticated technology 
and communications may enable 
entrepreneurs in developed economies 
to operate on their own, perhaps as part 
of a broader value network. In the less 
developed economies, on the other hand, 
it may be easier to hire people who have 
fewer job alternatives and when there are 
fewer regulations imposed on employers.

At the regional level, Africa has the 
smallest proportion of non-employer 
entrepreneurs on average (33%). 
Economies in this region (Burkina Faso 
and Tunisia) and in Latin America and the 
Caribbean (Colombia and Guatemala) 
contain less than 20% of entrepreneurs 
who state they will not have any 
employees in the next five years. The 
converse of this result demonstrates that 
over 80% of entrepreneurs project adding 
one or more jobs to their economies, 
besides employing themselves. This 
employment data reveals the critical 
importance of entrepreneurs for future 
employment and economic development, 
particularly in the factor- and efficiency-
driven economies that characterize these 
regions (see Part 3, Table 9 for results 
on job creation projections by economy 
and region). 

A cautionary note must be added, 
however, to acknowledge that these 
represent projections that may not 
turn out as expected in actuality. Some 
entrepreneurs may be more optimistic 
than others, and their enthusiastic 
predictions may be far from the eventual 
reality. At the same, in order to have 
any chance at growth, entrepreneurs 
must have ambitions to reach for their 
aspirations.

Europe and Asia and Oceania have the 
highest regional average proportion of 
non-employer entrepreneurs (46% and 
45%, respectively). Individual economies 
with the highest level of non-employer 

FIGURE 16: Development Phase Averages for Employment Projections in the Next Five 
Years (Percentage of TEA) in 60 Economies, GEM 2015
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entrepreneurs (60% or more) can be 
found in these two regions (in Europe: 
Bulgaria, Italy and Greece; in Asia 
and Oceania: Thailand, Indonesia and 
India). It is notable that Italy and Greece 
have been hard-hit by the 2007–2008 
global economic downturn, and the 
remaining economies mentioned are 
factor- and efficiency-driven. While some 
economies at these earlier development 
levels are more apt to hire others, the 
results in Europe and Asia and Oceania 
show that this is not always the case. 
Other explanations may account for 
the predominance of non-employer 
entrepreneurship in these economies: 
for example, the types of business 
started, labor regulations, the availability 
of skilled or educated labor, economic 
cycles and so forth.

While non-employer entrepreneurs 
represent a substantial proportion of 
entrepreneurs across the world, most 
economies contain more employer or 
potential employer entrepreneurs. The 
frequency of medium-to-high growth 
oriented entrepreneurs, however, is 
proportionately small. Again, it is notable 
that the innovation-driven economies do 
not, on average, have a higher proportion 
of these growth-oriented entrepreneurs 
than the other two economic development 
levels, as Figure 18 shows. 

On a regional basis, North America 
contains the highest proportion of 
medium-to-high growth entrepreneurs 
(28%). However, among the individual 
economies, the highest rates can be 
found in the four other regions, where 
there are one-third or more of these 
growth-oriented entrepreneurs in Latin 
America and the Caribbean (Colombia 
and Chile), Asia and Oceania (Taiwan, 

China and Kazahkstan), Africa (Tunisia) 
and Europe (Romania and Ireland). 
Economies containing high proportions 
of entrepreneurs with substantial hiring 
ambitions can view these individuals as 
particularly critical to their employment 
and development goals.

INNOVATION
Innovation represents newness to a 
market and within an industry. GEM thus 
assesses the extent entrepreneurs are 
introducing products or services that are 
new to some or all customers, and that 
are offered by few or no competitors. 

Average innovation levels increase 
with development level, as Figure 17 
illustrates. With greater participation 
in information and communication 

FIGURE 17: Development Phase 
Averages for Innovation Levels 
(Percentage of TEA with Product 
New to All / No Competitors) in 60 
Economies, GEM 2015 

FIGURE 18: Comparison of Total Entrepreneurial Activity (TEA) and Innovative Proportion 
of TEA, GEM 2015

Low TEA High TEA

High Innovation Belgium, Switzerland, United 
Kingdom Chile, Lebanon

Low Innovation Bulgaria, Malaysia, Morocco Senegal, Burkina Faso

technology, and professional and other 
service industries, coupled with higher 
levels of education and greater access to 
advanced technologies, entrepreneurs 
may have the means to be innovative in 
the developed economies. In addition, 
many developed economies are 
characterized by crowded competitive 
spaces and markets accustomed to 
advanced solutions; entrepreneurs may 
need to introduce novel solutions in order 
to compete successfully.

From a regional perspective, innovation 
levels are highest in North America and 
lowest in Africa. Within the individual 
economies, the highest levels can be seen 
in Chile and India, where over half of the 
entrepreneurs in these economies state 
they have innovative products or services. 
The lowest rates, less than 10%, can be 
seen in Senegal and Bulgaria (see Part 
3, Table 10 for results on innovation by 
economy and region).

In some economies, innovation levels 
exhibit a trade-off with TEA, where some 
economies with high levels of TEA have 
low innovation levels, while others show 
the opposite result. The shaded boxes 
in Figure 18 show economies with 
these trade-offs. In two factor-driven 
African economies, Senegal and Burkina 
Faso, there are many people starting 
businesses, but few with innovative 
concepts. Conversely, in three innovation-
driven European economies (Belgium, 
Switzerland and the United Kingdom), 
few people are starting businesses, but 
those who do are more likely to state their 
products or services are innovative. 

However, Chile and Lebanon demonstrate 
that TEA and innovation levels do not 
always work in opposition. Both report 
high TEA rates and high innovation 
rates. On the other hand, in Bulgaria, 
Malaysia and Morocco, both TEA and 
innovation levels are low. Interestingly, 
these five economies are efficiency-driven. 
In some economies, perhaps at this 
development level in particular, there are 
many entrepreneurs pursuing innovative 
opportunities while in others, there 
are few entrepreneurs and fewer still 
introducing innovations. 
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INTERNATIONALIZATION

Internationalization measures the 
percentage of entrepreneurs who 
report that 25% or more of their sales 
come from outside their economy. The 
innovation-driven phase of development 
reveals the highest average level of 
internationalization, as Figure 19 
illustrates. This rate drops by seven 
percentage points at each step down 
in development level. Entrepreneurs in 
the innovation-driven economies may 
look outside their domestic borders 
for less competitive markets for their 
product or service categories. Meanwhile, 
those in economies at earlier phases 
of development may have products or 
services that aptly address local needs, 
and where there are relatively fewer rivals.

Europe and North America report the 
highest internationalization levels 
of all the regions, with each region 
reporting, on average, around one-
fifth of entrepreneurs with substantial 
international sales. European 
economies exhibit among the highest 
levels on this indicator: for example, 
Luxembourg, Switzerland, Croatia and 

FIGURE 19: Internationalization Levels 
for Total Entrepreneurial Activity by 
Development Level Average in 60 
Economies, 2015

Slovenia each contain over one-third 
of entrepreneurs with substantial 
international sales. Canada also shows 
a high rate of internationalization, 
which boosts North America’s average. 

Average internationalization levels in the 
other three regions are at half the level of 
Europe and North America. Extremes at 
either end can be seen in Latin America 
and the Caribbean, where Panama 
reports the highest internationalization 
level, at 42%, and Brazil reports the 
lowest, with no entrepreneurs indicating 
substantial international sales.

THE ENTREPRENEURSHIP 
ECOSYSTEM
An entrepreneurship ecosystem 
represents the combination of 
conditions that shape the context in 
which entrepreneurial activities take 
place. GEM assesses the following 
entrepreneurship conditions: financing, 
government policies, taxes and 
bureaucracy, government programs, 
school-level entrepreneurship 
education and training, post-school 
entrepreneurship education and training, 
R&D transfer, access to commercial 
and professional infrastructure, internal 
market dynamics, internal market 
burdens, access to physical and services 
infrastructure, and social and  
cultural norms. 

National Expert Surveys (NES) 
provided data on these conditions 
in 62 economies using a Likert 
scale of 1 (highly insufficient) to 9 
(highly sufficient). Globally, physical 
infrastructure received the highest 
rating, with values above 6. The weakest 
conditions, with values below 4, can be 
seen in school-level entrepreneurship 
education, internal market burdens and 
R&D transfer.

The entrepreneurship ecosystem is 
strongest overall in the innovation-
driven economies, while the factor-
driven economies struggle with the 
least favorable entrepreneurship 
conditions. Physical infrastructure 

exhibits the largest variation between 
economic development levels, with 
an average rating of 5.7 in the factor-
driven economies and 6.7 in the 
innovation-driven economies (see Figure 
20). Differences are also visible in 
government entrepreneurship programs, 
which average 3.9 in factor-driven 
economies and 4.7 in innovation-
driven economies. Alternatively, ratings 
for post-school entrepreneurship 
education and internal market 
dynamics showed similar averages 
across all development levels.

Among the individual economies, a few 
stand out for high ratings across the 
majority of entrepreneurship ecosystem 
indicators. In Switzerland, 11 out of 
12 conditions exhibit among the 10 
highest values in the sample. The 
Netherlands has 10 such highly-rated 
conditions, Malaysia has 8, and Canada 
and Luxembourg each have 7. One 
condition—cultural and social norms—
shows high ratings in economies from 
all development stages: the 10 most 
highly rated economies are those from 
the innovation-driven group (Israel, 
USA, Canada, Switzerland, Estonia), 
the efficiency-driven group (Lebanon, 
Ecuador, Indonesia, Malaysia) and the 
factor-driven group (Philippines).

Within the factor-driven economies, 
several show strengths in one or 
more entrepreneurship ecosystem 
conditions. India displays top 10 
rankings in government policies 
(support and relevance), school-
level entrepreneurship education 
and training, and internal market 
burdens. The Philippines exhibits top 
10 rankings in both school-level and 
post school-level entrepreneurship 
education and training, as well as 
cultural and social norms, and internal 
market dynamics. Botswana also 
shows a top 10 ranking in school-level 
entrepreneurship education  
and training.

Rankings of all participating economies by 
each component of the entrepreneurship 
ecosystem are presented in Tables 11–23 
in Part 3.
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FIGURE 20: Development Phase Averages for Entrepreneurship Ecosystem in 62 Economies, GEM 2015

Average scores from Likert scales of 9 points (1 = highly insufficient, 9 = highly sufficient).
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The long-term effects of the US 
financial crisis and the continuing 
global downturn continues to be felt 
worldwide. The world faces many 
challenges, such as climate change, 
persistent jobless growth and an 
increasing dependence on technology 
in today’s business and economic 
environment. Unemployment and 
underemployment have become key 
concerns to both developed and 
developing economies. These are 
especially prevalent among youth, 
who constitute a major portion of the 
population in developing economies, 
yet are also needed in developed 
economies to support an aging 
population. While the changing world 
environment presents challenges 
of differing nature and magnitude, 
it also creates opportunities for 
entrepreneurs–problems they can 
address with valued solutions. 

This report illustrates the diverse 
profile of entrepreneurship around 
the world, revealing gaps that can be 
addressed through policy and practice. 
Based on the findings uncovered, 
it is possible to make some broad, 
globally relevant recommendations. 
Implementation, of course, requires 
attention to a particular context, which 
includes the development profile, 
national culture and political design 
of a specific economy. In addition, 
entrepreneurship ecosystems differ 
greatly across development levels. 
The availability of funding and 
entrepreneurship education, the 
regulatory environment and access to 
markets are just some of the conditions 
that play a critical role in influencing 
the level and type of entrepreneurship. 

GEM findings can contribute to the 
design of national policy interventions 
as well as enable assessment 
of progress toward objectives. 
These objectives include the six 
entrepreneurship policy priorities 
identified by the United Nations 
Conference on Trade and Development 
(UNCTAD), which are: formulating 
national entrepreneurship strategy, 
optimizing the regulatory environment, 

enhancing entrepreneurship education 
and skills, facilitating technology 
exchange and innovation, improving 
access to finance, and promoting 
awareness and networking.1 Policy 
interventions should consider such 
priorities in providing efficient and 
coordinated activities that constitute 
more supportive entrepreneurship 
ecosystems. 

Below are some recommendations 
that can serve as a basis for further 
consideration and discussion:

 ► Reform the regulatory 
environment to make it easy for new 
businesses to register and operate 
by cutting costs and reducing the 
amount of regulations, as has been 

1 Entrepreneurship Policy Framework and 
Implementation Guidance, UNCTAD, New 
York and Geneva, 2012.

done successfully in Chile and the 
United Kingdom. Ensure that policies, 
legislation and by-laws are subjected 
to regulatory impact assessment 
before being passed, similar to what 
the European Union defined as a 
THINK SMALL FIRST principle. Develop 
tax laws to encourage angel investors 
and venture capitalists to invest in 
new start-ups, similar to what has 
been done recently in Israel.

 ► Develop the innovation 
capabilities of factor-driven and 
efficiency-driven economies. 
This may include advancing an 
economy’s human resources, 
government or private research 
laboratories, and partnerships 
between multinationals and 
universities. Equally important 
are practices and mechanisms for 
commercializing solutions based 
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on technological innovations. 
Introduce different mechanisms for 
better collaboration with research 
institutions for new ventures and 
established businesses.

 ► Through education systems 
at all levels, introduce concepts 
associated with different types of 
entrepreneurial activities (self-
employment, employer firms, 
growing ventures, entrepreneurship 
in organizations, social 
entrepreneurship, etc.), which may 
coexist in various structures in 
different economies, and which may 
be influenced by particular cultural, 
political and economic settings.

 ► Expand interventions to 
deal with grass-roots skill gaps in 
young people, particularly where 
youth unemployment is a problem. 
In developing economies, this 

could include the establishment 
of training centers for artisan and 
information and communications 
technology skills, and setting 
up incubators that are easily 
accessible for young potential 
entrepreneurs.

 ► Improve the ICT infrastructure 
in areas beyond city borders, 
particularly in economies in sub-
Saharan Africa, West Africa, parts 
of Latin America and Southeast 
Asia. Entrepreneurs need cost 
effective Internet provision and 
reliable connectivity. Offer business 
support in smaller towns and cities, 
and in rural areas where this type 
of support tends to be lacking, but 
where it is critical for people to 
create employment for themselves.

 ► Offer targeted programs 
for necessity-driven businesses, 

empowering them to develop 
more entrepreneurial business 
models based on price 
competitiveness, procurement 
and distribution practices. Many 
of these entrepreneurs will or can 
become employers and grow their 
businesses, indicating the value 
they can infuse into their societies. 
Provide business training in key 
areas such as marketing, human 
resource management and financial 
management to support sustainable 
businesses.

 ► Improve mechanisms for 
moving the funding of smaller 
businesses away from asset-
based criteria to one that is easier 
for entrepreneurs who may not 
have the collateral required by 
most banks. These could well be 
government-backed or government-
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sponsored, but the private sector 
may also participate in offering 
solutions. Enrich the availability 
and variety of funding sources via 
appropriate regulatory frameworks 
that enable new funding schemes 
to prosper, as the United States has 
done with crowdfunding. 

 ► Ensure that the business 
support infrastructure is built and 
maintained, providing well-designed 
training, counseling and coaching 
services for all phases of the 
process: opportunity recognition, 
transforming an opportunity into a 
venture, guiding ventures with high 
growth potential, and so forth. 

 ► Work with local media to 
create awareness and positive 
perceptions of entrepreneurship 
as a potential career path. Raise 
awareness about various types of 
entrepreneurship (self-employment, 
employer, entrepreneurial 
employee) and different 
entrepreneurship profiles (women, 
youth, seniors, ethnic groups, 
etc.). Showcase entrepreneurial 
role models that are accessible, 
to whom specific communities 
can relate. Publicize events, 

such as those promoting Global 
Entrepreneurship Week.

 ► Maximize the untapped 
potential of women who, when 
participating at lower rates than 
men in an economy, suggest missed 
opportunities. Policy makers can 
design specific interventions to 
encourage females to enter the 
world of entrepreneurship. A 
broader policy approach is also 
needed, however, to equalize 
women in the entrepreneurship 
arena: for example, the provision of 
adequate child/elderly care.  

 ► Consider policy interventions, 
for example, those related to 
retirement, income taxation 
and social benefits, to address 
age groups where people are 
not particularly entrepreneurial 
in a society, e.g., senior 
entrepreneurship. 

 ► Promote entrepreneurship 
in high value-added industries. 
In factor-driven economies, more 
early-stage businesses start in the 
retail and services industry where 
fewer skills are needed and barriers 
to entry are low. Policy makers 
and practitioners can assess the 

current industry environment and 
encourage entrepreneurs to go into 
industries that match the strengths 
of a particular economy or region 
and address the future direction 
of manufacturing and other high-
growth industries.

The findings in this report can be 
further analyzed to detect gaps at 
particular economic development 
levels, regional issues and particular 
concerns for an economy. Longitudinal 
analyses can help reveal whether 
these are persistent problems and, 
over time, whether interventions 
result in changes in targeted aspects 
of entrepreneurship. GEM data 
can also be combined with other 
data sources, particularly those 
assessing factors that may influence 
various aspects of entrepreneurship. 
Through this report, GEM aims to 
inform academics, educators, policy 
makers and practitioners about 
the multidimensional nature of 
entrepreneurship around the world, 
advancing knowledge and providing 
guidance for decisions that can 
lead to the conditions that allow 
entrepreneurship to thrive. 
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National Team Institution National Team Members Funders APS Vendor Contact

Argentina IAE Business School Silvia Torres Carbonell
Buenos Aires City 
Government - Economic 
Development Ministry

Cantu Maria 
Celina

SCarbonell@iae.edu.ar

Aranzazu Echezarreta

Juan Martin Rodriguez

Australia
Queensland University 
of Technology

Paul Steffens

QUT Business School

Office of the Chief 
Economist, Department 
of Industry, Innovation & 
Science

Q&A Market 
Research Pty Ltd

p.steffens@qut.edu.au

Per Davidsson

Barbados
The Cave Hill School of 
Business, The University 
of the West Indies

Marjorie Wharton First Citizens Bank Ltd
D&B Research 
Services

marjorie.wharton@cavehill.
uwi.edu

Jeannine Comma
Sagicor Financial 
Corporation

Jason Marshall

Paul Pounder

Egbert Irving

Belgium Vlerick Business School Hans Crijns

STORE (Flemish 
Research Organisation 
for Entrepreneurship and 
Regional Economy)

TNS Dimarso tine.holvoet@vlerick.com

Niels Bosma
EWI (Department of 
Economy, Science and 
Innovation)

Tine Holvoet

Jeff Seaman

Botswana University of Botswana C R Sathyamoorthi
International 
Development Research 
Centre (IDRC)

GEM Botswana 
Team

sathyamo@mopipi.ub.bw

R S Morakanyane

G N Ganamotse

G Setibi

I R Radikoko

T Mphela

T Tsheko

T G Ditswheu
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National Team Institution National Team Members Funders APS Vendor Contact

Brazil
Instituto Brasileiro 
da Qualidade e 
Produtividade (IBQP)

Simara Maria de Souza 
Silveira Greco

Serviço Brasileiro 
de Apoio às Micro e 
Pequenas Empresas 
(SEBRAE)

Zoom Serviços 
Administrativos 
Ltda

simara@ibqp.org.br

Morlan Guimaraes
Fundação Getúlio Vargas 
(FGV-EAESP)

Universidade Federal do 
Paraná (UFPR)

Bulgaria GEM Bulgaria Iskren Krusteff
Telerik - a Progress 
company

Market Test JSC office@gemorg.bg

Monika Panayotova

Mira Krusteff

Veneta Andonova

Burkina Faso CEDRES / LaReGEO Florent Song-Naba
International 
Development Research 
Centre (IDRC)

CEDRES / 
LaReGEO

florent_songnaba@yahoo.fr

Serge B. Bayala

Mamadou Toé

Régis G. Gouem

Djarius Bama

Cameroon
FSEGA - University of 
Douala

Maurice Fouda Ongodo
International 
Development Research 
Centre (IDRC)

GEM Cameroon 
Team

fongodo@gmail.com

Ibrahima
National Institute 
of Statistics

Jean Hubert Etoundi

Pierre Emmanuel Ndebi

Sabine Patriciia Moungou

Um Ngouem Thérese

She Etoundi
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Canada
The Centre for 
Innovation Studies 
(THECIS)

Peter Josty Listed alphabetically:
Nielsen Opinion 
Quest Inc.

p.josty@thecis.ca

Chad Saunders Futurpreneur

Jacqueline Walsh Government of Alberta

Charles Davis
Atlantic Canada 
Opportunities Agency

Dave Valliere Government of Ontario

Howard Lin Government of Quebec

Neil Wolff
International 
Development Research 
Centre (IDRC)

Etienne St-Jean Ryerson University

Nathan Greidanus
Simon Fraser University/
CPROST

Murat Sakir Erogul

Cooper Langford

Karen Hughes

Harvey Johnstone

Adam Holbrook

Brian Wixted

Blair Winsor

Chris Street

Horia El Hallam

Yves Bourgeois

Kevin McKague

Allison Ramsay

Marc Duhamel
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Chile
Universidad del 
Desarrollo

Vesna Mandakovic
Telefónica Chile: Movistar 
Innova & Wayra

Questio, 
Estudios de 
Mercado y 
Opinion Limitada

vmandakovic@udd.cl

Adriana Abarca
SOFOFA (Federation of 
Chilean Industry)

Gianni Romani InnovaChile Corfo

Ministerio de Economía

China Tsinghua University Gao Jian Tuspark

Horizon 
Research 
Consultancy 
Group

gaoj@sem.tsinghua.edu.cn

Cheng Yuan

Mu Rui

 Li Lin

Chen Hongbo

Yang Hongmei

Colombia Universidad Icesi Rodrigo Varela Villegas Universidad Icesi
Centro Nacional 
de Consultoría

rvarela@icesi.edu.co

Jhon Alexander Moreno

Pontificia Universidad 
Javeriana Cali

Fabián Osorio
Pontificia Universidad 
Javeriana Cali

fosorio@javerianacali.edu.co

Diana Marcela Escandón

Lina Maria Medina

Universidad del Norte Liyis Gómez Universidad del Norte mgomez@uninorte.edu.co

Tatiana Hernandez

Sasha Paredes

Natalia Hernandez

Eduardo Gómez-Araujo

Sara Lopez-Gomez

Corporación 
Universitaria del Caribe 
- CECAR

Piedad Martínez 
Corporación Universitaria 
del Caribe - CECAR

piedad.martinez@cecar.
edu.co

Universidad EAN Francisco Matiz Universidad EAN fjmatiz@ean.edu.co

Universidad Cooperativa 
de Colombia

Angela Maria Henao
Universidad Cooperativa 
de Colombia

angela.henao@ucc.edu.co
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Croatia
J J Strossmayer 
University in Osijek, 
Faculty of Economics

Slavica Singer Privredna banka Zagreb
Ipsos d.o.o., 
Zagreb

singer@efos.hr

Nataša Šarlija
Ministry of 
Entrepreneurship and 
Crafts

Sanja Pfeifer
J.J. Strossmayer 
University in Osijek, 
Faculty of Economics

Suncica Oberman Peterka
CEPOR SME & 
Entrepreneurship Policy 
Centre 
Croatian Bank for 
Reconstruction and 
Development

Ecuador
ESPOL- ESPAE Graduate 
School of Management

Virginia Lasio Banco del Pacífico Survey Data mlasio@espol.edu.ec

Guido Caicedo Mexichem Group

Xavier Ordeñana

Rafael Coello

Ramon Villa

Edgar Izquierdo

Egypt
The American University 
in Cairo - School of 
Business

Ayman Ismail
Information Technology 
Industry Development 
Agency (ITIDA)

Nielsen Egypt aymanism@aucegypt.edu

Ahmed Tolba
The American University 
in Cairo - School of 
Business

sghalwash@aucegypt.edu

Shima Barakat

Seham Ghalwash

Estonia
Estonian Development 
Fund

Rivo Riistop
Estonian Development 
Fund

Saar Poll rivo.riistop@arengufond.ee

SaarPoll Erki Saar

University of Tartu Kadri Paes

Finland
Turku School of 
Economics, University 
of Turku

Anne Kovalainen
Ministry of Employment 
and the Economy

Taloustutkimus 
Oy

anne.kovalainen@utu.fi

Jarna Heinonen
Turku School of 
Economics, University of 
Turku

Tommi Pukkinen

Pekka Stenholm

Sanna Suomalainen



42

► TEAMS AND SPONSORS

GEM 2015/16 Global Report

National Team Institution National Team Members Funders APS Vendor Contact

Germany

Institute of Economic 
and Cultural Geography, 
Leibniz Universität 
Hannover

Rolf Sternberg
German Federal 
Employment Agency (BA)

Umfragezentrum 
Bonn

sternberg@wigeo.uni-
hannover.de

Institute for Employment 
Research (IAB) of 
the German Federal 
Employment Agency 
(BA) 

Udo Brixy

Johannes von Bloh

Greece
Foundation for 
Economic & Industrial 
Research (IOBE)

Stavros Ioannides SIEMENS HELLAS S.A. Datapower SA ioannides@iobe.gr

Katerina Xanthi

Ioannis Giotopoulos

Evangelia Valavanioti

Guatemala
Universidad Francisco 
Marroquin

Mónica de Zelaya
Francisco Marroquín 
University -UFM- 

Khanti 
Consulting

kec@ufm.edu

Carolina Uribe
School of Economic 
Sciences -UFM- 

David Casasola
Kirzner Entrepreneurship 
Center

Daniel Fernández

Eduardo Lemus

Hungary
University of Pécs, 
Faculty of Business and 
Economics

László Szerb
Global Entrepreneurship 
and Research Institute

Szocio-Gráf Piac-
és Közvélemény-
kutató

szerb@ktk.pte.hu

József Ulbert
University of Pécs, 
Faculty of Business and 
Economics

Attila Varga

Gábor Márkus

Attila Petheő

Dietrich Péter

Zoltán J. Ács

Terjesen Siri

Saul Estrin

Éva Komlósi
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India
Entrepreneurship 
Development Institute of 
India (EDI), Ahmedabad

Sunil Shukla

Centre for Research 
in Entrepreneurship 
Education and 
Development (EDI)

IMRB 
International

sunilshukla@ediindia.org

Pankaj Bharti

Amit Kumar Dwivedi

Centre for 
Entrepreneurship 
Development Madhya 
Pradesh (CEDMAP), 
Bhopal

V L Kantha Rao CEDMAP, Bhopal

Jammu and Kashmir 
Entrepreneurship 
Development Institute 
(JKEDI), Srinagar

MI Parray JKEDI, Srinagar

Indonesia
Parahyangan Catholic 
University (UNPAR) 
Bandung

Catharina Badra 
Nawangpalupi

Universitas Katolik 
Parahyangan (UNPAR) 
Indonesia

PT Idekami 
Indonesia

katrin@unpar.ac.id

Gandhi Pawitan
International 
Development Research 
Centre (IDRC)

Agus Gunawan
Higher Education 
Directorate General, 
Republic of Indonesia

Maria Widyarini

Triyana Iskandarsyah

Budi Husodo Bisowarno

Tutik Rachmawati

Iran University of Tehran Abbas Bazargan
Labour Social Security 
Institute (LSSI)

Mohammad 
Reza Zali

mrzali@ut.ac.ir

Nezameddin Faghih lsarreshtedari@ut.ac.ir

Ali Akbar Moosavi-
Movahedi

Leyla Sarafraz

Asadolah Kordrnaeij

Jahangir Yadollahi Farsi

Mahmod Ahamadpour 
Daryani

S. Mostafa Razavi

Mohammad Reza Zali

Mohammad Reza Sepehri

Ali Rezaean
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Ireland
Fitzsimons Consulting 
/ Dublin City University 
Business School

Paula Fitzsimons Enterprise Ireland IFF Research
paula@fitzsimons-consulting.
com

Colm O'Gorman
Department of Jobs, 
Enterprise and 
Innovation

Israel

The Ira Centre for 
Business Technology 
and Society, Ben Gurion 
University of the Negev

Ehud Menipaz

The Ira Centre for 
Business Technology 
and Society, Ben Gurion 
University of the Negev

Dialogue 
Corporation

ehudm@bgu.ac.il

Yoash Avrahami

Miri Lerner

Italy University of Padua Moreno Muffatto
Università degli Studi di 
Padova

Doxa moreno.muffatto@unipd.it

Patrizia Garengo

Michael Sheriff

Sandra Dal Bianco

Japan Musashi University Noriyuki Takahashi
Venture Enterprise 
Center

Social Survey 
Research 
Information Co 
Ltd (SSRI)

noriyuki@cc.musashi.ac.jp

Takeo Isobe

Yuji Honjo

Takehiko Yasuda

Masaaki Suzuki

Kazakhstan
Nazarbayev University 
Graduate School of 
Business

Patrick Duparcq
Nazarbayev University 
Graduate School of 
Business

JSC Economic 
Research 
Institute

patrick.duparcq@nu.edu.kz

Venkat Subramanian
JSC Economic Research 
Institute

subban.venkat@nu.edu.kz

Dmitry Khanin leila.yergozha@nu.edu.kz

Robert Rosenfeld

Assel Uvaliyeva

Leila Yergozha

JSC Economic Research 
Institute

Maksat Mukhanov

Nurlan Kulbatyrov

Shynggys Turez
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Latvia
Stockholm School of 
Economic in Riga

Marija Krumina TeliaSonera AB SKDS marija@biceps.org

Anders Paalzow

Alf Vanags

Lebanon UK Lebanon Tech Hub Elie Akhrass
Central Bank of Lebanon 
(Banque du Liban)

Information 
International sal

elie.akhrass@uklebhub.com

Mario Ramadan

Colm Reilly

Patrick Baird

Khater Abi Habib

Alessio Bortone

Marta Solorzano
marta.solorzano@uklebhub.
com

Nadim Zaazaa

Luxembourg
STATEC - National 
Statistical Office

Peter Höck
Chambre de Commerce 
Luxembourg

TNS ILRES peter.hock@statec.etat.lu

Chiara Peroni
Ministère de l'Économie 
et du Commerce 
Extérieur

Cesare Riillo
STATEC - National 
Statistical Office

Leila Ben-Aoun

Francesco Sarracino

Macedonia
University Ss. Cyril and 
Methodius - Business 
Start-Up Centre

Radmil Polenakovic
Macedonian Enterprise 
Development Foundation

MProspekt
radmil.polenakovik@mf.edu.
mk

Tetjana Lazarevska

Saso Klekovski

Aleksandar Krzalovski

Dimce Mitreski

Lazar Nedanoski

Dimitar Smiljanovski

Malaysia
Universiti Tun Abdul 
Razak

Siri Roland Xavier
Universiti Tun Abdul 
Razak

Rehanstat roland@unirazak.edu.my

Mohar bin Yusof

Leilanie binti Mohd Nor

Samsinar Md. Sidin
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Mexico
Instituto Tecnológico y 
de Estudios Superiores 
de Monterrey

Daniel Moska Arreola
Instituto de 
Emprendimiento Eugenio 
Garza Lagüera

Alduncin y 
Asociados

dmoska@itesm.mx

Ernesto Amorós jmaguirre@itesm.mx

Elvira Naranjo enaranjo@itesm.mx

Marcia Campos

Natzin López

Marcia Villasana

José Manuel Aguirre

Lucia Alejandra Rodriguez

Rafaela Diegoli

Carlos Torres

Lizbeth González

Rafael Tristán

Morocco
Université Hassan II - 
Casablanca

Khalid El Ouazzani
International 
Development Research 
Centre (IDRC)

Claire Vision 
Consulting

elouazzanik@gmail.com

Hind Malainine

Sara Yassine

Salah Koubaa

Ahmed Benmejdoub

Fatima Boutaleb

Abdellatif Komat

Ismail Lahsini

Meryem Kabbaj

The Netherlands Panteia / EIM Sophie Doove
The Ministry of 
Economic Affairs of the 
Netherlands

Panteia s.doove@panteia.nl

Jolanda Hessels

Peter van der Zwan

André van Stel

Roy Thurik

Niels Bosma

Amber van der Graaf

Tommy Span
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Norway Nord University Lars Kolvereid Innovation Norway Polarfakta lars.kolvereid@uin.no

Bjørn Willy Åmo
Kunnskapsfondet 
Nordland AS

Espen Isaksen Nord University

Erlend Bullvåg

Panama
City of Knowledge's 
Innovation Center

Manuel Lorenzo
City of Knowledge 
Foundation

IPSOS mlorenzo@cdspanama.org

IESA Management 
School (Panama 
Campus)

Andrés León

Federico Fernández 
Dupouy

Peru Universidad ESAN Jaime Serida
Universidad 
ESAN's Center for 
Entrepreneurship

Imasen jserida@esan.edu.pe

Oswaldo Morales Imasen

Keiko Nakamatsu

Armando Borda

Philippines De La Salle University Aida Licaros Velasco
International 
Development Research 
Centre (IDRC)

TNS Philippines aida.velasco@dlsu.edu.ph

Emilina Sarreal

Brian Gozun

Junette Perez

Gerardo Largoza

Mitzie Conchada

Paulynne Castillo

Poland
University of Economics 
in Katowice

Przemyslaw Zbierowski
University of Economics 
in Katowice

IQS
przemyslaw.zbierowski@
ue.katowice.pl

Polish Agency for 
Enterprise Development

Anna Tarnawa
Polish Agency for 
Enterprise Development

Paulina Zadura-Lichota

Dorota Weclawska

Mariusz Bratnicki

Katarzyna Bratnicka
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Portugal
Sociedade Portuguesa 
de Inovação (SPI)

Augusto Medina
ISCTE - Instituto 
Universitário de Lisboa

GfKMetris douglasthompson@spi.pt

Douglas Thompson

Rui Monteiro

Nuno Gonçalves

Luís Antero Reto

António Caetano

Nelson Ramalho

Puerto Rico
University of Puerto Rico 
School of Business, Rio 
Piedras Campus

Marines Aponte
University of Puerto Rico 
School of Business, Rio 
Piedras Campus

Gaither 
International

marines.aponte@upr.edu

Marta Alvarez

Manuel Lobato

Romania

Faculty of Economics 
and Business 
Administration, Babes-
Bolyai University

Annamária Dézsi-
Benyovszki

OTP Bank Romania
Metro Media 
Transilvania

annamaria.benyovszki@
econ.ubbcluj.ro

Ágnes Nagy
Asociatia Pro 
Oeconomica

Tünde Petra Szabó
Babes-Bolyai University 
of Cluj-Napoca

Lehel-Zoltán Györfy

Stefan Pete

Dumitru Matis

Eugenia Matis

Senegal
Université Cheikh Anta 
Diop de Dakar

Serge Simen
International 
Development Research 
Centre (IDRC)

GEM Senegal 
Team

serge.simen@gmail.com

Bassirou Tidjani

Ibrahima Dally Diouf
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Slovakia
Comenius University in 
Bratislava, Faculty of 
Management

Anna Pilkova
Slovak Business Agency 
(SBA)

AKO anna.pilkova@fm.uniba.sk

Zuzana Kovacicova
SLOVINTEGRA Energy 
s.r.o

Marian Holienka
Comenius University in 
Bratislava, Faculty of 
Management

Jan Rehak

Jozef Komornik

Slovenia
Faculty of Economics 
and Business, University 
of Maribor

Miroslav Rebernik SPIRIT Slovenia RM PLUS miroslav.rebernik@um.si

Polona Tominc
Slovenian Research 
Agency

Katja Crnogaj

Institute for 
Entrepreneurship at 
Faculty of Business and 
Economics, UM

Karin Širec

Barbara Bradac Hojnik

Matej Rus

South Africa

Development Unit for 
New Enterprise (DUNE), 
Faculty of Commerce, 
University of Cape Town

Mike Herrington

Department of Economic 
Development and 
Tourism of the Western 
Cape Government

Nielsen South 
Africa

mherrington@
gemconsortium.org

Jacqui Kew

Penny Kew

South Korea

Korea Insitute 
of Start-up and 
Entrepreneurship 
Development

Siwoo Kang
Korea Institute of Start-
up and Entrepreneurship 
Development

Polarixpartner 
Korea

start-up@kised.or.kr

Korea Entrepreneurship 
Foundation

Chaewon Lee
Korea Entrepreneurship 
Foundation

Byung Heon Lee

Dohyeon Kim

Choonwoo Lee

SungHyun Cho

Moonsun Kim

Miae Kim
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Spain UCEIF Foundation-CISE Ana Fernandez Laviada Santander Bank
Instituto 
Opinòmetre S.L.

ana.fernandez@unican.es

GEM Spain Network Federico Gutiérrez Solana GEM Spain Network director@cise.es

Iñaki Peña
Fundación Rafael Del 
Pino

ipena@orkestra.deusto.es

Maribel Guerrero
maribel.guerrero@orkestra.
deusto.es

Jose Luis González-Pernía ines@cise.es

Ines Rueda Sampedro

Manuel Redondo

Regional 
Teams Institution Director

Andalucía Universidad de Cádiz José Ruiz Navarro

Aragón Universidad de Zaragoza Lucio Fuentelsaz Lamata

Canarias
Universidad de Las 
Palmas de Gran Canaria 

Rosa M. Batista Canino

Cantabria Universidad de Cantabria Ana Fernández-Laviada

Castilla y León

Grupo de Investigación 
en Dirección de 
Empresas (GIDE), 
Universidad de León

Mariano Nieto Antolín

Castilla La 
Mancha

Universidad de Castilla 
La Mancha

Juan José Jiménez 
Moreno

Cataluña
Institut d’Estudis 
Regionals i Metropolitans

Carlos Guallarte

Ceuta Universidad de Granada Lázaro Rodríguez Ariza

C. Valenciana
Universidad Miguel 
Hernández de Elche

José María Gómez Gras e 
Ignacio Mira Solves

Regional 
Teams Institution Director

Extremadura
Fundación Xavier de 
Salas–Universidad de 
Extremadura

Ricardo Hernández 
Mogollón y J. Carlos Diaz 
Casero

Galicia
Confederación de 
Empresarios de Galicia 
(CEG)

Marta Amate López

Madrid

Centro de Iniciativas 
Emprendedoras (CIADE), 
Universidad Autónoma 
de Madrid

Isidro de Pablo López 

Melilla Universidad de Granada
María del Mar Fuentes 
Fuentes

Murcia Universidad de Murcia
Antonio Aragón y Alicia 
Rubio

Navarra
Universidad Pública de 
Navarra

Ignacio Contín Pilart

País Vasco Deusto Business School Maribel Guerrero

Spain
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Sweden
Swedish 
Entrepreneurship Forum

Pontus Braunerhjelm
Svenskt Näringsliv / 
Confederation of Swedish 
Enterprise Vinnova

Ipsos
pontus.braunerhjelm@
entreprenorskapsforum.se

Per Thulin

Carin Holmquist

Ylva Skoogberg

Johan P Larsson

Switzerland
School of Management 
(HEG-FR) Fribourg

Rico Baldegger
School of Management 
Fribourg (HEG-FR)

gfs Bern rico.baldegger@hefr.ch

Siegfried Alberton
Swiss Federal Institute 
of Technology in Zurich 
(ETHZ)

Andrea Huber

University of Applied 
Sciences and Arts of 
Southern Switzerland 
(SUPSI)

Fredrik Hacklin
ZHAW School of 
Management and Law

Onur Saglam

Pascal Wild

Jacques Hefti

Adrian W. Mueller

Benjamin Graziano

Benoît Morel

Raphaël Gaudart

Anka Pilauer

Philippe Regnier
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Taiwan
National Chengchi 
University

Chao-Tung Wen

Small and Medium 
Enterprise 
Administration, Ministry 
of Economic Affairs of 
Taiwan

NCCU Survey 
Center

jtwen@nccu.edu.tw

Chang-Yung Liu

Su-Lee Tsai

Yu-Ting Cheng

Yi-Wen Chen

Ru-Mei Hsieh

Don Jyh-Fu Jeng

Li-Hua Chen

Shih-Feng Chou

Thailand

Bangkok University 
- School of 
Entrepreneurship and 
Management (BUSEM)

Pichit Akrathit

Bangkok University, 
OSMEP (Organization 
for Small and Medium 
Enterprise Development)

TNS Research 
International 
Thailand

gem_thailand@bu.ac.th

Koson Sapprasert

Ulrike Guelich

Suchart Tripopsakul
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Tunisia
The Arab Institute of 
Business Leaders IACE

Majdi Hassen
The Arab Institute of 
Business Leaders IACE

The Arab 
Institute of 
Business 
Leaders IACE

majdi.hassen@iace.org.tn

Sofian Ghali

Bilel Bellaj

Kamel Ghazouani

Yasser Arouaoui

Turkey

Small and Medium 
Enterprises 
Development 
Organization (KOSGEB)

Esra Karadeniz
Small and Medium 
Enterprises Development 
Organization (KOSGEB)

Method 
Research 
Company

ekaradeniz@yeditepe.edu.tr

Yeditepe University Özlem Kunday
Turkish Economy Bank 
(TEB)

Thomas Schøtt

Maryam Cheraghi

Pelin Yüce

United Kingdom Aston University Mark Hart
Department for 
Business, Innovation and 
Skills (BIS)

BMG Ltd mark.hart@aston.ac.uk

Jonathan Levie Welsh Government

Tomasz Mickiewicz
Hunter Centre for 
Entrepreneurship, 
University of Strathclyde

Michael Anyadike-Danes Invest Northern Ireland

Karen Bonner Belfast City Council

Ute Stephan British Business Bank

Isabella Moore
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United States Babson College Donna Kelley Babson College Elemental dkelley@babson.edu

Abdul Ali

Candida Brush

Marcia Cole

Andrew Corbett

Philip Kim

Mahdi Majbouri

Monica Dean Baruch College

Edward Rogoff

Thomas Lyons

Uruguay
IEEM Business School, 
University of Montevideo

Leonardo Veiga University of Montevideo Equipos Mori lveiga@um.edu.uy

Isabelle Chaquiriand Deloitte Uruguay

Vietnam
Vietnam Chamber of 
Commerce and Industry

Luong Minh Huan
International 
Development Research 
Centre (IDRC)

Vietnam 
Chamber of 
Commerce and 
Industry

huanlm@vcci.com.vn

Doan Thi Quyen

Pham Thi Thu Hang

Le Thanh Hai

Doan Thuy Nga



PART 2: COUNTRY PROFILES

● “T” indicates a tie with another country in the ranking

	 ● “n/a” indicates that the data is not available or cannot be found

KEY:
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1.00 

3.00 

5.00 

7.00 

9.00 

Entrepreneurial finance 
3.07 (58/62) 

Government policies: 
support and relevance 

2.96 (56/62) 

Government policies: 
taxes and bureaucracy 

1.93 (62/62) 

Government 
entrepreneurship 

programs 4.00 (47/62) 

Entrepreneurship 
education at school 
stage 3.02 (30/62)  

Entrepreneurship 
education at post school 

stage 4.75 (24/62) 
R&D transfer 3.70 

(36/62) 

Commercial and legal 
infrastructure 4.72 

(38/62) 

Internal market dynamics 
5.60 (20/62) 

Internal market burdens 
or entry regulation 3.76 

(48/62) 

Physical infrastructure 
5.80 (49/62) 

Cultural and social norms 
4.86 (28/62) 

ARGENTINA

Population: 42.0 million (2014)

GDP: $540.2 billion (2014)

GDP per capita: $12,873 (2014)

SME contribution to GDP: 40% (2012)
World Bank Doing Business Rating: 
57/100; Rank: 121/189
World Bank Starting a Business 
Rating: 73/100; Rank: 157/189
World Economic Forum Global 
Competitiveness Rating: 3.8/7; Rank: 
106/140
Economic Development Phase: 
Efficiency-Driven 

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 17.7 13T
     TEA 2014 14.4 n/a

     TEA 2013 15.9 n/a
Established business ownership rate 9.5 18
Entrepreneurial Employee Activity – EEA 2.4 27T

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.7 33T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.8 13T
Female/Male Opportunity Ratio 0.8 49T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 18.8 32
Innovation 3.9 16T
Industry (% in Business Services Sector) 18.6 26

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 45.9 28
Perceived capabilities 61.6 13
Fear of failure 25.8 11
Entrepreneurial intentions 29.1 15

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 52.9 48
Entrepreneurship a good career choice 62.1 25

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM ARGENTINA 1 = highly insufficient,  9 = highly sufficient

ARGENTINA
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1 = highly insufficient,  9 = highly sufficient

AUSTRALIA

AUSTRALIA

Population: 23.6 million (2014)
GDP: $1,444.2 billion (2014)
GDP per capita: $61,219 (2014)
SME contribution to GDP: 33% (2015)
World Bank Doing Business Rating: 
80/100; Rank: 13/189
World Bank Starting a Business 
Rating: 96/100; Rank: 11/189
World Economic Forum Global 
Competitiveness Rating: 5.1/7; Rank: 
21/140
Economic Development Phase: 
Innovation-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 12.8 24T
     TEA 2014 13.1 n/a

     TEA 2013 n/a n/a
Established business ownership rate 8.7 20
Entrepreneurial Employee Activity – EEA 8.5 2

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 5.2 5

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 29.1 15
Innovation 4.0 15
Industry (% in Business Services Sector) 25.3 15

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 48.9 18
Perceived capabilities 48.2 31
Fear of failure 41.7 46
Entrepreneurial intentions 14.4 37

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 70.1 21
Entrepreneurship a good career choice 56.4 36

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM AUSTRALIA 1 = highly insufficient,  9 = highly sufficient

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.95 (38/62) 

Government policies: 
support and relevance 

3.65 (48/62) 

Government policies: 
taxes and bureaucracy 

4.21 (25/62) 

Government 
entrepreneurship 

programs 4.00 (32/62) 

Entrepreneurship 
education at school stage 

3.70 (19/62)  

Entrepreneurship 
education at post school 

stage 4.20 (42/62) 
R&D transfer 3.65 

(38/62) 

Commercial and legal 
infrastructure 5.06 

(25/62) 

Internal market dynamics 
4.71 (36/62) 

Internal market burdens 
or entry regulation 4.68 

(12/62) 

Physical infrastructure 
6.48 (27/62) 

Cultural and social norms 
4.75 (31/62) 
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BARBADOS

Population: 277,821 (2010)

GDP: $7,053.0 billion (2013)

GDP per capita: $16,151 (2013)

SME contribution to GDP: n/a

World Bank Doing Business Rating: 
57/100; Rank: 119/189

World Bank Starting a Business Rating: 
84/100; Rank: 100/189

World Economic Forum Global 
Competitiveness Rating: n/a; Rank: n/a

Economic Development Phase: 
Efficiency-Driven 

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 21.0 10T
     TEA 2014 12.7 n/a

     TEA 2013 21.7 n/a
Established business ownership rate 14.1 9
Entrepreneurial Employee Activity – EEA 1.1 41T

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 3.7 14T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.9 8T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 11.8 43
Innovation 2.9 30T
Industry (% in Business Services Sector) 10.6 37T

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 55.0 11
Perceived capabilities 75.0 3
Fear of failure 14.7 1
Entrepreneurial intentions 21.6 25T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 69.8 23T
Entrepreneurship a good career choice 69.6 19T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM BARBADOS 1 = highly insufficient,  9 = highly sufficient

BARBADOS

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.05 (59/62) 

Government policies: 
support and relevance 

3.74 (42/62) 

Government policies: 
taxes and bureaucracy 

2.47 (55/62) 

Government 
entrepreneurship 

programs 4.00 (51/62) 

Entrepreneurship 
education at school 
stage 2.61 (42/62)  

Entrepreneurship 
education at post school 

stage 4.54 (31/62) 
R&D transfer 2.87 

(58/62) 

Commercial and legal 
infrastructure 4.75 

(37/62) 

Internal market dynamics 
4.42 (41/62) 

Internal market burdens 
or entry regulation 3.64 

(52/62) 

Physical infrastructure 
6.11 (43/62) 

Cultural and social norms 
4.26 (40/62) 
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BELGIUM

BELGIUM

Population: 11.2 million (2014)
GDP: $534.7 billion (2014)
GDP per capita: $47,722 (2014)
SME contribution to GDP: 62% (2014)
World Bank Doing Business Rating: 
73/100; Rank: 43/189
World Bank Starting a Business 
Rating: 95/100; Rank: 20/189
World Economic Forum Global 
Competitiveness Rating: 5.2/7; Rank: 
19/140
Economic Development Phase: 
Innovation-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 6.2 51
     TEA 2014 5.4 n/a

     TEA 2013 4.9 n/a
Established business ownership rate 3.8 52
Entrepreneurial Employee Activity – EEA 6.1 12

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.6 38T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 0.6 60

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 19.5 29
Innovation 2.5 36T
Industry (% in Business Services Sector) 27.5 13

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 40.3 36T
Perceived capabilities 31.9 54
Fear of failure 48.5 58
Entrepreneurial intentions 10.9 44T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 54.5 46
Entrepreneurship a good career choice 54.2 38

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM BELGIUM 1 = highly insufficient,  9 = highly sufficient

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.28 (8/62) 

Government policies: 
support and relevance 

6.48 (1/62) 

Government policies: 
taxes and bureaucracy 

3.17 (46/62) 

Government 
entrepreneurship 

programs 5.00 (14/62) 

Entrepreneurship 
education at school 
stage 3.14 (28/62)  

Entrepreneurship 
education at post school 

stage 5.37 (9/62) 
R&D transfer 4.55 (8/62) 

Commercial and legal 
infrastructure 6.23 

(3/62) 

Internal market dynamics 
4.78 (35/62) 

Internal market burdens 
or entry regulation 5.09 

(7/62) 

Physical infrastructure 
6.44 (31/62) 

Cultural and social norms 
4.11 (43/62) 
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BOTSWANA

Population: 2.1 million (2014)
GDP: $15.8 billion (2014)
GDP per capita: $7,505 (2014)
SME contribution to GDP: 20% (2012)
World Bank Doing Business Rating: 
65/100; Rank: 72/189
World Bank Starting a Business 
Rating: 76/100; Rank: 143/189
World Economic Forum Global 
Competitiveness Rating: 4.2/7; Rank: 
71/140
Economic Development Phase:  
Factor-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 33.2 3
     TEA 2014 32.8 n/a

     TEA 2013 20.9 n/a
Established business ownership rate 4.6 47
Entrepreneurial Employee Activity – EEA 1.6 35

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.4 46T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.8 13T
Female/Male Opportunity Ratio 0.8 49T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 31.7 9T
Innovation 6.7 4T
Industry (% in Business Services Sector) 10.6 37T

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 57.8 7
Perceived capabilities 74.1 4
Fear of failure 18.9 6
Entrepreneurial intentions 61.9 2

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 82.0 6
Entrepreneurship a good career choice 70.1 18

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM BOTSWANA 1 = highly insufficient,  9 = highly sufficient

BOTSWANA

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.05 (32/62) 

Government policies: 
support and relevance 

4.16 (27/62) 

Government policies: 
taxes and bureaucracy 

4.07 (27/62) 

Government 
entrepreneurship 

programs 4.00 (35/62) 

Entrepreneurship 
education at school 
stage 4.15 (8/62)  

Entrepreneurship 
education at post school 

stage 4.91 (20/62) 
R&D transfer 3.82 

(32/62) 

Commercial and legal 
infrastructure 4.18 

(56/62) 

Internal market dynamics 
4.93 (33/62) 

Internal market burdens 
or entry regulation 3.51 

(54/62) 

Physical infrastructure 
4.98 (57/62) 

Cultural and social norms 
4.66 (35/62) 
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BRAZIL

Population: 202.8 million (2014)
GDP: $2,353,0 billion (2014)
GDP per capita: $11,604 (2014)
SME contribution to GDP: 27% (2014)
World Bank Doing Business Rating: 
58/100; Rank: 116/189
World Bank Starting a Business 
Rating: 64/100; Rank: 174/189
World Economic Forum Global 
Competitiveness Rating: 4.1/7; Rank: 
75/140
Economic Development Phase: 
Efficiency-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 21.0 10T
     TEA 2014 17.2 n/a

     TEA 2013 17.3 n/a
Established business ownership rate 18.9 4
Entrepreneurial Employee Activity – EEA 1.0 43T

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.1 50T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.9 8T
Female/Male Opportunity Ratio 0.7 56T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 6.8 55
Innovation 4.1 14
Industry (% in Business Services Sector) 5.9 45T

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 42.4 31
Perceived capabilities 58.3 18
Fear of failure 44.7 52
Entrepreneurial intentions 24.4 21

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 80.1 9
Entrepreneurship a good career choice 77.7 3

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM BRAZIL 1 = highly insufficient,  9 = highly sufficient

BRAZIL

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.93 (40/62) 

Government policies: 
support and relevance 

3.67 (47/62) 

Government policies: 
taxes and bureaucracy 

2.23 (59/62) 

Government 
entrepreneurship 

programs 3.00 (52/62) 

Entrepreneurship 
education at school 
stage 2.11 (52/62)  

Entrepreneurship 
education at post school 

stage 3.84 (56/62) 
R&D transfer 2.90 

(56/62) 

Commercial and legal 
infrastructure 4.20 

(55/62) 

Internal market dynamics 
4.98 (32/62) 

Internal market burdens 
or entry regulation 3.49 

(56/62) 

Physical infrastructure 
4.71 (60/62) 

Cultural and social norms 
3.86 (47/62) 
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BULGARIA

BULGARIA

Population: 7.2 million (2014)
GDP: $55.8 billion (2014)
GDP per capita: $7,753 (2014)
SME contribution to GDP: 62% (2014)
World Bank Doing Business Rating: 
74/100; Rank: 38/189
World Bank Starting a Business 
Rating: 91/100; Rank: 52/189
World Economic Forum Global 
Competitiveness Rating: 4.3/7; Rank: 
54/140
Economic Development Phase: 
Efficiency-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 3.5 59
     TEA 2014 n/a n/a

     TEA 2013 n/a n/a
Established business ownership rate 5.4 39
Entrepreneurial Employee Activity – EEA 0.4 55T

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 0.9 55T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 1.1 3T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 7.3 54
Innovation 0.3 59T
Industry (% in Business Services Sector) 8.7 41

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 15.8 58
Perceived capabilities 35.2 53
Fear of failure 33.3 23
Entrepreneurial intentions 5.3 59

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 71.5 20
Entrepreneurship a good career choice 57.5 34T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM BULGARIA 1 = highly insufficient,  9 = highly sufficient

1	

3	

5	

7	

9	

Entrepreneurial	finance	
4.36	(21/62)	

Government	policies:	
support	and	relevance	

2.93	(58/62)	

Government	policies:	
taxes	and	bureaucracy	

4.75	(13/62)	

Government	
entrepreneurship	

programs	3.00	(53/62)	

Entrepreneurship	
educaSon	at	school	stage	

2.59	(44/62)		

Entrepreneurship	
educaSon	at	post	school	

stage	4.19	(45/62)	
R&D	transfer	3.59	(41/62)	

Commercial	and	legal	
infrastructure	5.21	

(19/62)	

Internal	market	dynamics	
3.58	(58/62)	

Internal	market	burdens	
or	entry	regulaSon	3.91	

(39/62)	

Physical	infrastructure	
6.76	(22/62)	

Cultural	and	social	norms	
3.50	(57/62)	
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BURKINA FASO

BURKINA FASO

Population: 17.3 million (2014)
GDP: $28.0 billion (2014)
GDP per capita: $1,666 (2014)
SME contribution to GDP: n/a
World Bank Doing Business Rating: 
51/100; Rank: 143/189
World Bank Starting a Business 
Rating: 87/100; Rank: 78/189
World Economic Forum Global 
Competitiveness Rating: n/a; Rank: 
n/a
Economic Development Phase:  
Factor-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 29.8 5
     TEA 2014 21.7 n/a
     TEA 2013 n/a n/a
Established business ownership rate 27.8 1
Entrepreneurial Employee Activity – EEA 0.6 51T

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.4 46T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.8 13T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 13.0 41
Innovation 3.5 23T
Industry (% in Business Services Sector) 0.3 60

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 58.1 6
Perceived capabilities 78.0 2
Fear of failure 17.9 5
Entrepreneurial intentions 45.9 6

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 83.4 4
Entrepreneurship a good career choice 73.8 8T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM BURKINA FASO 1 = highly insufficient,  9 = highly sufficient

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.56 (47/62) 

Government policies: 
support and relevance 

3.73 (43/62) 

Government policies: 
taxes and bureaucracy 

4.68 (14/62) 

Government 
entrepreneurship 

programs 4.00 (39/62) 

Entrepreneurship 
education at school 
stage 1.88 (58/62)  

Entrepreneurship 
education at post school 

stage 4.55 (31/62) 
R&D transfer 2.91 

(54/62) 

Commercial and legal 
infrastructure 4.89 

(32/62) 

Internal market dynamics 
4.39 (43/62) 

Internal market burdens 
or entry regulation 3.78 

(47/62) 

Physical infrastructure 
4.77 (59/62) 

Cultural and social 
norms 4.67 (33/62) 
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CAMEROON

CAMEROON

Population: 22.5 million (2014)

GDP: $31.7 billion (2014)

GDP per capita: $1,405 (2014)

SME contribution to GDP: 36% (2015)

World Bank Doing Business Rating: 
44/100; Rank: 172/189

World Bank Starting a Business Rating: 
77/100; Rank: 137/189

World Economic Forum Global 
Competitiveness Rating: 3.7/7; Rank: 
114/140

Economic Development Phase:  
Factor-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 25.4 7
     TEA 2014 37.4 n/a

     TEA 2013 n/a n/a
Established business ownership rate 12.8 12
Entrepreneurial Employee Activity – EEA 0.7 48T

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.3 48

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.9 8T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 13.3 40
Innovation 3.8 18T
Industry (% in Business Services Sector) 5.4 48T

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 60.7 4
Perceived capabilities 73.1 5
Fear of failure 23.9 8
Entrepreneurial intentions 33.1 13

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 64.8 35
Entrepreneurship a good career choice 61.1 28

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM CAMEROON 1 = highly insufficient,  9 = highly sufficient

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.57 (46/62) 

Government policies: 
support and relevance 

4.52 (21/62) 

Government policies: 
taxes and bureaucracy 

3.83 (32/62) 

Government 
entrepreneurship 

programs 4.00 (26/62) 

Entrepreneurship 
education at school stage 

3.00 (31/62)  

Entrepreneurship 
education at post school 

stage 4.65 (26/62) 
R&D transfer 3.64 

(39/62) 

Commercial and legal 
infrastructure 5.16 

(22/62) 

Internal market dynamics 
4.08 (52/62) 

Internal market burdens 
or entry regulation 4.02 

(37/62) 

Physical infrastructure 
5.07 (55/62) 

Cultural and social norms 
4.66 (34/62) 
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CANADA

Population: 35.5 million (2014)

GDP: $1,788.7 billion (2014)

GDP per capita: $50,398 (2014)

SME contribution to GDP: 27% (2014)

World Bank Doing Business Rating: 
80/100; Rank: 14/189

World Bank Starting a Business Rating: 
98/100; Rank: 3/189

World Economic Forum Global 
Competitiveness Rating: 5.3/7; Rank: 
35/140

Economic Development Phase: 
Innovation-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 14.7 17
     TEA 2014 13.0 n/a

     TEA 2013 12.2 n/a
Established business ownership rate 8.8 19
Entrepreneurial Employee Activity – EEA 7.1 3

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 4,1 12

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.8 13T
Female/Male Opportunity Ratio 1.1 3T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 24.2 21
Innovation 5.3 9
Industry (% in Business Services Sector) 21 19

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 53.2 13
Perceived capabilities 50.5 25
Fear of failure 39.5 38T
Entrepreneurial intentions 11.6 42

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs n/a n/a
Entrepreneurship a good career choice n/a n/a

CANADA

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM CANADA 1 = highly insufficient,  9 = highly sufficient

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.23 (9/62) 

Government policies: 
support and relevance 

4.73 (16/62) 

Government policies: 
taxes and bureaucracy 

5.17 (8/62) 

Government 
entrepreneurship 

programs 5.00 (11/62) 

Entrepreneurship 
education at school 
stage 4.13 (9/62)  

Entrepreneurship 
education at post school 

stage 5.27 (10/62) 
R&D transfer 4.32 

(12/62) 

Commercial and legal 
infrastructure 6.30 

(1/62) 

Internal market dynamics 
3.80 (55/62) 

Internal market burdens 
or entry regulation 4.88 

(9/62) 

Physical infrastructure 
6.97 (15/62) 

Cultural and social norms 
5.92 (4/62) 
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CHILE

Population: 17.8 million (2014)

GDP: $258.0 billion (2014)

GDP per capita: $14,477 (2014)

SME contribution to GDP: 20% (2013)

World Bank Doing Business Rating: 
71/100; Rank: 48/189

World Bank Starting a Business Rating: 
90/100; Rank: 62/189
World Economic Forum Global 
Competitiveness Rating: 4.6/7; Rank: 
35/140

Economic Development Phase: 
Efficiency-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 25.9 6
     TEA 2014 26.8 n/a

     TEA 2013 24.3 n/a
Established business ownership rate 8.2 21
Entrepreneurial Employee Activity – EEA 5.2 15

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 2.4 22

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 0.8 49T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 33.6 7
Innovation 14.1 1
Industry (% in Business Services Sector) 18.7 25

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 57.4 8
Perceived capabilities 65.7 9
Fear of failure 28.1 13
Entrepreneurial intentions 50.0 3

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 64.9 34
Entrepreneurship a good career choice 69.6 19T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM CHILE 1 = highly insufficient,  9 = highly sufficient

CHILE

1	

3	

5	

7	

9	

Entrepreneurial finance 
3.52 (48/62) 

Government policies: 
support and relevance 

4.58 (20/62) 

Government policies: 
taxes and bureaucracy 

5.00 (6/62) 

Government 
entrepreneurship 

programs 5.41 (7/62) 

Entrepreneurship 
education at school 
stage 2.37 (48/62)  

Entrepreneurship 
education at post school 

stage 4.92 (19/62) 
R&D transfer 3.46 

(45/62) 

Commercial and legal 
infrastructure 4.67 

(41/62) 

Internal market dynamics 
3.37 (59/62) 

Internal market burdens 
or entry regulation 3.78 

(47/62) 

Physical infrastructure 
7.46 (5/62) 

Cultural and social norms 
5.14 (21/62) 
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CHINA

CHINA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 12.8 21T
     TEA 2014 15.5 n/a

     TEA 2013 14.0 n/a
Established business ownership rate 3.1 55
Entrepreneurial Employee Activity – EEA 1.4 36T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 1.1 3T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 35.0 5
Innovation 3.3 25T
Industry (% in Business Services Sector) 8.1 42

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 31.7 47
Perceived capabilities 27.4 58T
Fear of failure 40.0 40
Entrepreneurial intentions 19.5 28

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 77.6 13
Entrepreneurship a good career choice 65.9 22

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM CHINA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.1 50T

Population: 1 367.8 billion (2014)

GDP: $10,380.4 billion (2014)

GDP per capita: $7,589 (2014)

SME contribution to GDP: 58% (2012)

World Bank Doing Business Rating: 
63/100; Rank: 84/189

World Bank Starting a Business Rating: 
77/100; Rank: 136/189

World Economic Forum Global 
Competitiveness Rating: 4.9/7; Rank: 
28/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.86 (14/62) 

Government policies: 
support and relevance 

5.78 (3/62) 

Government policies: 
taxes and bureaucracy 

4.44 (21/62) 

Government 
entrepreneurship 

programs 4.00 (28/62) 

Entrepreneurship 
education at school 
stage 2.59 (43/62)  

Entrepreneurship 
education at post school 

stage 5.03 (16/62) 
R&D transfer 4.09 

(21/62) 

Commercial and legal 
infrastructure 4.34 

(51/62) 

Internal market dynamics 
7.24 (2/62) 

Internal market burdens 
or entry regulation 4.27 

(23/62) 

Physical infrastructure 
6.92 (16/62) 

Cultural and social norms 
4.98 (23/62) 
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COLOMBIA

COLOMBIA

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM COLOMBIA 1 = highly insufficient,  9 = highly sufficient

Population: 47.7 million (2014)

GDP: $384.9 billion (2014)

GDP per capita: $8,076 (2014)

SME contribution to GDP: 40% (2014)

World Bank Doing Business Rating: 
70/100; Rank: 54/189

World Bank Starting a Business Rating: 
86/100; Rank: 84/189

World Economic Forum Global 
Competitiveness Rating: 4.3/7; Rank: 
61/140

Economic Development Phase: 
Efficiency-Driven

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 22.7 8
     TEA 2014 18.6 n/a

     TEA 2013 23.7 n/a
Established business ownership rate 5.2 41T
Entrepreneurial Employee Activity – EEA 2.3 29T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 54.3 1
Innovation 6.7 4T
Industry (% in Business Services Sector) 20.6 20

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 58.3 5
Perceived capabilities 59.5 17
Fear of failure 33.2 21T
Entrepreneurial intentions 48.2 4

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 69.8 23T
Entrepreneurship a good career choice 72.3 13T

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.7 33T

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.18 (57/62) 

Government policies: 
support and relevance 

3.75 (40/62) 

Government policies: 
taxes and bureaucracy 

3.35 (43/62) 

Government 
entrepreneurship 

programs 4.00 (29/62) 

Entrepreneurship 
education at school stage 

2.91 (36/62)  

Entrepreneurship 
education at post school 

stage 5.26 (11/62) 
R&D transfer 3.45 

(46/62) 

Commercial and legal 
infrastructure 4.10 

(58/62) 

Internal market dynamics 
4.14 (49/62) 

Internal market burdens 
or entry regulation 4.15 

(30/62) 

Physical infrastructure 
6.15 (40/62) 

Cultural and social norms 
5.17 (20/62) 
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CROATIA

CROATIA

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM CROATIA 1 = highly insufficient,  9 = highly sufficient

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 7.7 42
     TEA 2014 8.0 n/a

     TEA 2013 8.3 n/a
Established business ownership rate 2.8 57
Entrepreneurial Employee Activity – EEA 4.9 16

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.6 31T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 30.4 13
Innovation 1.3 53T
Industry (% in Business Services Sector) 22.5 18

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 22.3 56
Perceived capabilities 47.5 33
Fear of failure 34.4 28
Entrepreneurial intentions 17.2 30

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 42.3 54
Entrepreneurship a good career choice 61.5 27

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.0 54

Population: 4.2 million (2014)

GDP: $57.2 billion (2014)

GDP per capita: $13,494 (2014)

SME contribution to GDP: 54% (2014)

World Bank Doing Business Rating: 
73/100; Rank: 40/189

World Bank Starting a Business Rating: 
86/100; Rank: 83/189

World Economic Forum Global 
Competitiveness Rating: 4.1/7; Rank: 
77/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.30 (53/62) 

Government policies: 
support and relevance 

2.84 (59/62) 

Government policies: 
taxes and bureaucracy 

1.99 (61/62) 

Government 
entrepreneurship 

programs 3.00 (59/62) 

Entrepreneurship 
education at school stage 

1.89 (57/62)  

Entrepreneurship 
education at post school 

stage 3.53 (58/62) 
R&D transfer 2.85 

(59/62) 

Commercial and legal 
infrastructure 4.29 

(53/62) 

Internal market dynamics 
6.08 (9/62) 

Internal market burdens 
or entry regulation 3.03 

(61/62) 

Physical infrastructure 
6.46 (29/62) 

Cultural and social norms 
2.63 (62/62) 
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ECUADOR

ECUADOR

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 33.6 2
     TEA 2014 32.6 n/a

     TEA 2013 36.0 n/a
Established business ownership rate 17.4 7
Entrepreneurial Employee Activity – EEA 0.9 46T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 1.0 4T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 9.3 50
Innovation 9.3 3
Industry (% in Business Services Sector) 5.9 45T

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 52.7 14
Perceived capabilities 72.2 6
Fear of failure 28.6 14
Entrepreneurial intentions 46.3 5

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 67.1 32
Entrepreneurship a good career choice 61.6 26

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM ECUADOR 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.1 50T

Population: 16.0 million (2014)

GDP: $100.8 billion (2014)

GDP per capita: $6,286 (2014)

SME contribution to GDP: 25% (2012)

World Bank Doing Business Rating: 
57/100; Rank: 117/189

World Bank Starting a Business Rating: 
69/100; Rank: 166/189

World Economic Forum Global 
Competitiveness Rating: 4.1/7; Rank: 
76/140

Economic Development Phase: 
Efficiency-Driven

1 
2 
3 
4 
5 
6 
7 
8 
9 

Entrepreneurial finance 
3.36 (52/62) 

Government policies: 
support and relevance 

4.73 (17/62) 

Government policies: 
taxes and bureaucracy 

3.17 (47/62) 

Government 
entrepreneurship 

programs 4.00 (25/62) 

Entrepreneurship 
education at school 
stage 3.74 (18/62)  

Entrepreneurship 
education at post school 

stage 6.23 (2/62) 
R&D transfer 3.67 

(37/62) 

Commercial and legal 
infrastructure 4.93 

(31/62) 

Internal market dynamics 
3.69 (57/62) 

Internal market burdens 
or entry regulation 4.18 

(27/62) 

Physical infrastructure 
7.59 (3/62) 

Cultural and social norms 
5.81 (5/62) 
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EGYPT

EGYPT

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 7.4 43
     TEA 2014 n/a n/a

     TEA 2013 n/a n/a
Established business ownership rate 2.9 56
Entrepreneurial Employee Activity – EEA 1.3 38

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.3 59T
Female/Male Opportunity Ratio 0.7 56T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 25.7 19T
Innovation 1.6 47T
Industry (% in Business Services Sector) 2.4 58

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 41.6 27
Perceived capabilities 41.5 46
Fear of failure 29.5 16
Entrepreneurial intentions 36.8 11

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 79.6 11
Entrepreneurship a good career choice 73.6 10

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM EGYPT 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 0.8 59

Population: 86.7 million (2014)

GDP: $286.4 billion (2014)

GDP per capita: $3,304 (2014)

SME contribution to GDP: 80% (2015)

World Bank Doing Business Rating: 
54/100; Rank: 131/189

World Bank Starting a Business Rating: 
88/100; Rank: 73/189

World Economic Forum Global 
Competitiveness Rating: 3.7/7; Rank: 
116/140

Economic Development Phase:  
Efficiency-Driven

1	

3	

5	

7	

9	

Entrepreneurial finance 
3.50 (49/62) 

Government policies: 
support and relevance 

3.31 (52/62) 

Government policies: 
taxes and bureaucracy 

3.07 (50/62) 

Government 
entrepreneurship 

programs 3.00 (53/62) 

Entrepreneurship 
education at school 
stage 1.60 (62/62)  

Entrepreneurship 
education at post school 

stage 3.07 (62/62) 
R&D transfer 2.90 

(55/62) 

Commercial and legal 
infrastructure 4.22 

(54/62) 

Internal market dynamics 
5.14 (28/62) 

Internal market burdens 
or entry regulation 3.82 

(43/62) 

Physical infrastructure 
6.34 (37/62) 

Cultural and social norms 
3.84 (48/62) 
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ESTONIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 13.1 22
     TEA 2014 9.4 n/a

     TEA 2013 13.1 n/a
Established business ownership rate 7.7 23T
Entrepreneurial Employee Activity – EEA 6.3 10T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.6 31T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 30.0 14
Innovation 5.2 10
Industry (% in Business Services Sector) 25.9 14

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 51.4 15T
Perceived capabilities 44.0 41T
Fear of failure 39.3 37
Entrepreneurial intentions 16.7 31T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 62.6 40
Entrepreneurship a good career choice 53.4 40

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM ESTONIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 4.2 10T

Population: 1.3 million (2014)

GDP: $26.0 billion (2014)

GDP per capita: $19,671 (2014)

SME contribution to GDP: 76% (2014)

World Bank Doing Business Rating: 
79/100; Rank: 16/189

World Bank Starting a Business Rating: 
95/100; Rank: 15/189

World Economic Forum Global 
Competitiveness Rating: 4.7/7; Rank: 
30/140

Economic Development Phase: 
Innovation-Driven

ESTONIA

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.86 (15/62) 

Government policies: 
support and relevance 

3.83 (38/62) 

Government policies: 
taxes and bureaucracy 

4.90 (10/62) 

Government 
entrepreneurship 

programs 5.00 (12/62) 

Entrepreneurship 
education at school 
stage 4.18 (7/62)  

Entrepreneurship 
education at post school 

stage 4.79 (23/62) 
R&D transfer 4.51 (9/62) 

Commercial and legal 
infrastructure 5.20 

(21/62) 

Internal market dynamics 
5.22 (26/62) 

Internal market burdens 
or entry regulation 5.10 

(6/62) 

Physical infrastructure 
7.53 (4/62) 

Cultural and social norms 
5.73 (9/62) 
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FINLAND

FINLAND

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 6.6 50
     TEA 2014 5.6 n/a

     TEA 2013 5.3 n/a
Established business ownership rate 10.2 14
Entrepreneurial Employee Activity – EEA 5.8 13

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.8 49T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 18.2 33
Innovation 1.3 53T
Industry (% in Business Services Sector) 31.4 8

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 48.6 21
Perceived capabilities 37.4 50
Fear of failure 32.6 20
Entrepreneurial intentions 10.9 44T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 84.9 2
Entrepreneurship a good career choice 33.2 53

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM FINLAND 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 4.2 10T

Population: 5.5 million (2014)

GDP: $271.2 billion (2014)

GDP per capita: $49,497 (2014)

SME contribution to GDP: 60% (2014)

World Bank Doing Business Rating: 
81/100; Rank: 10/189

World Bank Starting a Business Rating: 
93/100; Rank: 33/189

World Economic Forum Global 
Competitiveness Rating: 5.5/7; Rank: 
8/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.31 (22/62) 

Government policies: 
support and relevance 

5.35 (7/62) 

Government policies: 
taxes and bureaucracy 

4.90 (9/62) 

Government 
entrepreneurship 

programs 5.00 (20/62) 

Entrepreneurship 
education at school stage 

3.87 (16/62)  

Entrepreneurship 
education at post school 

stage 4.22 (39/62) 
R&D transfer 3.89 

(31/62) 

Commercial and legal 
infrastructure 5.68 

(11/62) 

Internal market dynamics 
5.35 (24/62) 

Internal market burdens 
or entry regulation 4.58 

(14/62) 

Physical infrastructure 
7.61 (2/62) 

Cultural and social norms 
4.45 (36/62) 
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GERMANY

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 4.7 57
     TEA 2014 5.3 n/a

     TEA 2013 5.0 n/a
Established business ownership rate 4.8 45T
Entrepreneurial Employee Activity – EEA 4.5 18

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 21.0 25T
Innovation 1.6 47T
Industry (% in Business Services Sector) 24.8 16

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 38.3 40
Perceived capabilities 36.2 52
Fear of failure 42.3 48
Entrepreneurial intentions 7.2 54

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 75.7 17
Entrepreneurship a good career choice 50.8 44T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM GERMANY 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 3.7 14T

Population: 81.1 million (2014)

GDP: $3,859.5 trillion (2014)

GDP per capita: $47,590 (2014)

SME contribution to GDP: 53% (2014)

World Bank Doing Business Rating: 
80/100; Rank: 15/189

World Bank Starting a Business Rating: 
83/100; Rank: 107/189

World Economic Forum Global 
Competitiveness Rating: 5.5/7; Rank: 
4/140

Economic Development Phase: 
Innovation-Driven

GERMANY

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.30 (23/62) 

Government policies: 
support and relevance 

4.25 (26/62) 

Government policies: 
taxes and bureaucracy 

3.85 (31/62) 

Government 
entrepreneurship 

programs 6.00 (6/62) 

Entrepreneurship 
education at school stage 

2.68 (40/62)  

Entrepreneurship 
education at post school 

stage 4.13 (49/62) 
R&D transfer 4.01 

(26/62) 

Commercial and legal 
infrastructure 5.85 

(10/62) 

Internal market dynamics 
4.50 (39/62) 

Internal market burdens 
or entry regulation 5.15 

(5/62) 

Physical infrastructure 
6.44 (32/62) 

Cultural and social norms 
4.23 (41/62) 
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GREECE

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 6.7 49
     TEA 2014 7.9 n/a

     TEA 2013 5.5 n/a
Established business ownership rate 13.1 11
Entrepreneurial Employee Activity – EEA 1.0 43T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.8 13T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 4.3 57
Innovation 1.6 47T
Industry (% in Business Services Sector) 19.4 23

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 14.2 60
Perceived capabilities 46.8 34
Fear of failure 46.9 55
Entrepreneurial intentions 8.3 51

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 67.8 31
Entrepreneurship a good career choice 60.9 29T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM GREECE 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.5 42T

Population: 11.10 million (2014)

GDP: $238.0 billion (2014)

GDP per capita: $21,653 (2014)

SME contribution to GDP: 75% (2014)

World Bank Doing Business Rating: 
68/100; Rank: 60/189

World Bank Starting a Business Rating: 
91/100; Rank: 54/189

World Economic Forum Global 
Competitiveness Rating: 4.0/7; Rank: 
81/140

Economic Development Phase: 
Innovation-Driven

GREECE

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.03 (60/62) 

Government policies: 
support and relevance 

2.93 (57/62) 

Government policies: 
taxes and bureaucracy 

2.33 (58/62) 

Government 
entrepreneurship 

programs 3.00 (61/62) 

Entrepreneurship 
education at school stage 

2.65 (41/62)  

Entrepreneurship 
education at post school 

stage 4.55 (29/62) 
R&D transfer 3.81 

(33/62) 

Commercial and legal 
infrastructure 4.46 

(46/62) 

Internal market dynamics 
5.03 (29/62) 

Internal market burdens 
or entry regulation 3.13 

(59/62) 

Physical infrastructure 
6.08 (45/62) 

Cultural and social norms 
3.56 (55/62) 
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GUATEMALA

GUATEMALA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 17.7 13T
     TEA 2014 20.4 n/a

     TEA 2013 12.3 n/a
Established business ownership rate 8.1 22
Entrepreneurial Employee Activity – EEA 1.2 39T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.6 31T
Female/Male Opportunity Ratio 0.7 56T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 11.9 42
Innovation 6.6 6
Industry (% in Business Services Sector) 6.8 43T

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 47.9 24
Perceived capabilities 60.0 15
Fear of failure 31.0 18
Entrepreneurial intentions 36.9 10

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 79.8 10
Entrepreneurship a good career choice 95.6 1

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM GUATEMALA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 0.9 55T

Population: 15.9 million (2014)

GDP: $60.4 billion (2014)

GDP per capita: $3,807 (2014)

SME contribution to GDP: 40% (2012)

World Bank Doing Business Rating: 
63/100; Rank: 81/189

World Bank Starting a Business Rating: 
84/100; Rank: 101/189

World Economic Forum Global 
Competitiveness Rating: 4.1/7; Rank: 
78/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
2.82 (62/62) 

Government policies: 
support and relevance 

2.63 (62/62) 

Government policies: 
taxes and bureaucracy 

3.20 (45/62) 

Government 
entrepreneurship 

programs 3.00 (57/62) 

Entrepreneurship 
education at school 
stage 2.07 (53/62)  

Entrepreneurship 
education at post school 

stage 4.63 (27/62) 
R&D transfer 2.77 

(60/62) 

Commercial and legal 
infrastructure 4.15 

(57/62) 

Internal market dynamics 
3.24 (61/62) 

Internal market burdens 
or entry regulation 3.31 

(57/62) 

Physical infrastructure 
6.09 (44/62) 

Cultural and social norms 
4.26 (39/62) 
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HUNGARY

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 7.9 36T
     TEA 2014 9.3 n/a

     TEA 2013 9.7 n/a
Established business ownership rate 6.5 32T
Entrepreneurial Employee Activity – EEA 2.1 33

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.7 56T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 31.4 11T
Innovation 1.5 50
Industry (% in Business Services Sector) 11.9 35

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 25.3 38
Perceived capabilities 38.7 40
Fear of failure 41.8 47
Entrepreneurial intentions 14.8 35

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 68.4 8
Entrepreneurship a good career choice 48.4 43

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM HUNGARY 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 2.2 23

Population: 9.9 million (2014)

GDP: $137.1 billion (2014)

GDP per capita: $13,881 (2014)

SME contribution to GDP: 54% (2014)

World Bank Doing Business Rating: 
73/100; Rank: 42/189

World Bank Starting a Business Rating: 
91/100; Rank: 55/189

World Economic Forum Global 
Competitiveness Rating: 4.2/7; Rank: 
63/140

Economic Development Phase: 
Efficiency-Driven

HUNGARY

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.97 (37/62) 

Government policies: 
support and relevance 

2.71 (61/62) 

Government policies: 
taxes and bureaucracy 

2.42 (56/62) 

Government 
entrepreneurship 

programs 3.00 (58/62) 

Entrepreneurship 
education at school stage 

2.34 (49/62)  

Entrepreneurship 
education at post school 

stage 4.30 (36/62) 
R&D transfer 3.59 

(40/62) 

Commercial and legal 
infrastructure 4.36 

(50/62) 

Internal market dynamics 
5.45 (21/62) 

Internal market burdens 
or entry regulation 3.79 

(45/62) 

Physical infrastructure 
6.11 (42/62) 

Cultural and social norms 
3.20 (61/62) 
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INDIA

INDIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 10.8 30T
     TEA 2014 6.6 n/a

     TEA 2013 9.9 n/a
Established business ownership rate 5.5 38
Entrepreneurial Employee Activity – EEA 0.3  57T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.6 31T
Female/Male Opportunity Ratio 1.1 3T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 3.5 58
Innovation 5.5 7T
Industry (% in Business Services Sector) 1.3 59

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 37.8 41T
Perceived capabilities 37.8 49
Fear of failure 44.0 51
Entrepreneurial intentions 9.2 48

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 46.6 53
Entrepreneurship a good career choice 39.3 50T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM INDIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.8 31T

Population: 1,259.7 million (2014)

GDP: $2,049.5 billion (2014)

GDP per capita: $1,627 (2014)

SME contribution to GDP: 9% (2013)

World Bank Doing Business Rating: 
55/100; Rank: 130/189

World Bank Starting a Business Rating: 
74/100; Rank: 155/189

World Economic Forum Global 
Competitiveness Rating: 4.3/7; Rank: 
55/140

Economic Development Phase:  
Factor-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.74 (3/62) 

Government policies: 
support and relevance 

5.50 (5/62) 

Government policies: 
taxes and bureaucracy 

3.94 (29/62) 

Government 
entrepreneurship 

programs 5.00 (22/62) 

Entrepreneurship 
education at school stage 

4.11 (10/62)  

Entrepreneurship 
education at post school 

stage 5.09 (14/62) 
R&D transfer 4.29 

(13/62) 

Commercial and legal 
infrastructure 4.96 

(30/62) 

Internal market dynamics 
5.72 (16/62) 

Internal market burdens 
or entry regulation 4.75 

(10/62) 

Physical infrastructure 
6.15 (41/62) 

Cultural and social norms 
5.45 (13/62) 
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INDONESIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 17.7 13T
     TEA 2014 14.2 n/a

     TEA 2013 25.5 n/a
Established business ownership rate 17.1 8
Entrepreneurial Employee Activity – EEA 0.2 60

Gender Equity
Value Rank/60

Female/Male TEA Ratio 1.0 4T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 3.1 59
Innovation 3.1 29
Industry (% in Business Services Sector) 4.3 51

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 49.9 17
Perceived capabilities 65.3 10T
Fear of failure 39.5 38T
Entrepreneurial intentions 27.5 18

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 81.4 7
Entrepreneurship a good career choice 74.4 6

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM INDONESIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.9 28T

Population: 251.5 million (2014)

GDP: $888.8 billion (2014)

GDP per capita: $3,534 (2014)

SME contribution to GDP: 57% (2013)

World Bank Doing Business Rating: 
58/100; Rank: 109/189

World Bank Starting a Business Rating: 
66/100; Rank: 173/189

World Economic Forum Global 
Competitiveness Rating: 4.5/7; Rank: 
37/140

Economic Development Phase: 
Efficiency-Driven

INDONESIA

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.92 (13/62) 

Government policies: 
support and relevance 

5.11 (11/62) 

Government policies: 
taxes and bureaucracy 

4.37 (22/62) 

Government 
entrepreneurship 

programs 5.00 (15/62) 

Entrepreneurship 
education at school stage 

4.44 (5/62)  

Entrepreneurship 
education at post school 

stage 5.88 (4/62) 
R&D transfer 4.87 (6/62) 

Commercial and legal 
infrastructure 4.76 

(36/62) 

Internal market dynamics 
6.24 (7/62) 

Internal market burdens 
or entry regulation 4.55 

(16/62) 

Physical infrastructure 
5.23 (53/62) 

Cultural and social norms 
5.79 (7/62) 
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IRAN, ISLAMIC REPUBLIC

IRAN

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 12.9 23
     TEA 2014 16.0 n/a

     TEA 2013 12.3 n/a
Established business ownership rate 14.0 10
Entrepreneurial Employee Activity – EEA 1.0 43T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 20.6 27
Innovation 1.6 47T
Industry (% in Business Services Sector) 13.5 34

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 40.3 36T
Perceived capabilities 62.0 12
Fear of failure 38.1 33T
Entrepreneurial intentions 35.0 12

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 82.3 5
Entrepreneurship a good career choice 56.3 37

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM IRAN 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.7 33T

Population: 78.0 million (2014)

GDP: $404.1 billion (2014)

GDP per capita: $5,183 (2014)

SME contribution to GDP: 30% (2015)

World Bank Doing Business Rating: 
57/100; Rank: 118/189

World Bank Starting a Business Rating: 
86/100; Rank: 87/189

World Economic Forum Global 
Competitiveness Rating: 4.1/7; Rank: 
74/140

Economic Development Phase:  
Factor-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.28 (55/62) 

Government policies: 
support and relevance 

3.76 (39/62) 

Government policies: 
taxes and bureaucracy 

3.25 (44/62) 

Government 
entrepreneurship 

programs 2.00 (62/62) 

Entrepreneurship 
education at school 
stage 2.81 (37/62)  

Entrepreneurship 
education at post school 

stage 3.36 (59/62) 
R&D transfer 3.04 

(52/62) 

Commercial and legal 
infrastructure 2.76 

(62/62) 

Internal market dynamics 
5.90 (13/62) 

Internal market burdens 
or entry regulation 3.12 

(60/62) 

Physical infrastructure 
6.64 (26/62) 

Cultural and social norms 
3.68 (52/62) 
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IRELAND

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 9.3 41
     TEA 2014 6.5 n/a

     TEA 2013 9.3 n/a
Established business ownership rate 5.6 37
Entrepreneurial Employee Activity – EEA 6.6 33

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.4 54T
Female/Male Opportunity Ratio 1.2 1T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 33.0 8
Innovation 4.2 13
Industry (% in Business Services Sector) 29.6 11

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 39.4 54
Perceived capabilities 45.0 48
Fear of failure 40.9 44
Entrepreneurial intentions 14.6 36

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 80.3 30
Entrepreneurship a good career choice 52.6 47

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM IRELAND 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 2.0 27

Population: 4.6 million (2014)

GDP: $246.4 billion (2014)

GDP per capita: $53,462 (2014)

SME contribution to GDP: 48% (2014)

World Bank Doing Business Rating: 
79/100; Rank: 17/189

World Bank Starting a Business Rating: 
94/100; Rank: 25/189

World Economic Forum Global 
Competitiveness Rating: 5.1/7; Rank: 
24/140

Economic Development Phase: 
Innovation-Driven

IRELAND

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.42 (4/62) 

Government policies: 
support and relevance 

4.94 (14/62) 

Government policies: 
taxes and bureaucracy 

4.80 (12/62) 

Government 
entrepreneurship 

programs 6.00 (3/62) 

Entrepreneurship 
education at school stage 

3.58 (20/62)  

Entrepreneurship 
education at post school 

stage 4.90 (21/62) 
R&D transfer 4.64 (7/62) 

Commercial and legal 
infrastructure 6.10 

(4/62) 

Internal market dynamics 
3.85 (53/62) 

Internal market burdens 
or entry regulation 5.16 

(4/62) 

Physical infrastructure 
6.75 (23/62) 

Cultural and social norms 
5.41 (15/62) 
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ISRAEL

ISRAEL

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 11.8 28
     TEA 2014 n/a n/a

     TEA 2013 10.0 n/a
Established business ownership rate 3.9 51
Entrepreneurial Employee Activity – EEA 6.5 6T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.6 31T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 23.6 22
Innovation 3.6 21T
Industry (% in Business Services Sector) 32.9 5

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 55.5 10
Perceived capabilities 41.6 45
Fear of failure 47.8 56T
Entrepreneurial intentions 21.6 25T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 86.2 1
Entrepreneurship a good career choice 64.5 23

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM ISRAEL 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 3.3 17

Population: 8.2 million (2014)

GDP: $303.8 billion (PP 2014)

GDP per capita: $36,991 (2014)

SME contribution to GDP: 45% (2012)

World Bank Doing Business Rating: 
71/100; Rank: 53/189

World Bank Starting a Business Rating: 
91/100; Rank: 56/189

World Economic Forum Global 
Competitiveness Rating: 5.0/7; Rank: 
27/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.10 (11/62) 

Government policies: 
support and relevance 

3.70 (44/62) 

Government policies: 
taxes and bureaucracy 

2.53 (54/62) 

Government 
entrepreneurship 

programs 4.00 (340/62) 

Entrepreneurship 
education at school stage 

2.95 (34/62)  

Entrepreneurship 
education at post school 

stage 4.27 (38/62) 
R&D transfer 4.44 

(11/62) 

Commercial and legal 
infrastructure 5.55 

(14/62) 

Internal market dynamics 
4.10 (50/62) 

Internal market burdens 
or entry regulation 3.51 

(55/62) 

Physical infrastructure 
6.35 (36/62) 

Cultural and social norms 
7.43 (1/62) 
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ITALY

ITALY

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 4.9 56
     TEA 2014 4.4 n/a

     TEA 2013 3.4 n/a
Established business ownership rate 4.5 48
Entrepreneurial Employee Activity – EEA 1.4 36T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.4 54T
Female/Male Opportunity Ratio 1.1 3T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 5.0 56
Innovation 1.4 51T
Industry (% in Business Services Sector) 19.3 24

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 25.7 53
Perceived capabilities 30.5 56
Fear of failure 57.5 59
Entrepreneurial intentions 8.2 52T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 69.0 28
Entrepreneurship a good career choice 60.9 29T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM ITALY 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.6 38T

Population: 60.0 million (2014)

GDP: $2,148.0 billion (2014)

GDP per capita: $35,823 (2014)

SME contribution to GDP: 67% (2013)

World Bank Doing Business Rating: 
72/100; Rank: 45/189

World Bank Starting a Business Rating: 
91/100; Rank: 50/189

World Economic Forum Global 
Competitiveness Rating: 4.5/7; Rank: 
43/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.98 (36/62) 

Government policies: 
support and relevance 

3.09 (55/62) 

Government policies: 
taxes and bureaucracy 

2.35 (57/62) 

Government 
entrepreneurship 

programs 3.00 (55/62) 

Entrepreneurship 
education at school stage 

2.99 (32/62)  

Entrepreneurship 
education at post school 

stage 4.27 (37/62) 
R&D transfer 3.93 

(29/62) 

Commercial and legal 
infrastructure 4.30 

(52/62) 

Internal market dynamics 
4.26 (46/62) 

Internal market burdens 
or entry regulation 4.15 

(29/62) 

Physical infrastructure 
5.11 (54/62) 

Cultural and social norms 
3.52 (56/62) 
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KAZAKHSTAN

KAZAKHSTAN

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 11.0 29
     TEA 2014 13.7 n/a

     TEA 2013 n/a n/a
Established business ownership rate 2.4 58
Entrepreneurial Employee Activity – EEA 0.9 46T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.8 13T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 34.4 6
Innovation 2.0 42T
Industry (% in Business Services Sector) 9.7 39

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 48.7 20
Perceived capabilities 52.1 24
Fear of failure 75.4 60
Entrepreneurial intentions 17.5 29

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 83.9 3
Entrepreneurship a good career choice 76.9 4

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM KAZAKHSTAN 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 0.9 55T

Population: 17.4 million (2014)

GDP: $212.3 billion (2014)

GDP per capita: $12,184 (2014)

SME contribution to GDP: 26% (2013)

World Bank Doing Business Rating: 
73/100; Rank: 41/189

World Bank Starting a Business Rating: 
94/100; Rank: 21/189

World Economic Forum Global 
Competitiveness Rating: 4.5/7; Rank: 
42/140

Economic Development Phase:  
Factor-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3,60 (45/62) 

Government policies: 
support and relevance 

5,27 (9/62) 

Government policies: 
taxes and bureaucracy 

4,46 (20/62) 

Government 
entrepreneurship 

programs 4,00 (30/62) 

Entrepreneurship 
education at school 
stage 3,53 (23/62)  

Entrepreneurship 
education at post school 

stage 4,33 (35/62) 
R&D transfer 3,12 

(50/62) 

Commercial and legal 
infrastructure 4,83 

(34/62) 

Internal market dynamics 
5,97 (12/62) 

Internal market burdens 
or entry regulation 4,13 

(34/62) 

Physical infrastructure 
5,86 (47/62) 

Cultural and social norms 
4,96 (25/62) 
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KOREA, REPUBLIC

KOREA, 
REPUBLIC

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 9.3 37
     TEA 2014 n/a n/a

     TEA 2013 6.9 n/a
Established business ownership rate 7.0 28T
Entrepreneurial Employee Activity – EEA 2.4 27T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 15.6 39
Innovation 2.9 30T
Industry (% in Business Services Sector) 15.7 30

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 14.4 59
Perceived capabilities 27.4 58T
Fear of failure 38.1 33T
Entrepreneurial intentions 6.6 56

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 53.5 47
Entrepreneurship a good career choice 38.0 52

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM KOREA, REPUBLIC 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 2.6 21

Population: 50.4 million (2014)

GDP: $1,416.9 billion (2014)

GDP per capita: $28,101 (2014)

SME contribution to GDP: 50% (2014)

World Bank Doing Business Rating: 
84/100; Rank: 4/189

World Bank Starting a Business Rating: 
94/100; Rank: 23/189

World Economic Forum Global 
Competitiveness Rating: 5.0/7; Rank: 
26/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.88 (41/62) 

Government policies: 
support and relevance 

5.79 (2/62) 

Government policies: 
taxes and bureaucracy 

4.58 (18/62) 

Government 
entrepreneurship 

programs 5.00 (10/62) 

Entrepreneurship 
education at school 
stage 2.77 (39/62)  

Entrepreneurship 
education at post school 

stage 3.95 (51/62) 
R&D transfer 3.58 

(42/62) 

Commercial and legal 
infrastructure 3.97 

(59/62) 

Internal market dynamics 
7.31 (1/62) 

Internal market burdens 
or entry regulation 3.29 

(58/62) 

Physical infrastructure 
6.98 (14/62) 

Cultural and social norms 
4.90 (27/62) 
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LATVIA

LATVIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 14.1 19
     TEA 2014 n/a n/a

     TEA 2013 13.3 n/a
Established business ownership rate 9.6 16T
Entrepreneurial Employee Activity – EEA 3.3 25T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 31.4 11T
Innovation 3.7 20
Industry (% in Business Services Sector) 19.5 22

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 34.7 43
Perceived capabilities 49.1 28
Fear of failure 38.6 35
Entrepreneurial intentions 22.2 24

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 58.2 41
Entrepreneurship a good career choice 57.5 34T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM LATVIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 3.0 18T

Population: 2.0 million (2014)

GDP: $32.0 billion (2014)

GDP per capita: $15,729 (2014)

SME contribution to GDP: 69% (2014)

World Bank Doing Business Rating: 
78/100; Rank: 22/189

World Bank Starting a Business Rating: 
94/100; Rank: 27/189

World Economic Forum Global 
Competitiveness Rating: 4.5/7; Rank: 
44/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.50 (20/62) 

Government policies: 
support and relevance 

3.74 (41/62) 

Government policies: 
taxes and bureaucracy 

3.76 (34/62) 

Government 
entrepreneurship 

programs 5.00 (17/62) 

Entrepreneurship 
education at school 
stage 3.97 (14/62)  

Entrepreneurship 
education at post school 

stage 5.41 (7/62) 
R&D transfer 3.50 

(44/62) 

Commercial and legal 
infrastructure 6.06 

(5/62) 

Internal market dynamics 
4.82 (34/62) 

Internal market burdens 
or entry regulation 5.52 

(17/62) 

Physical infrastructure 
6.65 (25/62) 

Cultural and social norms 
4.79 (30/62) 
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LEBANON

LEBANON

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 30.1 4
     TEA 2014 n/a n/a

     TEA 2013 n/a n/a
Established business ownership rate 18.0 6
Entrepreneurial Employee Activity – EEA 3.3 25T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 11.2 45
Innovation 11.6 2
Industry (% in Business Services Sector) 5.4 48T

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 45.7 29
Perceived capabilities 69.8 7
Fear of failure 17.4 3
Entrepreneurial intentions 44.0 7

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs n/a n/a
Entrepreneurship a good career choice n/a n/a

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM LEBANON 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 2.1 25T

Population: 4.5 million (2014)

GDP: $49.9 billion (2014)

GDP per capita: $11,068 (2014)

SME contribution to GDP: 99% (2014)

World Bank Doing Business Rating: 
56/100; Rank: 123/189

World Bank Starting a Business Rating: 
83/100; Rank: 114/189

World Economic Forum Global 
Competitiveness Rating: 3.8/7; Rank: 
101/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.22 (10/62) 

Government policies: 
support and relevance 

3.28 (53/62) 

Government policies: 
taxes and bureaucracy 

4.14 (26/62) 

Government 
entrepreneurship 

programs 4.00 (31/62) 

Entrepreneurship 
education at school stage 

4.28 (6/62)  

Entrepreneurship 
education at post school 

stage 4.93 (18/62) 
R&D transfer 4.21 

(15/62) 

Commercial and legal 
infrastructure 5.62 

(13/62) 

Internal market dynamics 
4.35 (44/62) 

Internal market burdens 
or entry regulation 4.15 

(31/62) 

Physical infrastructure 
4.43 (61/62) 

Cultural and social norms 
6.34 (3/62) 
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LUXEMBOURG

LUXEMBOURG

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 10.2 32
     TEA 2014 7.10 n/a

     TEA 2013 8.7 n/a
Established business ownership rate 3.3 54
Entrepreneurial Employee Activity – EEA 6.4 8T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 11.3 44
Innovation 4.9 11
Industry (% in Business Services Sector) 36.1 2

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 48.2 23
Perceived capabilities 44.0 41T
Fear of failure 42.6 49
Entrepreneurial intentions 13.5 40

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 68.8 29
Entrepreneurship a good career choice 44.1 48

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM LUXEMBOURG 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 5.6 4

Population: 0.6 million (2014)

GDP: $62.4 billion (2014)

GDP per capita: $111,716 (2014)

SME contribution to GDP: 68% (2014)

World Bank Doing Business Rating: 
68/100; Rank: 61/189

World Bank Starting a Business Rating: 
86/100; Rank: 80/189

World Economic Forum Global 
Competitiveness Rating: 5.2/7; Rank: 
20/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.07 (31/62) 

Government policies: 
support and relevance 

5.27 (8/62) 

Government policies: 
taxes and bureaucracy 

5.60 (4/62) 

Government 
entrepreneurship 

programs 6.00 (1/62) 

Entrepreneurship 
education at school 
stage 3.50 (26/62)  

Entrepreneurship 
education at post school 

stage 5.40 (8/62) 
R&D transfer 5.38 (2/62) 

Commercial and legal 
infrastructure 6.02 

(6/62) 

Internal market dynamics 
3.78 (56/62) 

Internal market burdens 
or entry regulation 5.49 

(3/62) 

Physical infrastructure 
6.80 (21/62) 

Cultural and social norms 
4.12 (42/62) 
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MACEDONIA

MACEDONIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 6.1 52
     TEA 2014 n/a n/a

     TEA 2013 6.6 n/a
Established business ownership rate 5.9 34T
Entrepreneurial Employee Activity – EEA 2.3 29T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.4 54T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 22.2 24
Innovation 1.0 56
Industry (% in Business Services Sector) 11.4 86

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 37.8 41T
Perceived capabilities 54.4 22
Fear of failure 34.3 27
Entrepreneurial intentions 23.3 22

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 57.1 42
Entrepreneurship a good career choice 67.1 21

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM MACEDONIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 0.5 60

Population: 2.1 million (2014)

GDP: $11.3 billion (2014)

GDP per capita: $5,481 (2014)

SME contribution to GDP: 64% (2010)

World Bank Doing Business Rating: 
80/100; Rank: 12/189

World Bank Starting a Business Rating: 
100/100; Rank: 2/189

World Economic Forum Global 
Competitiveness Rating: 4.3/7; Rank: 
60/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.95 (39/62) 

Government policies: 
support and relevance 

4.08 (34/62) 

Government policies: 
taxes and bureaucracy 

4.61 (16/62) 

Government 
entrepreneurship 

programs 4.00 (24/62) 

Entrepreneurship 
education at school 
stage 3.56 (22/62)  

Entrepreneurship 
education at post school 

stage 4.85 (22/62) 
R&D transfer 4.09 

(22/62) 

Commercial and legal 
infrastructure 5.10 

(24/62) 

Internal market dynamics 
5.73 (15/62) 

Internal market burdens 
or entry regulation 3.71 

(50/62) 

Physical infrastructure 
6.46 (30/62) 

Cultural and social norms 
4.05 (46/62) 
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MALAYSIA

MALAYSIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 2.9 60
     TEA 2014 5.9 n/a

     TEA 2013 6.6 n/a
Established business ownership rate 4.8 45T
Entrepreneurial Employee Activity – EEA 0.3 57T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 1.0 4T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 8.6 53
Innovation 0.3 59T
Industry (% in Business Services Sector) 13.7 33

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 28.2 49
Perceived capabilities 27.8 57
Fear of failure 27.1 12
Entrepreneurial intentions 5.6 57T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 51.0 50
Entrepreneurship a good career choice 39.3 50T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM MALAYSIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 4.9 6

Population: 30.3 million (2014)

GDP: $326.9 billion (2014)

GDP per capita: $10,804 (2014)

SME contribution to GDP: 33% (2013)

World Bank Doing Business Rating: 
79/100; Rank: 18/189

World Bank Starting a Business Rating: 
95/100; Rank: 14/189

World Economic Forum Global 
Competitiveness Rating: 5.2/7; Rank: 
18/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.77 (1/62) 

Government policies: 
support and relevance 

5.18 (10/62) 

Government policies: 
taxes and bureaucracy 

5.18 (7/62) 

Government 
entrepreneurship 

programs 6.00 (5/62) 

Entrepreneurship 
education at school 
stage 4.09 (11/62)  

Entrepreneurship 
education at post school 

stage 5.15 (13/62) 
R&D transfer 4.93 (5/62) 

Commercial and legal 
infrastructure 5.63 

(12/62) 

Internal market dynamics 
6.07 (10/62) 

Internal market burdens 
or entry regulation 4.67 

(13/62) 

Physical infrastructure 
7.17 (9/62) 

Cultural and social norms 
5.77 (8/62) 
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MEXICO

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 21.0 10T
     TEA 2014 19.0 n/a

     TEA 2013 14.8 n/a
Established business ownership rate 6.9 30
Entrepreneurial Employee Activity – EEA 1.2 39T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.8 13T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 10.1 47
Innovation 3.8 18T
Industry (% in Business Services Sector) 4.1 53

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 44.7 30
Perceived capabilities 45.8 37
Fear of failure 36.4 30
Entrepreneurial intentions 13.7 39

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 52.0 49
Entrepreneurship a good career choice 49.3 46

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM MEXICO 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 2.9 20

Population: 119.7 million (2014)

GDP: $1,282.7 billion (2014)

GDP per capita: $10,715 (2014)

SME contribution to GDP: 52% (2011)

World Bank Doing Business Rating: 
74/100; Rank: 38/189

World Bank Starting a Business Rating: 
89/100; Rank: 75/189

World Economic Forum Global 
Competitiveness Rating: 4.3/7; Rank: 
57/140

Economic Development Phase: 
Efficiency-Driven

MEXICO

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.04 (33/62) 

Government policies: 
support and relevance 

4.75 (15/62) 

Government policies: 
taxes and bureaucracy 

3.65 (37/62) 

Government 
entrepreneurship 

programs 5.00 (8/62) 

Entrepreneurship 
education at school stage 

2.57 (45/62)  

Entrepreneurship 
education at post school 

stage 5.44 (6/62) 
R&D transfer 4.12 

(20/62) 

Commercial and legal 
infrastructure 4.69 

(39/62) 

Internal market dynamics 
5.42 (22/62) 

Internal market burdens 
or entry regulation 3.63 

(53/62) 

Physical infrastructure 
6.31 (38/62) 

Cultural and social norms 
5.04 (22/62) 
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MOROCCO

MOROCCO

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 4.4 58
     TEA 2014 n/a n/a

     TEA 2013 n/a n/a
Established business ownership rate 5.2 41T
Entrepreneurial Employee Activity – EEA 0.4 55T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 16.5 35
Innovation 0.6 58
Industry (% in Business Services Sector) 3.2 56

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 34.3 44
Perceived capabilities 47.6 32
Fear of failure 41.1 45
Entrepreneurial intentions 30.2 14

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 54.6 45
Entrepreneurship a good career choice 70.6 17

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM MOROCCO 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.5 42T

Population: 33.2 million (2014)

GDP: $109.2 billion (2014)

GDP per capita: $3,291 (2014)

SME contribution to GDP: 38% (2014)

World Bank Doing Business Rating: 
65/100; Rank: 75/189

World Bank Starting a Business Rating: 
92/100; Rank: 43/189

World Economic Forum Global 
Competitiveness Rating: 4.2/7; Rank: 
72/140

Economic Development Phase: 
Efficiency-Driven

1 
2 
3 
4 
5 
6 
7 
8 
9 

Entrepreneurial finance 
4.26 (25/62) 

Government policies: 
support and relevance 

3.57 (50/62) 

Government policies: 
taxes and bureaucracy 

3.60 (38/62) 

Government 
entrepreneurship 

programs 4.00 (41/62) 

Entrepreneurship 
education at school 
stage 1.83 (59/62)  

Entrepreneurship 
education at post school 

stage 3.29 (61/62) 
R&D transfer 3.11 

(51/62) 

Commercial and legal 
infrastructure 5.04 

(28/62) 

Internal market dynamics 
4.71 (37/62) 

Internal market burdens 
or entry regulation 3.72 

(49/62) 

Physical infrastructure 
6.99 (13/62) 

Cultural and social norms 
3.68 (53/62) 
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NETHERLANDS

NETHERLANDS

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 7.2 46T
     TEA 2014 9.5 n/a

     TEA 2013 9.3 n/a
Established business ownership rate 9.9 15
Entrepreneurial Employee Activity – EEA 6.3 10T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.3 59T
Female/Male Opportunity Ratio 1.2 1T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 21.0 25T
Innovation 1.9 44
Industry (% in Business Services Sector) 33.9 4

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 48.4 22
Perceived capabilities 40.6 47
Fear of failure 33.2 21T
Entrepreneurial intentions 9.4 47

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 64.5 36
Entrepreneurship a good career choice 79.2 2

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM NETHERLANDS 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 4.5 8

Population: 16.9 million (2014)

GDP: $866.4 billion (2014)

GDP per capita: $51,373 (2014)

SME contribution to GDP: 63% (2014)

World Bank Doing Business Rating: 
76/100; Rank: 28/189

World Bank Starting a Business Rating: 
94/100; Rank: 28/189

World Economic Forum Global 
Competitiveness Rating: 5.5/7; Rank: 
5/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.74 (2/62) 

Government policies: 
support and relevance 

5.38 (6/62) 

Government policies: 
taxes and bureaucracy 

5.77 (3/62) 

Government 
entrepreneurship 

programs 6.00 (4/62) 

Entrepreneurship 
education at school stage 

4.92 (3/62)  

Entrepreneurship 
education at post school 

stage 5.61 (5/62) 
R&D transfer 5.14 (4/62) 

Commercial and legal 
infrastructure 5.91 

(8/62) 

Internal market dynamics 
5.03 (30/62) 

Internal market burdens 
or entry regulation 6.00 

(6/62) 

Physical infrastructure 
7.41 (7/62) 

Cultural and social norms 
5.70 (11/62) 
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NORWAY

NORWAY

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 5.7 54T
     TEA 2014 5.7 n/a

     TEA 2013 6.3 n/a
Established business ownership rate 6.5 32T
Entrepreneurial Employee Activity – EEA 9.9 1

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 1.1 3T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 15.8 38
Innovation 0.8 57
Industry (% in Business Services Sector) 36.5 1

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 68.9 3
Perceived capabilities 30.8 55
Fear of failure 33.4 24
Entrepreneurial intentions 4.8 60

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs n/a n/a
Entrepreneurship a good career choice n/a n/a

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM NORWAY 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 6.3 2

Population: 5.2 million (2014)

GDP: $500.2 billion (2014)

GDP per capita: $97,013 (2014)

SME contribution to GDP: 72% (2013)

World Bank Doing Business Rating: 
82/100; Rank: 9/189

World Bank Starting a Business Rating: 
94/100; Rank: 24/189

World Economic Forum Global 
Competitiveness Rating: 5.4/7; Rank: 
11/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.17 (29/62) 

Government policies: 
support and relevance 

3.67 (46/62) 

Government policies: 
taxes and bureaucracy 

4.29 (24/62) 

Government 
entrepreneurship 

programs 4.00 (27/62) 

Entrepreneurship 
education at school 
stage 4.08 (12/62)  

Entrepreneurship 
education at post school 

stage 4.12 (50/62) 
R&D transfer 4.23 

(14/62) 

Commercial and legal 
infrastructure 5.50 

(15/62) 

Internal market dynamics 
5.15 (27/62) 

Internal market burdens 
or entry regulation 4.22 

(25/62) 

Physical infrastructure 
6.84 (19/62) 

Cultural and social norms 
4.73 (32/62) 
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PANAMA

PANAMA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 12.8 24T
     TEA 2014 17.1 n/a

     TEA 2013 20.6 n/a
Established business ownership rate 4.2 49T
Entrepreneurial Employee Activity – EEA 0.5 54

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.9 8T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 2.0 60
Innovation 3.6 21T
Industry (% in Business Services Sector) 5.1 50

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 46.5 26
Perceived capabilities 49.4 27
Fear of failure 23.1 7
Entrepreneurial intentions 13.9 38

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs n/a n/a
Entrepreneurship a good career choice n/a n/a

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM PANAMA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 0.9 55T

Population: 3.9 million (2014)

GDP: $43.8 billion (2014)

GDP per capita: $11,147 (2014)

SME contribution to GDP: n/a

World Bank Doing Business Rating: 
66/100; Rank: 69/189

World Bank Starting a Business Rating: 
92/100; Rank: 44/189

World Economic Forum Global 
Competitiveness Rating: 4.4/7; Rank: 
50/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.28 (56/62) 

Government policies: 
support and relevance 

2.74 (60/62) 

Government policies: 
taxes and bureaucracy 

5.53 (5/62) 

Government 
entrepreneurship 

programs 4.00 (45/62) 

Entrepreneurship 
education at school stage 

1.93 (56/62)  

Entrepreneurship 
education at post school 

stage 3.67 (57/62) 
R&D transfer 3.22 

(49/62) 

Commercial and legal 
infrastructure 4.40 

(49/62) 

Internal market dynamics 
4.19 (48/62) 

Internal market burdens 
or entry regulation 4.35 

(20/62) 

Physical infrastructure 
7.05 (11/62) 

Cultural and social norms 
5.18 (19/62) 
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PERU

PERU

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 22.2 9
     TEA 2014 28.8 n/a

     TEA 2013 23.4 n/a
Established business ownership rate 6.6 31
Entrepreneurial Employee Activity – EEA 0.7 48T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 1.0 4T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 16.0 37
Innovation 3.5 23T
Industry (% in Business Services Sector) 6.8 43T

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 51.4 15T
Perceived capabilities 65.3 10T
Fear of failure 25.5 10
Entrepreneurial intentions 38.6 8

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 69.7 26
Entrepreneurship a good career choice 72.3 13T

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM PERU 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 2.1 25T

Population: 31.4 million (2014)

GDP: $202.9 billion (2014)

GDP per capita: $6,458 (2014)

SME contribution to GDP: 47% (2015)

World Bank Doing Business Rating: 
71/100; Rank: 50/189

World Bank Starting a Business Rating: 
85/100; Rank: 97/189

World Economic Forum Global 
Competitiveness Rating: 4.2/7; Rank: 
69/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.02 (61/62) 

Government policies: 
support and relevance 

3.13 (54/62) 

Government policies: 
taxes and bureaucracy 

2.98 (51/62) 

Government 
entrepreneurship 

programs 4.00 (46/62) 

Entrepreneurship 
education at school 
stage 2.95 (33/62)  

Entrepreneurship 
education at post school 

stage 4.95 (17/62) 
R&D transfer 3.01 

(53/62) 

Commercial and legal 
infrastructure 3.68 

(60/62) 

Internal market dynamics 
3.84 (54/62) 

Internal market burdens 
or entry regulation 3.81 

(44/62) 

Physical infrastructure 
5.64 (50/62) 

Cultural and social norms 
4.96 (24/62) 
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PHILIPPINES

PHILIPPINES

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 17.2 16
     TEA 2014 18.4 n/a

     TEA 2013 18.5 n/a
Established business ownership rate 7.3 26T
Entrepreneurial Employee Activity – EEA 2.3 29T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 1.3 1T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 10.2 46
Innovation 5.5 7T
Industry (% in Business Services Sector) 2.7 57

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 53.8 12
Perceived capabilities 69.0 8
Fear of failure 36.5 31T
Entrepreneurial intentions 37.1 9

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 76.2 14
Entrepreneurship a good career choice 74.6 5

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM PHILIPPINES 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.6 38T

Population: 99.4 million (2014)

GDP: $284.9 billion (2014)

GDP per capita: $2,865 (2014)

SME contribution to GDP: 30% (2013)

World Bank Doing Business Rating: 
60/100; Rank: 103/189

World Bank Starting a Business Rating: 
69/100; Rank: 165/189

World Economic Forum Global 
Competitiveness Rating: 4.4/7; Rank: 
47/140

Economic Development Phase:  
Factor-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.09 (12/62) 

Government policies: 
support and relevance 

3.85 (37/62) 

Government policies: 
taxes and bureaucracy 

2.87 (52/62) 

Government 
entrepreneurship 

programs 4.00 (49/62) 

Entrepreneurship 
education at school 
stage 4.99 (2/62)  

Entrepreneurship 
education at post school 

stage 6.30 (1/62) 
R&D transfer 4.06 

(24/62) 

Commercial and legal 
infrastructure 5.20 

(20/62) 

Internal market dynamics 
6.12 (8/62) 

Internal market burdens 
or entry regulation 4.13 

(32/62) 

Physical infrastructure 
5.47 (52/62) 

Cultural and social norms 
5.71 (10/62) 
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POLAND

POLAND

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 9.2 38T
     TEA 2014 9.2 n/a

     TEA 2013 9.3 n/a
Established business ownership rate 5.9 34T
Entrepreneurial Employee Activity – EEA 4.0 22T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 26.1 17
Innovation 2.1 40T
Industry (% in Business Services Sector) 24.5 17

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 32.9 46
Perceived capabilities 55.9 20
Fear of failure 47.8 56T
Entrepreneurial intentions 20.0 27

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 55.7 44
Entrepreneurship a good career choice 60.5 31

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM POLAND 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.7 33T

Population: 38.0 million (2014)

GDP: $546.6 billion (2014)

GDP per capita: $14,379 (2014)

SME contribution to GDP: 50% (2014)

World Bank Doing Business Rating: 
76/100; Rank: 25/189

World Bank Starting a Business Rating: 
86/100; Rank: 85/189

World Economic Forum Global 
Competitiveness Rating: 4.5/7; Rank: 
41/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.73 (16/62) 

Government policies: 
support and relevance 

4.60 (18/62) 

Government policies: 
taxes and bureaucracy 

3.44 (40/62) 

Government 
entrepreneurship 

programs 5.00 (19/62) 

Entrepreneurship 
education at school 
stage 2.48 (46/62)  

Entrepreneurship 
education at post school 

stage 3.87 (55/62) 
R&D transfer 3.51 

(43/62) 

Commercial and legal 
infrastructure 4.51 

(45/62) 

Internal market dynamics 
6.36 (6/62) 

Internal market burdens 
or entry regulation 4.56 

(15/62) 

Physical infrastructure 
6.82 (20/62) 

Cultural and social norms 
4.36 (38/62) 
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PORTUGAL

PORTUGAL

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 9.5 35
     TEA 2014 10.0 n/a

     TEA 2013 8.3 n/a
Established business ownership rate 7.0 28T
Entrepreneurial Employee Activity – EEA 4.0 22T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.8 49T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 17.1 34
Innovation 2.6 34T
Industry (% in Business Services Sector) 18.5 27

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 28.1 50
Perceived capabilities 48.9 29
Fear of failure 40.8 43
Entrepreneurial intentions 16.2 33

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 62.9 38
Entrepreneurship a good career choice 63.4 24

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM PORTUGAL 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.5 42T

Population: 10.4 million (2014)

GDP: $230.0 billion (2014)

GDP per capita: $22,130 (2014)

SME contribution to GDP: 67% (2014)

World Bank Doing Business Rating: 
78/100; Rank: 23/189

World Bank Starting a Business Rating: 
96/100; Rank: 13/189

World Economic Forum Global 
Competitiveness Rating: 4.5/7; Rank: 
38/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.69 (18/62) 

Government policies: 
support and relevance 

4.95 (13/62) 

Government policies: 
taxes and bureaucracy 

5.80 (2/62) 

Government 
entrepreneurship 

programs 5.00 (16/62) 

Entrepreneurship 
education at school stage 

5.60 (1/62)  

Entrepreneurship 
education at post school 

stage 4.74 (25/62) 
R&D transfer 5.27 (3/62) 

Commercial and legal 
infrastructure 4.62 

(44/62) 

Internal market dynamics 
5.41 (23/62) 

Internal market burdens 
or entry regulation 5.02 

(8/62) 

Physical infrastructure 
3.53 (62/62) 

Cultural and social norms 
5.23 (18/62) 
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PUERTO RICO

PUERTO RICO

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 8.5 40
     TEA 2014 10.0 n/a

     TEA 2013 8.3 n/a
Established business ownership rate 1.4 60
Entrepreneurial Employee Activity – EEA 0.6 51T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.7 21T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 9.8 48
Innovation 2.1 40T
Industry (% in Business Services Sector) 5.6 47

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 25.0 55
Perceived capabilities 50.4 26
Fear of failure 17.7 4
Entrepreneurial intentions 11.1 43

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 47.6 52
Entrepreneurship a good career choice 16.7 54

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM PUERTO RICO 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.6 38T

Population: 3.5 million (2015)

GDP: $127.0 billion (2012)

GDP per capita: $32,527 (2012)

SME contribution to GDP: n/a

World Bank Doing Business Rating: 
69/100; Rank: 57/189

World Bank Starting a Business Rating: 
91/100; Rank: 51/189

World Economic Forum Global 
Competitiveness Rating: n/a; Rank: n/a

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.30 (54/62) 

Government policies: 
support and relevance 

4.14 (28/62) 

Government policies: 
taxes and bureaucracy 

2.16 (60/62) 

Government 
entrepreneurship 

programs 3.00 (56/62) 

Entrepreneurship 
education at school 
stage 2.01 (55/62)  

Entrepreneurship 
education at post school 

stage 4.20 (43/62) 
R&D transfer 2.88 

(57/62) 

Commercial and legal 
infrastructure 4.64 

(43/62) 

Internal market dynamics 
4.30 (45/62) 

Internal market burdens 
or entry regulation 3.69 

(51/62) 

Physical infrastructure 
5.51 (51/62) 

Cultural and social norms 
3.75 (51/62) 
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ROMANIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 10.8 30T
     TEA 2014 11.4 n/a

     TEA 2013 10.1 n/a
Established business ownership rate 7.5 25
Entrepreneurial Employee Activity – EEA 4.6 17

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 1.1 3T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 39.8 4
Innovation 3.2 27T
Industry (% in Business Services Sector) 17.6 29

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 33.3 45
Perceived capabilities 46.3 35
Fear of failure 40.5 42
Entrepreneurial intentions 29.0 16

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 75.1 18
Entrepreneurship a good career choice 72.4 12

ROMANIA

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM ROMANIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.2 49

Population: 19.9 million (2014)

GDP: $200.0 billion (2014)

GDP per capita: $10,035 (2014)

SME contribution to GDP: 50% (2014)

World Bank Doing Business Rating: 
74/100; Rank: 37/189

World Bank Starting a Business Rating: 
92/100; Rank: 45/189

World Economic Forum Global 
Competitiveness Rating: 4.3/7; Rank: 
53/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.95 (38/62) 

Government policies: 
support and relevance 

3.65 (48/62) 

Government policies: 
taxes and bureaucracy 

4.21 (25/62) 

Government 
entrepreneurship 

programs 4.00 (32/62) 

Entrepreneurship 
education at school stage 

3.70 (19/62)  

Entrepreneurship 
education at post school 

stage 4.20 (42/62) 
R&D transfer 3.65 

(38/62) 

Commercial and legal 
infrastructure 5.06 

(25/62) 

Internal market dynamics 
4.71 (36/62) 

Internal market burdens 
or entry regulation 4.68 

(12/62) 

Physical infrastructure 
6.48 (27/62) 

Cultural and social norms 
4.75 (31/62) 
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SENEGAL

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 38.6 1
     TEA 2014 n/a n/a

     TEA 2013 n/a n/a
Established business ownership rate 18.8 5
Entrepreneurial Employee Activity – EEA 2.3 29T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.9 8T
Female/Male Opportunity Ratio 0.8 49T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 22.7 23
Innovation 3.2 27T
Industry (% in Business Services Sector) 3.5 54

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 69.9 2
Perceived capabilities 89.0 1
Fear of failure 15.9 2
Entrepreneurial intentions 66.6 1

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs n/a n/a
Entrepreneurship a good career choice n/a n/a

SENEGAL

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM SENEGAL 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.9 28T

Population: 14.5 million (2014)

GDP: $15.6 billion (2014)

GDP per capita: $1,072 (2014)

SME contribution to GDP: 20% (2013)

World Bank Doing Business Rating: 
49/100; Rank: 153/189

World Bank Starting a Business Rating: 
86/100; Rank: 85/189

World Economic Forum Global 
Competitiveness Rating: 3.7/7; Rank: 
110/140

Economic Development Phase:  
Factor-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.60 (44/62) 

Government policies: 
support and relevance 

4.07 (31/62) 

Government policies: 
taxes and bureaucracy 

4.87 (11/62) 

Government 
entrepreneurship 

programs 4.00 (34/62) 

Entrepreneurship 
education at school 
stage 1.78 (60/62)  

Entrepreneurship 
education at post school 

stage 3.92 (54/62) 
R&D transfer 2.36 

(62/62) 

Commercial and legal 
infrastructure 5.32 

(18/62) 

Internal market dynamics 
3.33 (60/62) 

Internal market burdens 
or entry regulation 3.86 

(41/62) 

Physical infrastructure 
6.43 (33/62) 

Cultural and social norms 
3.82 (49/62) 
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SLOVAK REPUBLIC

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 9.6 34
     TEA 2014 10.9 n/a

     TEA 2013 9.5 n/a
Established business ownership rate 5.7 36
Entrepreneurial Employee Activity – EEA 3.6 24

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 28.5 16
Innovation 2.0 42T
Industry (% in Business Services Sector) 32.6 6

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 26.4 51
Perceived capabilities 52.4 23
Fear of failure 33.7 25
Entrepreneurial intentions 15.7 34

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 64.2 37
Entrepreneurship a good career choice 50.8 44T

SLOVAK 
REPUBLIC

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM SLOVAK REPUBLIC 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.7 33T

Population: 5.4 million (2014)

GDP: $100.0 billion (2014)

GDP per capita: $18,454 (2014)

SME contribution to GDP: 61% (2014)

World Bank Doing Business Rating: 
76/100; Rank: 29/189

World Bank Starting a Business Rating: 
89/100; Rank: 68/189

World Economic Forum Global 
Competitiveness Rating: 4.2/7; Rank: 
67/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.28 (24/62) 

Government policies: 
support and relevance 

3.68 (45/62) 

Government policies: 
taxes and bureaucracy 

3.39 (42/62) 

Government 
entrepreneurship 

programs 4.00 (44/62) 

Entrepreneurship 
education at school stage 

3.41 (27/62)  

Entrepreneurship 
education at post school 

stage 4.16 (48/62) 
R&D transfer 3.23 

(48/62) 

Commercial and legal 
infrastructure 5.48 

(16/62) 

Internal market dynamics 
4.09 (51/62) 

Internal market burdens 
or entry regulation 4.24 

(24/62) 

Physical infrastructure 
7.01 (12/62) 

Cultural and social norms 
3.46 (58/62) 
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SLOVENIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 5.9 53
     TEA 2014 6.3 n/a

     TEA 2013 6.5 n/a
Established business ownership rate 4.2 49T
Entrepreneurial Employee Activity – EEA 5.6 14

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.4 54T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 20.5 28
Innovation 1.8 45
Industry (% in Business Services Sector) 19.6 21

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 20.5 57
Perceived capabilities 48.6 30
Fear of failure 32.4 19
Entrepreneurial intentions 9.1 49

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 70.0 22
Entrepreneurship a good career choice 53.7 39

SLOVENIA

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM SLOVENIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.9 28T

Population: 2.1 million (2014)

GDP: $49.5 billion (2014)

GDP per capita: $24,019 (2014)

SME contribution to GDP: 63% (2014)

World Bank Doing Business Rating: 
76/100; Rank: 29/189

World Bank Starting a Business Rating: 
95/100; Rank: 18/189

World Economic Forum Global 
Competitiveness Rating: 4.3/7; Rank: 
59/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.21 (27/62) 

Government policies: 
support and relevance 

4.04 (33/62) 

Government policies: 
taxes and bureaucracy 

3.11 (48/62) 

Government 
entrepreneurship 

programs 4.00 (23/62) 

Entrepreneurship 
education at school 
stage 2.80 (38/62)  

Entrepreneurship 
education at post school 

stage 3.93 (53/62) 
R&D transfer 3.78 

(34/62) 

Commercial and legal 
infrastructure 4.68 

(40/62) 

Internal market dynamics 
5.32 (25/62) 

Internal market burdens 
or entry regulation 3.83 

(42/62) 

Physical infrastructure 
6.42 (34/62) 

Cultural and social norms 
3.40 (60/62) 
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SOUTH AFRICA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 9.2 38T
     TEA 2014 7.0 n/a

     TEA 2013 10.6 n/a
Established business ownership rate 3.4 53
Entrepreneurial Employee Activity – EEA 0.3 57T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.6 31T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 25.7 19T
Innovation 2.8 32T
Industry (% in Business Services Sector) 8.9 40

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 40.9 35
Perceived capabilities 45.4 38
Fear of failure 30.3 17
Entrepreneurial intentions 10.9 44T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 76.1 15
Entrepreneurship a good career choice 73.8 8T

SOUTH AFRICA

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM SOUTH AFRICA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.1 50T

Population: 54.0 million (2014)

GDP: $350.1 billion (2014)

GDP per capita: $6,483 (2014)

SME contribution to GDP: 45% (2014)

World Bank Doing Business Rating: 
65/100; Rank: 73/189

World Bank Starting a Business Rating: 
81/100; Rank: 120/189

World Economic Forum Global 
Competitiveness Rating: 4.4/7; Rank: 
49/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.01 (34/62) 

Government policies: 
support and relevance 

4.13 (29/62) 

Government policies: 
taxes and bureaucracy 

3.08 (49/62) 

Government 
entrepreneurship 

programs 3.00 (60/62) 

Entrepreneurship 
education at school 
stage 3.06 (29/62)  

Entrepreneurship 
education at post school 

stage 4.21 (41/62) 
R&D transfer 3.44 

(47/62) 

Commercial and legal 
infrastructure 4.85 

(33/62) 

Internal market dynamics 
4.46 (40/62) 

Internal market burdens 
or entry regulation 3.93 

(38/62) 

Physical infrastructure 
5.85 (48/62) 

Cultural and social 
norms 3.42 (59/62) 
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SPAIN

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 5.7 54T
     TEA 2014 5.5 n/a

     TEA 2013 5.2 n/a
Established business ownership rate 7.7 23T
Entrepreneurial Employee Activity – EEA 1.1 41T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.8 13T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 8.7 52
Innovation 1.4 51T
Industry (% in Business Services Sector) 29.3 12

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 26.0 52
Perceived capabilities 45.3 39
Fear of failure 39.2 36
Entrepreneurial intentions 5.6 57T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 48.4 51
Entrepreneurship a good career choice 53.2 41

SPAIN

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM SPAIN 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.8 31T

Population: 46.5 million (2014)

GDP: $1,406.9 billion (2014)

GDP per capita: $30,278 (2014)

SME contribution to GDP: 63% (2014)

World Bank Doing Business Rating: 
75/100; Rank: 33/189

World Bank Starting a Business Rating: 
86/100; Rank: 82/189

World Economic Forum Global 
Competitiveness Rating: 4.6/7; Rank: 
33/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.99 (35/62) 

Government policies: 
support and relevance 

4.02 (35/62) 

Government policies: 
taxes and bureaucracy 

3.76 (33/62) 

Government 
entrepreneurship 

programs 5.00 (13/62) 

Entrepreneurship 
education at school 
stage 3.50 (25/62)  

Entrepreneurship 
education at post school 

stage 4.19 (44/62) 
R&D transfer 3.93 

(28/62) 

Commercial and legal 
infrastructure 4.44 

(47/62) 

Internal market dynamics 
4.41 (42/62) 

Internal market burdens 
or entry regulation 4.27 

(21/62) 

Physical infrastructure 
5.06 (56/62) 

Cultural and social norms 
4.39 (37/62) 
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SWEDEN

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 7.2 46T
     TEA 2014 6.7 n/a

     TEA 2013 8.3 n/a
Established business ownership rate 5.2 41T
Entrepreneurial Employee Activity – EEA 6.4 8T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 1.0 11T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 16.1 36
Innovation 2.3 38T
Industry (% in Business Services Sector) 30.8 10

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 70.2 1
Perceived capabilities 36.7 51
Fear of failure 36.5 31T
Entrepreneurial intentions 8.4 50

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 69.8 23T
Entrepreneurship a good career choice 52.7 42

SWEDEN

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM SWEDEN 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 5.7 3

Population: 9.7 million (2014)

GDP: $570.1 billion (2014)

GDP per capita: $58,491 (2014)

SME contribution to GDP: 59% (2014)

World Bank Doing Business Rating: 
82/100; Rank: 8/189

World Bank Starting a Business Rating: 
95/100; Rank: 16/189

World Economic Forum Global 
Competitiveness Rating: 5.4/7; Rank: 
9/140

Economic Development Phase: 
Innovation-Driven

1	

3	

5	

7	

9	

Entrepreneurial finance 
4.65 (19/62) 

Government policies: 
support and relevance 

3.95 (36/62) 

Government policies: 
taxes and bureaucracy 

3.91 (30/62) 

Government 
entrepreneurship 

programs 5.00 (18/62) 

Entrepreneurship 
education at school stage 

3.78 (17/62)  

Entrepreneurship 
education at post school 

stage 3.93 (52/62) 
R&D transfer 4.01 

(25/62) 

Commercial and legal 
infrastructure 5.05 

(27/62) 

Internal market dynamics 
5.71 (17/62) 

Internal market burdens 
or entry regulation 4.50 

(18/62) 

Physical infrastructure 
7.45 (6/62) 

Cultural and social norms 
4.95 (26/62) 
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SWITZERLAND

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 7.3 44T
     TEA 2014 7.1 n/a

     TEA 2013 8.2 n/a
Established business ownership rate 11.3 13
Entrepreneurial Employee Activity – EEA 6.5 6T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 19.3 30
Innovation 2.8 32T
Industry (% in Business Services Sector) 31.9 7

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 41.8 32
Perceived capabilities 44.0 41T
Fear of failure 33.8 26
Entrepreneurial intentions 7.0 55

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 66.5 33
Entrepreneurship a good career choice 40.0 49

SWITZERLAND

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM SWITZERLAND 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 6.5 1

Population: 8.1 million (2014)

GDP: $712.1 billion (2014)

GDP per capita: $87,475 (2014)

SME contribution to GDP: n/a

World Bank Doing Business Rating: 
76/100; Rank: 26/189

World Bank Starting a Business Rating: 
88/100; Rank: 69/189

World Economic Forum Global 
Competitiveness Rating: 5.8/7; Rank: 
1/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.29 (7/62) 

Government policies: 
support and relevance 

5.72 (4/62) 

Government policies: 
taxes and bureaucracy 

5.82 (1/62) 

Government 
entrepreneurship 

programs 6.00 (2/62) 

Entrepreneurship 
education at school 
stage 4.90 (4/62)  

Entrepreneurship 
education at post school 

stage 6.18 (3/62) 
R&D transfer 6.22 

(1/62) 

Commercial and legal 
infrastructure 6.28 

(2/62) 

Internal market dynamics 
4.50 (38/62) 

Internal market burdens 
or entry regulation 5.66 

(2/62) 

Physical infrastructure 
7.88 (1/62) 

Cultural and social norms 
5.79 (6/62) 
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TAIWAN

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 7.3 44T
     TEA 2014 8.5 n/a

     TEA 2013 8.2 n/a
Established business ownership rate 9.6 16T
Entrepreneurial Employee Activity – EEA 4.1 20T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 41.8 2
Innovation 1.2 55
Industry (% in Business Services Sector) 15.1 32

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 30.2 48
Perceived capabilities 25.4 60
Fear of failure 43.8 50
Entrepreneurial intentions 26.1 19

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 62.7 39
Entrepreneurship a good career choice 74.0 7

TAIWAN

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM TAIWAN 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 3.8 13

Population: 23.4 million (2014)

GDP: $529.6 billion (2014)

GDP per capita: $22,598 (2014)

SME contribution to GDP: 31% (2010)

World Bank Doing Business Rating: 
81/100; Rank: 11/189

World Bank Starting a Business Rating: 
94/100; Rank: 22/189

World Economic Forum Global 
Competitiveness Rating: 5.3/7; Rank: 
15/140

Economic Development Phase: 
Innovation-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.71 (17/62) 

Government policies: 
support and relevance 

4.37 (22/62) 

Government policies: 
taxes and bureaucracy 

4.50 (19/62) 

Government 
entrepreneurship 

programs 4.00 (33/62) 

Entrepreneurship 
education at school 
stage 2.92 (35/62)  

Entrepreneurship 
education at post school 

stage 4.22 (40/62) 
R&D transfer 4.08 

(23/62) 

Commercial and legal 
infrastructure 4.44 

(48/62) 

Internal market dynamics 
5.83 (14/62) 

Internal market burdens 
or entry regulation 4.18 

(28/62) 

Physical infrastructure 
7.30 (8/62) 

Cultural and social norms 
4.83 (29/62) 
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THAILAND

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 13.7 20T
     TEA 2014 23.3 n/a

     TEA 2013 17.7 n/a
Established business ownership rate 24.6 2
Entrepreneurial Employee Activity – EEA 0.7 48T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 1.2 3
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 8.8 51
Innovation 2.6 34T
Industry (% in Business Services Sector) 4.2 52

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 41.0 34
Perceived capabilities 46.2 36
Fear of failure 46.6 54
Entrepreneurial intentions 16.7 31T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 69.4 27
Entrepreneurship a good career choice 71.5 15

THAILAND

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM THAILAND 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 4.4 9

Population: 68.7 million (2014)

GDP: $373.8 billion (2014)

GDP per capita: $5,445 (2014)

SME contribution to GDP: 37% (2013)

World Bank Doing Business Rating: 
71/100; Rank: 49/189

World Bank Starting a Business Rating: 
85/100; Rank: 96/189

World Economic Forum Global 
Competitiveness Rating: 4.6/7; Rank: 
32/140

Economic Development Phase: 
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.17 (30/62) 

Government policies: 
support and relevance 

4.04 (32/62) 

Government policies: 
taxes and bureaucracy 

4.02 (28/62) 

Government 
entrepreneurship 

programs 4.00 (43/62) 

Entrepreneurship 
education at school 
stage 3.57 (21/62)  

Entrepreneurship 
education at post school 

stage 4.34 (34/62) 
R&D transfer 3.94 

(27/62) 

Commercial and legal 
infrastructure 4.81 

(35/62) 

Internal market dynamics 
6.38 (5/62) 

Internal market burdens 
or entry regulation 4.11 

(35/62) 

Physical infrastructure 
6.41 (35/62) 

Cultural and social norms 
5.50 (12/62) 
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TUNISIA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 10.1 33
     TEA 2014 n/a n/a

     TEA 2013 n/a n/a
Established business ownership rate 5.0 44
Entrepreneurial Employee Activity – EEA 1.9 34

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.4 54T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 40.1 3
Innovation 3.3 25T
Industry (% in Business Services Sector) 15.3 31

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 48.8 19
Perceived capabilities 59.9 16
Fear of failure 40.3 41
Entrepreneurial intentions 28.8 17

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 72.1 19
Entrepreneurship a good career choice 71.1 16

TUNISIA

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM TUNISIA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 3.6 16

Population: 11.0 million (2014)

GDP: $48.6 billion (2014)

GDP per capita: $4,415 (2014)

SME contribution to GDP: 51% (2014) 

World Bank Doing Business Rating: 
65/100; Rank: 74/189

World Bank Starting a Business Rating: 
84/100; Rank: 103/189

World Economic Forum Global 
Competitiveness Rating: 3.9/7; Rank: 
92/140

Economic Development Phase:  
Efficiency-Driven

1 

3 

5 

7 

9 

Entrepreneurial finance 
4.21 (26/62) 

Government policies: 
support and relevance 

4.07 (30/62) 

Government policies: 
taxes and bureaucracy 

2.70 (53/62) 

Government 
entrepreneurship 

programs 4.00 (48/62) 

Entrepreneurship 
education at school 
stage 1.65 (61/62)  

Entrepreneurship 
education at post school 

stage 3.36 (60/62) 
R&D transfer 2.76 

(61/62) 

Commercial and legal 
infrastructure 5.76 

(10/62) 

Internal market dynamics 
6.85 (3/62) 

Internal market burdens 
or entry regulation 2.87 

(62/62) 

Physical infrastructure 
6.72 (24/62) 

Cultural and social 
norms 4.09 (45/62) 
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UNITED KINGDOM

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 6.9 48
     TEA 2014 10.7 n/a

     TEA 2013 7.1 n/a
Established business ownership rate 5.3 40
Entrepreneurial Employee Activity – EEA 4.1 20T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 1.1 3T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 19.0 31
Innovation 2.5 36T
Industry (% in Business Services Sector) 34.5 3

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 41.6 33
Perceived capabilities 43.6 44
Fear of failure 34.9 29
Entrepreneurial intentions 8.2 52T

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 79.2 12
Entrepreneurship a good career choice 57.8 33

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM UNITED KINGDOM 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 2.1 25T

Population: 64.5 million (2014)

GDP: $2,945.1 billion (2014)

GDP per capita: $45,653 (2014)

SME contribution to GDP: 54% (2014)

World Bank Doing Business Rating: 
82/100; Rank: 6/189

World Bank Starting a Business Rating: 
95/100; Rank: 17/189

World Economic Forum Global 
Competitiveness Rating: 5.4/7; Rank: 
10/140

Economic Development Phase: 
Innovation-Driven

UNITED KINGDOM

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.36 (6/62) 

Government policies: 
support and relevance 

4.58 (19/62) 

Government policies: 
taxes and bureaucracy 

4.36 (23/62) 

Government 
entrepreneurship 

programs 5.00 (21/62) 

Entrepreneurship 
education at school 
stage 3.99 (13/62)  

Entrepreneurship 
education at post school 

stage 5.04 (15/62) 
R&D transfer 4.18 

(16/62) 

Commercial and legal 
infrastructure 4.98 

(29/62) 

Internal market dynamics 
5.02 (31/62) 

Internal market burdens 
or entry regulation 4.71 

(11/62) 

Physical infrastructure 
5.92 (46/62) 

Cultural and social norms 
5.34 (16/62) 
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UNITED STATES OF AMERICA

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 11.9 27
     TEA 2014 13.8 n/a

     TEA 2013 12.7 n/a
Established business ownership rate 7.3 26T
Entrepreneurial Employee Activity – EEA 7.0 4

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.6 31T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 31.7 9T
Innovation 4.3 12
Industry (% in Business Services Sector) 31.2 9

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 46.6 25
Perceived capabilities 55.7 21
Fear of failure 29.4 15
Entrepreneurial intentions 12.4 41

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs n/a n/a
Entrepreneurship a good career choice n/a n/a

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM UNITED STATES OF AMERICA 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 4.8 7

Population: 319.0 million (2014)

GDP: $17,418.9 billion (2014)

GDP per capita: $54,597 (2014)

SME contribution to GDP: 54% (2014)

World Bank Doing Business Rating: 
82/100; Rank: 7/189

World Bank Starting a Business Rating: 
91/100; Rank: 49/189

World Economic Forum Global 
Competitiveness Rating: 5.6/7; Rank: 
3/140

Economic Development Phase: 
Innovation-Driven

UNITED STATES 
OF AMERICA

1 

3 

5 

7 

9 

Entrepreneurial finance 
5.41 (5/62) 

Government policies: 
support and relevance 

4.35 (24/62) 

Government policies: 
taxes and bureaucracy 

4.59 (17/62) 

Government 
entrepreneurship 

programs 4.07 (36/62) 

Entrepreneurship 
education at school 
stage 3.52 (24/62)  

Entrepreneurship 
education at post school 

stage 4.42 (33/62) 
R&D transfer 4.15 

(19/62) 

Commercial and legal 
infrastructure 5.41 

(17/62) 

Internal market dynamics 
5.64 (17/62) 

Internal market burdens 
or entry regulation 4.41 

(19/62) 

Physical infrastructure 
7.10 (10/62) 

Cultural and social norms 
6.79 (2/62) 
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URUGUAY

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 14.3 18
     TEA 2014 16.1 n/a

     TEA 2013 14.1 n/a
Established business ownership rate 2.1 59
Entrepreneurial Employee Activity – EEA 4.2 19

Gender Equity
Value Rank/60

Female/Male TEA Ratio 0.5 38T
Female/Male Opportunity Ratio 0.9 24T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 25.9 18
Innovation 3.9 16T
Industry (% in Business Services Sector) 17.8 28

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 39.2 39
Perceived capabilities 61.0 14
Fear of failure 24.4 9
Entrepreneurial intentions 25.4 20

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 56.7 43
Entrepreneurship a good career choice 58.8 32

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM URUGUAY 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 3.0 18T

Population: 3.4 million (2014)

GDP: $55.1 billion (2014)

GDP per capita: $16,199 (2014)

SME contribution to GDP: 40% (2015)

World Bank Doing Business Rating: 
61/100; Rank: 92/189

World Bank Starting a Business Rating: 
90/100; Rank: 61/189

World Economic Forum Global 
Competitiveness Rating: 4.1/7; Rank: 
73/140

Economic Development Phase: 
Efficiency-Driven

URUGUAY

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.70 (43/62) 

Government policies: 
support and relevance 

3.37 (51/62) 

Government policies: 
taxes and bureaucracy 

3.73 (35/62) 

Government 
entrepreneurship 

programs 5.00 (9/62) 

Entrepreneurship 
education at school 
stage 2.04 (54/62)  

Entrepreneurship 
education at post school 

stage 4.62 (28/62) 
R&D transfer 4.18 

(17/62) 

Commercial and legal 
infrastructure 5.06 

(26/62) 

Internal market dynamics 
3.24 (62/62) 

Internal market burdens 
or entry regulation 4.13 

(33/62) 

Physical infrastructure 
6.20 (39/62) 

Cultural and social norms 
3.59 (54/62) 
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VIETNAM

Activity
Value Rank/60

Total Early-stage Entrepreneurial Activity  
     TEA 2015 13.7 20T
     TEA 2014 15.3 n/a

     TEA 2013 15.4 n/a
Established business ownership rate 19.6 3
Entrepreneurial Employee Activity – EEA 0.6 51T

Gender Equity
Value Rank/60

Female/Male TEA Ratio 1.3 1T
Female/Male Opportunity Ratio 0.8 49T

Entrepreneurship Impact
Value Rank/60

Job expectations (6+) 9.5 49
Innovation 2.3 38T
Industry (% in Business Services Sector) 3.3 55

Self-Perceptions About Entrepreneurship
Value Rank/60

Perceived opportunities 56.8 9
Perceived capabilities 56.8 19
Fear of failure 45.6 53
Entrepreneurial intentions 22.3 23

Societal Values About Entrepreneurship
Value Rank/60

High status to entrepreneurs 75.8 16
Entrepreneurship a good career choice 73.3 11

Expert Ratings of the Entrepreneurial Eco-system (rank out of 62 recorded in brackets)

GEM VIETNAM 1 = highly insufficient,  9 = highly sufficient

Motivational Index 
Value Rank/60

Improvement-Driven Opportunity/Necessity 
Motive 1.5 42T

Population: 90.6 million (2014)

GDP: $186.0 billion (2014)

GDP per capita: $2,053 (2014)

SME contribution to GDP: 40% (2011)

World Bank Doing Business Rating: 
62/100; Rank: 90/189

World Bank Starting a Business Rating: 
81/100; Rank: 119/189

World Economic Forum Global 
Competitiveness Rating: 4.3/7; Rank: 
56/140

Economic Development Phase:  
Factor-Driven

VIETNAM

1 

3 

5 

7 

9 

Entrepreneurial finance 
3.45 (50/62) 

Government policies: 
support and relevance 

4.33 (25/62) 

Government policies: 
taxes and bureaucracy 

4.61 (15/62) 

Government 
entrepreneurship 

programs 4.00 (50/62) 

Entrepreneurship 
education at school 
stage 2.47 (47/62)  

Entrepreneurship 
education at post school 

stage 4.17 (47/62) 
R&D transfer 3.91 

(30/62) 

Commercial and legal 
infrastructure 4.66 

(42/62) 

Internal market dynamics 
6.07 (11/62) 

Internal market burdens 
or entry regulation 4.22 

(26/62) 

Physical infrastructure 
6.87 (17/62) 

Cultural and social norms 
5.44 (14/62) 
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Table 1: Ranking of Societal Values of Entrepreneurship by Region, GEM 2015

Region Economy Entrepreneurship as a  
Good Career Choice

High Status to Successful 
Entrepreneurs

Media Attention for 
Entrepreneurship

Rank/54 Score Rank/54 Score Rank/54 Score

Africa Botswana 18 70.1 6 82.0 7 76.2

Burkina Faso 8T 73.8 4 83.4 21 67.3

Cameroon 28 61.1 35 64.8 23 64.5

Egypt 10 73.6 11 79.6 34 58.5

Morocco 17 70.6 45 54.6 41 52.2

Senegal  - - -

South Africa 8T 73.8 15 76.1 11 72.2

Tunisia 16 71.1 19 72.1 47 48.3

Total 70.6 73.2 62.8

Asia & Oceania Australia 36 56.4 21 70.1 10 72.3

China 22 65.9 13 77.6 6 77.2

India 50T 39.3 53 46.6 52 39.4

Indonesia 6 74.4 7 81.4 4 79.4

Iran 37 56.3 5 82.3 35 58.3

Israel 23 64.5 1 86.2 37T 54.8

Kazakhstan 4 76.9 3 83.9 3 80.0

Korea 52 38.0 47 53.5 26 61.5

Lebanon - - -

Malaysia 50T 39.3 50 51.0 24 63.9

Philippines 5 74.6 14 76.2 2 81.5

Taiwan 7 74.0 39 62.7 1 85.6

Thailand 15 71.5 27 69.4 9 72.5

Vietnam 11 73.3 16 75.8 8 73.5

Total 61.9 70.5 69.2
Latin America & 

Caribbean Argentina 25 62.1 48 52.9 22 66.7

Barbados 19T 69.6 23T 69.8 25 61.6

Brazil 3 77.7 9 80.1 15 69.6

Chile 19T 69.6 34 64.9 30 60.4

Colombia 13T 72.3 23T 69.8 12 71.7

Ecuador 26 61.6 32 67.1 5 77.3

Guatemala 1 95.6 10 79.8 29 60.6

Mexico 46 49.3 49 52.0 51 40.5

Panama - - -

Peru 13T 72.3 26 69.7 16T 68.1

Puerto Rico 54 16.7 52 47.6 16T 68.1

Uruguay 32 58.8 43 56.7 32 59.9

Total 64.1 64.6 64.0
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Table 1: Continued

Region Economy Entrepreneurship as a  
Good Career Choice

High Status to Successful 
Entrepreneurs

Media Attention for 
Entrepreneurship

Rank/54 Score Rank/54 Score Rank/54 Score

Europe Belgium 38 54.2 46 54.5 39 54.7

Bulgaria 34T 57.5 20 71.5 44 49.3

Croatia 27 61.5 54 42.3 48 47.5

Estonia 40 53.4 40 62.6 45 49.1

Finland 53 33.2 2 84.9 16T 68.1

Germany 44T 50.8 17 75.7 43 49.8

Greece 29T 60.9 31 67.8 53 38.0

Hungary 43 48.4 8 68.4 19T 33.4

Ireland 47 52.6 30 80.3 54 67.4

Italy 29T 60.9 28 69.0 46 48.5

Latvia 34T 57.5 41 58.2 37T 54.8

Luxembourg 48 44.1 29 68.8 50 44.0

Macedonia 21 67.1 42 57.1 14 71.1

Netherlands 2 79.2 36 64.5 36 57.7

Norway - - -

Poland 31 60.5 44 55.7 42 51.5

Portugal 24 63.4 38 62.9 13 71.6

Romania 12 72.4 18 75.1 19T 67.4

Slovakia 44T 50.8 37 64.2 40 54.0

Slovenia 39 53.7 22 70.0 31 60.3

Spain 41 53.2 51 48.4 49 46.9

Sweden 42 52.7 23T 69.8 27 61.3

Switzerland 49 40.0 33 66.5 33 59.5

United Kingdom 33 57.8 12 79.2 28 61.1

Total 55.9 66.0 55.1

North America Canada - - -

USA - - -

Total
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Region Economy Perceived Opportunities Perceived Capabilities Fear of Failure Entrepreneurial Intentions

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Africa Botswana 7 57.8 4 74.1 55 18.9 2 61.9

Burkina Faso 6 58.1 2 78.0 56 17.9 6 45.9

Cameroon 4 60.7 5 73.1 53 23.9 13 33.1

Egypt 27 46.1 46 41.5 45 29.5 11 36.8

Morocco 44 34.3 32 47.6 16 41.1 14 30.2

Senegal 2 69.9 1 89.0 59 15.9 1 66.6

South Africa 35 40.9 38 45.4 44 30.3 44T 10.9

Tunisia 19 48.8 16 59.9 20 40.3 17 28.8

Total 52.1 63.6 27.2 39.3

Asia & 
Oceania Australia 18 48.9 31 48.2 15 41.7 37 14.4

China 47 31.7 58T 27.4 21 40.0 28 19.5

India 41T 37.8 49 37.8 10 44.0 48 9.2

Indonesia 17 49.9 10T 65.3 22T 39.5 18 27.5

Iran 36T 40.3 12 62.0 27T 38.1 12 35.0

Israel 10 55.5 45 41.6 4T 47.8 25T 21.6

Kazakhstan 20 48.7 24 52.1 1 75.4 29 17.5

Korea 59 14.4 58T 27.4 27T 38.1 56 6.6

Lebanon 29 45.7 7 69.8 58 17.4 7 44.0

Malaysia 49 28.2 57 27.8 49 27.1 57T 5.6

Philippines 12 53.8 8 69.0 29T 36.5 9 37.1

Taiwan 48 30.2 60 25.4 11 43.8 19 26.1

Thailand 34 41.0 36 46.2 7 46.6 31T 16.7

Vietnam 9 56.8 19 56.8 8 45.6 23 22.3

Total 41.6 46.9 41.5 21.6

Latin 
America & 
Caribbean

Argentina 28 45.9 13 61.6 50 25.8 15 29.1

Barbados 11 55.0 3 75.0 60 14.7 25T 21.6

Brazil 31 42.4 18 58.3 9 44.7 21 24.4

Chile 8 57.4 9 65.7 48 28.1 3 50.0

Colombia 5 58.3 17 59.5 39T 33.2 4 48.2

Ecuador 14 52.7 6 72.2 47 28.6 5 46.3

Guatemala 24 47.9 15 60.0 43 31.0 10 36.9

Mexico 30 44.7 37 45.8 31 36.4 39 13.7

Panama 26 46.5 27 49.4 54 23.1 38 13.9

Peru 15T 51.4 10T 65.3 51 25.5 8 38.6

Puerto Rico 55 25.0 26 50.4 57 17.7 43 11.1

Uruguay 39 39.2 14 61.0 52 24.4 20 25.4

Total 47.2 60.4 27.8 29.9

Table 2: Ranking of Self-perceived Entrepreneurial Opportunities, Capabilities, Failure and Intensions by Region, GEM 2015
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Region Economy Perceived Opportunities Perceived Capabilities Fear of Failure Entrepreneurial Intentions

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Europe Belgium 36T 40.3 54 31.9 3 48.5 44T 10.9

Bulgaria 58 15.8 53 35.2 38 33.3 59 5.3

Croatia 56 22.3 33 47.5 33 34.4 30 17.2

Estonia 15T 51.4 41T 44.0 24 39.3 31T 16.7

Finland 21 48.6 50 37.4 41 32.6 44T 10.9

Germany 40 38.3 52 36.2 13 42.3 54 7.2

Greece 60 14.2 34 46.8 6 46.9 51 8.3

Hungary 38 25.3 40 38.7 17 41.8 35 14.8

Ireland 54 39.4 48 45.0 14 40.9 36 14.6

Italy 53 25.7 56 30.5 2 57.5 52T 8.2

Latvia 43 34.7 28 49.1 26 38.6 24 22.2

Luxembourg 23 48.2 41T 44.0 12 42.6 40 13.5

Macedonia 41T 37.8 22 54.4 34 34.3 22 23.3

Netherlands 22 48.4 47 40.6 39T 33.2 47 9.4

Norway 3 68.9 55 30.8 37 33.4 60 4.8

Poland 46 32.9 20 55.9 4T 47.8 27 20.0

Portugal 50 28.1 29 48.9 18 40.8 33 16.2

Romania 45 33.3 35 46.3 19 40.5 16 29.0

Slovakia 51 26.4 23 52.4 36 33.7 34 15.7

Slovenia 57 20.5 30 48.6 42 32.4 49 9.1

Spain 52 26.0 39 45.3 25 39.2 57T 5.6

Sweden 1 70.2 51 36.7 29T 36.5 50 8.4

Switzerland 32 41.8 41T 44.0 35 33.8 55 7.0

United 
Kingdom 33 41.6 44 43.6 32 34.9 52T 8.2

Total 36.7 43.1 39.1 12.8

North 
America Canada 13 53.2 25 50.5 22T 39.5 42 11.6

USA 25 46.6 21 55.7 46 29.4 41 12.4

Total 49.9 53.1 34.4 12.0

Table 2: Continued
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Region Economy
Nascent 

Entrepreneurship 
Rate

New Business 
Ownership Rate

Early-stage 
Entrepreneurial 

Activity (TEA)
EEA 

Established 
Business 

Ownership Rate

Discontinuation 
of Businesses (% 

of TEAB)

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Africa Botswana 3 23.0 6 11.9 3 33.2 35 1.6 47 4.6 1 14.7

Burkina Faso 4 19.7 7 11.2 5 29.8 51T 0.6 1 27.8 9 8.1

Cameroon 6T 16.5 10 10.0 7 25.4 48T 0.7 12 12.8 5 9.0

Egypt 46T 4.0 37T 3.4 43 7.4 38 1.3 56 2.9 14 6.6

Morocco 58 1.3 40T 3.2 58 4.4 55T 0.4 41T 5.2 46T 2.2

Senegal 2 24.9 2 15.0 1 38.6 29T 2.3 5 18.8 2 13.3

South Africa 35 5.5 32T 3.8 38T 9.2 57T 0.3 53 3.4 19 4.8

Tunisia 36 5.4 25T 4.9 33 10.1 34 1.9 44 5.0 10T 7.2

Total 12.5 7.9 19.8 1.1 10.1 8.3

Asia & 
Oceania Australia 24 7.3 20 5.8 24T 12.8 2 8.5 20 8.7 22 4.5

China 26 6.8 17T 6.3 24T 12.8 36T 1.4 55 3.1 39T 2.7

India 22 7.7 40T 3.2 30T 10.8 57T 0.3 38 5.5 43T 2.3

Indonesia 31T 6.1 5 12.1 13T 17.7 60 0.2 8 17.1 27T 3.7

Iran 21 7.9 22 5.3 23 12.9 43T 1.0 10 14.0 12T 6.7

Israel 18 8.4 34 3.7 28 11.8 6T 6.5 51 3.9 21 4.6

Kazakhstan 20 8.0 40T 3.2 29 11.0 46T 0.9 58 2.4 35T 3.1

Korea 40 5.0 29 4.3 36T 9.3 27T 2.4 28T 7.0 49T 2.0

Lebanon 12T 10.8 1 20.4 4 30.1 25T 3.3 6 18.0 4 10.6

Malaysia 60 0.8 55 2.3 60 2.9 57T 0.3 45T 4.8 59 1.1

Philippines 23 7.6 9 10.1 16 17.2 29T 2.3 26T 7.3 3 12.2

Taiwan 54 2.5 27 4.8 44T 7.3 20T 4.1 16T 9.6 25T 3.8

Thailand 43T 4.5 13 9.5 20T 13.7 48T 0.7 2 24.6 30T 3.4

Vietnam 59 1.0 4 12.7 20T 13.7 51T 0.6 3 19.6 27T 3.7

Total 6.0 7.4 13.1 2.3 10.4 4.6

Latin 
America & 
Caribbean

Argentina 10 11.7 17T 6.3 13T 17.7 27T 2.4 18 9.5 16 6.3

Barbados 11 11.5 8 10.7 10T 21.0 41T 1.1 9 14.1 25T 3.8

Brazil 27 6.7 3 14.9 10T 21.0 43T 1.0 4 18.9 12T 6.7

Chile 6T 16.5 11T 9.8 6 25.9 15 5.2 21 8.2 7 8.5

Colombia 9 15.6 16 7.5 8 22.7 29T 2.3 41T 5.2 10T 7.2

Ecuador 1 25.9 11T 9.8 2 33.6 46T 0.9 7 17.4 8 8.3

Guatemala 12T 10.8 15 7.6 13T 17.7 39T 1.2 22 8.1 24 4.0

Mexico 8 16.2 24 5.0 10T 21.0 39T 1.2 30 6.9 15 6.4

Panama 38 5.2 14 7.7 24T 12.8 54 0.5 49T 4.2 46T 2.2

Peru 5 17.8 25T 4.9 9 22.2 48T 0.7 31 6.6 6 8.8

Puerto Rico 28 6.6 57T 1.9 40 8.5 51T 0.6 60 1.4 60 0.9

Uruguay 14 10.6 32T 3.8 18 14.3 19 4.2 59 2.1 20 4.7

Total 12.9 7.5 19.9 1.8 8.5 5.7

Table 3: Ranking of Six Stages of Entrepreneurial Activity by Region, GEM 2015
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Region Economy
Nascent 

Entrepreneurship 
Rate

New Business 
Ownership Rate

Early-stage 
Entrepreneurial 

Activity (TEA)
EEA 

Established 
Business 

Ownership Rate

Discontinuation 
of Businesses (% 

of TEAB)

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Europe Belgium 43T 4.5 56 2.0 51 6.2 12 6.1 52 3.8 51T 1.9

Bulgaria 57 2.0 60 1.5 59 3.5 55T 0.4 39 5.4 58 1.4

Croatia 39 5.1 53T 2.6 42 7.7 16 4.9 57 2.8 37 2.9

Estonia 16 8.7 28 4.7 22 13.1 10T 6.3 23T 7.7 49T 2.0

Finland 46T 4.0 48T 2.8 50 6.6 13 5.8 14 10.2 39T 2.7

Germany 53 2.8 57T 1.9 57 4.7 18 4.5 45T 4.8 53T 1.8

Greece 49 3.9 48T 2.8 49 6.7 43T 1.0 11 13.1 30T 3.4

Hungary 29T 5.3 45T 2.7 36T 7.9 5 2.1 32T 6.5 35T 2.8

Ireland 37 6.5 52 3.0 41 9.3 33 6.6 37 5.6 38 3.1

Italy 50T 3.2 59 1.7 56 4.9 36T 1.4 48 4.5 51T 1.9

Latvia 17 8.6 19 6.0 19 14.1 25T 3.3 16T 9.6 30T 3.4

Luxembourg 25 7.1 40T 3.2 32 10.2 8T 6.4 54 3.3 23 4.2

Macedonia 52 3.0 44 3.1 52 6.1 29T 2.3 34T 5.9 43T 2.3

Netherlands 45 4.3 45T 3.0 46T 7.2 10T 6.3 15 9.9 48 2.1

Norway 55 2.3 39 3.3 54T 5.7 1 9.9 32T 6.5 56T 1.6

Poland 33 5.7 36 3.5 38T 9.2 22T 4.0 34T 5.9 39T 2.7

Portugal 34 5.6 30T 4.0 35 9.5 22T 4.0 28T 7.0 34 3.2

Romania 31T 6.1 23 5.1 30T 10.8 17 4.6 25 7.5 33 3.3

Slovakia 29T 6.5 37T 3.4 34 9.6 24 3.6 36 5.7 17 5.4

Slovenia 50T 3.2 48T 2.8 53 5.9 14 5.6 49T 4.2 53T 1.8

Spain 56 2.1 35 3.6 54T 5.7 41T 1.1 23T 7.7 56T 1.6

Sweden 41 4.8 53T 2.6 46T 7.2 8T 6.4 41T 5.2 39T 2.7

Switzerland 42 4.6 48T 2.8 44T 7.3 6T 6.5 13 11.3 55 1.7

United 
Kingdom 46T 4.0 47 2.9 48 6.9 20T 4.1 40 5.3 43T 2.3

Total 4.8 3.1 7.8 4.5 6.6 2.6

North 
America Canada 15 9.7 21 5.5 17 14.7 3 7.1 19 8.8 18 5.0

USA 19 8.3 30T 4.0 27 11.9 4 7.0 26T 7.3 29 3.6

Total 9.0 4.8 13.3 7.0 8.1 4.3

Table 3: Continued
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Region Economy
Early-stage 

Entrepreneurial Activity 
(TEA)

Necessity-driven (% 
of TEA)

Opportunity-driven (% 
of TEA)

Improvement-driven 
Opportunity (% of TEA)

Motivational 
Index*

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Africa Botswana 3 33.2 8 35.6 53 61.9 31 50.1 46T 1.4

Burkina 
Faso 5 29.8 20T 27.5 35 72.0 49 37.3 46T 1.4

Cameroon 7 25.4 15T 29.8 51 64.1 47T 37.5 48 1.3

Egypt 43 7.4 5 42.4 56 57.3 55 33.5 59 0.8

Morocco 58 4.4 18 28.4 40 69.2 38 43.2 42T 1.5

Senegal 1 38.6 25 27.1 36 71.8 25 51.9 28T 1.9

South Africa 38T 9.2 12 33.2 48 65.7 47T 37.5 50T 1.1

Tunisia 33 10.1 43 18.0 20 79.3 9 64.1 16 3.6

Total 19.8 30.2 67.7 44.4 1.6

Asia & 
Oceania Australia 24T 12.8 55 12.7 4T 85.1 5 66.0 5 5.2

China 24T 12.8 9 34.7 50 64.3 45 38.9 50T 1.1

India 30T 10.8 39T 18.9 22 78.7 54 34.3 31T 1.8

Indonesia 13T 17.7 38 19.0 16 80.3 50 36.5 28T 1.9

Iran 23 12.9 17 28.8 44 67.5 32 48.5 33T 1.7

Israel 28 11.8 56 12.4 19 79.4 41T 40.9 17 3.3

Kazakhstan 29 11.0 20T 27.5 41 68.9 60 24.0 55T 0.9

Korea 37 9.3 32 24.4 26 74.6 11 62.1 21 2.6

Lebanon 4 30.1 24 27.4 34 72.3 14 57.3 25T 2.1

Malaysia 60 2.9 52T 13.7 1 86.3 3 67.0 6 4.9

Philippines 16 17.2 26 25.6 29T 73.7 39 41.6 38T 1.6

Taiwan 44T 7.3 49 14.9 4T 85.1 16T 56.5 13 3.8

Thailand 20T 13.7 44 17.2 10 81.2 1 75.9 9 4.4

Vietnam 20T 13.7 7 37.4 52 62.6 13 57.9 42T 1.5

Total 13.1 22.5 75.7 50.5 2.6

Latin 
America & 
Caribbean

Argentina 13T 17.7 15T 29.8 45T 67.4 29 50.7 33T 1.7

Barbados 10T 21.0 47 15.2 12 80.8 16T 56.5 14T 3.7

Brazil 10T 21.0 4 42.9 57 56.5 33 47.8 50T 1.1

Chile 6 25.9 27 25.3 45T 67.4 12 61.2 22 2.4

Colombia 8 22.7 11 33.3 49 65.6 16T 56.5 33T 1.7

Ecuador 2 33.6 14 30.6 42 68.8 52 34.6 50T 1.1

Guatemala 13T 17.7 2 45.8 58 53.5 43 40.8 55T 0.9

Mexico 10T 21.0 39T 18.9 21 78.9 20 55.5 20 2.9

Panama 24T 12.8 3 45.3 59 52.0 44 39.1 55T 0.9

Peru 9 22.2 28 25.2 33 72.9 22 53.6 25T 2.1

Puerto Rico 40 8.5 29 25.1 29T 73.7 40 41.4 38T 1.6

Uruguay 18 14.3 42 18.2 13 80.6 21 53.7 18T 3.0

Total 19.9 29.6 68.2 49.3 1.9

Table 5: Ranking of Entrepreneurial Motivations for TEA by Region, GEM 2015
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Region Economy
Early-stage 

Entrepreneurial Activity 
(TEA)

Necessity-driven (% 
of TEA)

Opportunity-driven (% 
of TEA)

Improvement-driven 
Opportunity (% of TEA)

Motivational 
Index*

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Europe Belgium 51 6.2 20T 27.5 54 60.2 37 44.3 38T 1.6

Bulgaria 59 3.5 10 33.4 47 66.6 58 29.0 55T 0.9

Croatia 42 7.7 6 40.1 55 59.2 41T 40.9 54 1.0

Estonia 22 13.1 52T 13.7 6 84.8 15 57.0 10T 4.2

Finland 50 6.6 48 15.0 15 80.4 10 63.0 10T 4.2

Germany 57 4.7 45T 17.1 17 80.2 8 64.2 14T 3.7

Greece 49 6.7 36 22.3 24 75.4 53 34.4 42T 1.5

Hungary 41 7.9 35 23.2 18 71.6 30 50.5 23 2.2

Ireland 37 9.3 37 19.3 37 79.8 46 38.5 27 2.0

Italy 56 4.9 41 18.7 25 74.7 57 30.0 38T 1.6

Latvia 19 14.1 45T 17.1 14 80.5 26 51.4 18T 3.0

Luxembourg 32 10.2 59 9.3 2 86.2 24 52.2 4 5.6

Macedonia 52 6.1 1 52.1 60 42.1 59 26.7 60 0.5

Netherlands 46T 7.2 50 14.7 8 81.8 7 65.3 8 4.5

Norway 54T 5.7 57 10.6 9 81.5 4 66.4 2 6.3

Poland 38T 9.2 19 28.1 38T 69.3 34 46.4 33T 1.7

Portugal 35 9.5 31 24.5 28 73.8 51 35.9 42T 1.5

Romania 30T 10.8 20T 27.5 38T 69.3 56 33.2 49 1.2

Slovakia 34 9.6 13 31.1 43 68.4 27 51.3 33T 1.7

Slovenia 53 5.9 34 23.7 32 73.0 35 44.9 28T 1.9

Spain 54T 5.7 30 24.8 31 73.5 36 44.5 31T 1.8

Sweden 46T 7.2 60 9.2 23 76.7 23 52.6 3 5.7

Switzerland 44T 7.3 58 10.1 3 85.4 6 65.8 1 6.5

United 
Kingdom 48 6.9 33 23.9 27 74.3 28 51.2 25T 2.1

Total 7.8 22.4 73.7 47.5 2.8

North 
America Canada 17 14.7 54 13.5 11 81.1 19 55.9 12 4.1

USA 27 11.9 51 14.3 7 82.2 2 69.0 7 4.8

Total 13.3 13.9 81.7 62.5 4.5

Table 5: Continued
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Region Economy
Male TEA (% 

of Adult Male 
Population)

Female TEA (% 
of Adult Female 

Population)

Male TEA 
Opportunity (% of 

TEA Males)

Female TEA 
Opportunity (% of 

TEA Females)

Male TEA 
Necessity (% of TEA 

Males)

Female TEA 
Necessity (% of TEA 

Females)

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Africa Botswana 2 36.6 3 30.1 47 68.6 53 54.3 14T 28.2 7 44.0

Burkina 
Faso 5 33.6 4 26.6 26T 77.5 39 66.5 29 22.0 18 33.0

Cameroon 7 27.2 6 23.6 52 67.1 48 61.0 17 27.2 20 32.5

Egypt 39 11.1 52 3.7 56T 61.3 57 45.0 4 38.3 3 55.0

Morocco 57T 6.1 60 2.8 43 70.9 42 65.5 20T 25.4 15 34.5

Senegal 1 40.5 1 36.8 17 80.5 46 62.9 39 18.0 12 36.2

South Africa 36T 11.6 35 7.0 48 68.0 47 62.2 10T 30.2 9 37.8

Tunisia 23 15.0 43 5.3 16 80.8 22 75.1 41 16.9 41T 21.1

Total 22.7 17.0 71.8 61.6 25.8 36.8

Asia & 
Oceania Australia 21 15.5 22T 10.1 2T 87.3 10T 81.7 57 10.6 48 16.0

China 22 15.3 21 10.2 56T 61.3 33T 69.0 5 37.8 25T 29.8

India 28 13.6 31 7.9 29 76.9 8T 82.1 31T 20.9 50 15.3

Indonesia 17 17.6 14 17.8 11 82.8 16 77.8 43 16.6 38 21.3

Iran 18 17.5 30 8.5 49T 67.6 38 67.4 12 29.1 29 28.2

Israel 26 14.4 26 9.3 21 78.8 12 80.4 50 12.8 53 11.9

Kazakhstan 35 12.0 22T 10.1 45 70.0 36 67.7 18T 26.3 28 28.9

Korea 41 10.7 32 7.7 35 74.3 23T 75.0 22 24.8 35 23.7

Lebanon 3 35.7 5 24.6 33 75.3 35 68.0 23 24.7 22 31.2

Malaysia 60 2.9 57 3.0 5 86.2 4 86.4 49 13.8 51 13.6

Philippines 24 14.9 11 19.5 19 79.5 32 69.3 34 20.2 25T 29.8

Taiwan 44T 9.7 47 4.9 1 87.7 14 79.7 53 12.3 43 20.3

Thailand 32 12.7 17 14.8 6 85.7 17T 77.5 51T 12.5 41T 21.1

Vietnam 36T 11.6 16 15.5 40T 71.7 52 56.3 13 28.3 8 43.8

Total 14.6 11.7 77.5 74.2 20.8 23.9

Latin 
America & 
Caribbean

Argentina 15 19.9 15 15.8 37 73.2 49 60.7 25T 23.3 11 37.3

Barbados 10 22.4 10 19.8 8 84.6 20 76.7 55T 11.2 44 19.5

Brazil 13 21.6 9 20.3 51 67.2 56 45.3 9 32.0 4 54.2

Chile 6 29.7 8 22.1 34 75.0 51 57.2 37 18.8 16 34.0

Colombia 8 27.1 13 18.5 53 66.5 43 64.3 8 32.1 14 34.9

Ecuador 4 34.3 2 32.8 40T 71.7 40 65.8 16 27.7 17 33.5

Guatemala 11T 21.9 18 13.9 58 60.5 59 43.4 3 38.7 2 56.0

Mexico 9 23.0 12 19.2 13T 82.4 23T 75.0 46 15.6 37 22.5

Panama 29 13.5 20 12.1 59 52.6 55 51.2 2 44.4 5 46.3

Peru 11T 21.9 7 22.5 23 78.6 37 67.6 33 20.6 27 29.6

Puerto Rico 43 10.0 34 7.1 30T 75.9 30 71.0 28 23.1 30 27.6

Uruguay 14 20.1 28 9.1 13T 82.4 19 77.1 45 15.8 36 22.9

Total 22.1 17.8 72.6 62.9 25.3 34.9

Table 6: Ranking of Gender Distribution of TEA, Necessity TEA & Opportunity TEA by Region, GEM 2015
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Region Economy
Male TEA (% 

of Adult Male 
Population)

Female TEA (% 
of Adult Female 

Population)

Male TEA 
Opportunity (% of 

TEA Males)

Female TEA 
Opportunity (% of 

TEA Females)

Male TEA 
Necessity (% of TEA 

Males)

Female TEA 
Necessity (% of TEA 

Females)

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Europe Belgium 52T 7.5 45T 5.0 44 70.5 58 44.6 31T 20.9 10 37.5

Bulgaria 59 4.0 58T 2.9 54 64.8 33T 69.0 7 35.2 23 31.0

Croatia 44T 9.7 41 5.7 55 62.3 54 53.9 6 36.5 6 46.1

Estonia 19 16.6 25 9.7 10 83.6 3 86.7 47 15.2 56 11.2

Finland 49 8.9 50 4.2 9 84.5 29 71.6 54 12.2 39T 21.2

Germany 57T 6.1 55T 3.3 12 82.5 21 76.1 44 16.0 45 19.3

Greece 52T 7.5 38T 6.0 26T 77.5 26 72.6 30 21.1 34 23.8

Hungary 30T 10.4 40 5.5 22 78.7 2 58.6 24 19.4 24 30.3

Ireland 42 13.0 42 5.8 30T 75.9 50 88.3 36 24.1 59 8.8

Italy 55 6.9 58T 2.9 42 71.5 8T 82.1 35 20.0 49 15.6

Latvia 16 18.6 24 9.8 15 80.9 13 79.8 40 17.0 46 17.4

Luxembourg 36T 11.6 29 8.7 4 87.0 6 85.1 60 7.6 55 11.6

Macedonia 50 8.6 53T 3.5 60 42.6 60 41.0 1 50.2 1 56.7

Netherlands 40 10.9 53T 3.5 24 78.5 1 92.1 42 16.8 60 7.9

Norway 52T 7.5 51 3.8 20 79.0 5 86.3 55T 11.2 58 9.5

Poland 33 12.5 38T 6.0 38T 72.1 45 63.5 18T 26.3 21 31.6

Portugal 34 12.4 36 6.7 18 79.6 44 63.7 38 18.4 13 35.1

Romania 27 14.2 33 7.5 49T 67.6 27 72.4 14T 28.2 32 26.4

Slovakia 30T 13.0 37 6.5 46 69.8 41 65.7 10T 30.2 19 32.8

Slovenia 51 8.4 55T 3.3 36 73.3 28 72.0 27 23.2 33 24.9

Spain 56 6.4 45T 5.0 32 75.8 31 70.6 25T 23.3 31 26.7

Sweden 47 9.4 48T 4.8 26T 77.5 25 74.9 58 8.8 57 10.1

Switzerland 46 9.5 44 5.1 2T 87.3 10T 81.7 59 8.4 52 13.2

United 
Kingdom 48 9.1 48T 4.8 38T 72.1 15 78.4 20T 25.4 39T 21.2

Total 10.1 5.4 74.8 72.1 21.5 23.7

North 
America Canada 20 16.0 19 13.5 25 78.4 7 84.3 48 15.1 54 11.7

USA 25 14.6 27 9.2 7 85.3 17T 77.5 51T 12.5 47 17.2

Total 15.3 11.3 81.8 80.9 13.8 14.4

Table 6: Continued



130

► PART 3: DATA TABLES

GEM 2015/16 Global Report

Region Economy 18 – 24 Years 25 -34 Years 35 – 44 Years 45 -54 Years 55 -64 Years

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Africa Botswana 4 25.7 2 40.8 2 36.8 3 33.7 2 26.0

Burkina 
Faso 1T 27.9 4 35.4 5T 30.7 7 24.9 5 21.4

Cameroon 10 19.2 7 29.0 7 29.2 5 27.5 7 19.1

Egypt 44 6.0 44T 9.7 46 8.8 49 5.9 41T 4.6

Morocco 55T 2.9 57 6.1 55 6.6 59 2.9 58 1.3

Senegal 5 25.4 1 45.3 1 46.2 1 45.6 1 32.5

South Africa 43 6.3 40 10.9 31 12.3 37T 8.0 29 6.8

Tunisia 42 6.5 27 14.9 38 10.1 27T 10.6 43T 4.4

Total 15.0 24.0 22.6 19.9 14.5

Asia & 
Oceania Australia 25T 10.2 26 15.3 22T 16.4 20 13.2 28 7.0

China 24 10.9 22 17.7 24 16.3 22 12.6 35 5.8

India 34 8.7 37 11.5 32 12.2 24 12.1 20T 9.3

Indonesia 15 14.9 16 21.2 15T 19.2 17 15.0 12 13.7

Iran 21T 12.1 24 16.3 28 14.2 33 9.5 30 6.4

Israel 37 7.7 29T 13.8 26 15.7 26 10.7 18T 9.5

Kazakhstan 27T 10.1 25 15.9 49 8.2 27T 10.6 24T 7.6

Korea 59 2.2 58 4.6 44T 8.9 16 15.7 15 11.5

Lebanon 3 26.7 5 31.9 4 35.2 4 31.4 4 25.6

Malaysia 58 2.3 60 3.3 60 3.5 60 2.7 54 2.6

Philippines 35 8.6 18 18.6 13 21.1 9 21.1 8 17.9

Taiwan 27T 10.1 36 12.0 51 7.7 56 4.2 51 3.3

Thailand 31T 9.0 20 18.0 20T 16.7 25 11.5 20T 9.3

Vietnam 19 12.8 21 17.8 22T 16.4 37T 8.0 23 8.4

Total 10.4 15.6 15.1 12.7 9.9

Latin 
America & 
Caribbean

Argentina 17 14.6 13 23.3 14 20.9 14 17.1 22 9.2

Barbados 7 21.9 8 27.5 10 24.3 11 19.1 16 9.9

Brazil 8 20.8 10 26.2 11 22.7 13 17.3 13 13.2

Chile 12 17.2 6 30.8 5T 30.7 6 26.2 6 21.0

Colombia 9 20.3 12 23.9 8 27.5 8 23.2 9 15.5

Ecuador 1T 27.9 3 38.9 3 35.5 2 35.1 3 25.8

Guatemala 13 16.4 17 21.0 17 18.1 15 16.3 14 11.9

Mexico 20 12.7 9 26.8 9 25.6 10 20.2 11 14.7

Panama 29T 9.9 28 14.2 27 14.5 19 13.6 17 9.8

Peru 6 23.9 11 25.6 12 22.1 12 18.5 10 15.2

Puerto Rico 40T 6.7 38T 11.4 35T 10.6 35 8.6 45 4.3

Uruguay 23 11.6 19 18.4 15T 19.2 21 13.1 31T 6.2

Total 17.0 24.0 22.6 19.0 13.1

Table 7: Ranking of TEA by Age Group. by Region, GEM 2015
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Region Economy 18 – 24 Years 25 -34 Years 35 – 44 Years 45 -54 Years 55 -64 Years

Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score Rank/60 Score

Europe Belgium 52T 3.4 43 9.9 43 9.0 53T 5.0 53 2.9

Bulgaria 50 4.4 59 3.8 59 4.9 58 3.8 59 0.9

Croatia 36 8.0 41 10.8 37 10.5 47 6.4 52 3.0

Estonia 16 14.7 15 21.5 19 17.1 43T 7.3 41T 4.6

Finland 48 5.2 49 8.6 39T 9.7 52 5.2 43T 4.4

Germany 49 4.6 56 6.3 58 5.0 50 5.4 56T 2.0

Greece 55T 2.9 51T 7.3 53 6.9 31 9.9 36 5.7

Hungary 31T 6.7 42 10.3 41 9.2 23 7.8 24T 5.0

Ireland 40T 9.0 50 8.4 42 9.1 41 12.5 39 7.6

Italy 45 5.9 55 6.8 57 5.1 57 3.9 50 3.4

Latvia 14 16.0 14 22.3 18 17.6 32 9.6 46T 4.2

Luxembourg 31T 9.0 35 12.1 33T 11.4 30 10.0 27 7.2

Macedonia 47 5.3 47 9.1 47 8.7 51 5.3 60 0.7

Netherlands 39 7.3 44T 9.7 50 7.8 45 7.2 46T 4.2

Norway 60 0.0 51T 7.3 56 6.4 42 7.6 38 5.2

Poland 29T 9.9 32 13.1 35T 10.6 36 8.3 48 3.9

Portugal 38 7.5 34 12.2 33T 11.4 34 9.0 33T 6.0

Romania 18 14.2 31 13.6 29 14.0 48 6.0 31T 6.2

Slovakia 21T 12.1 33 12.7 30 12.8 43T 7.3 49 3.5

Slovenia 57 2.8 38T 11.4 54 6.8 53T 5.0 56T 2.0

Spain 52T 3.4 54 7.1 48 8.4 53T 5.0 55 2.2

Sweden 46 5.6 46 9.3 52 7.3 46 7.0 33T 6.0

Switzerland 54 3.1 48 8.8 39T 9.7 39T 7.9 40 4.9

United 
Kingdom 51 3.9 51T 7.3 44T 8.9 39T 7.9 37 5.4

Total 6.9 10.4 9.5 7.1 4.2

North 
America Canada 11 18.2 23 16.6 25 15.8 18 14.5 18T 9.5

USA 25T 10.2 29T 13.8 20T 16.7 27T 10.6 26 7.4

Total 14.2 15.2 16.3 12.5 8.4

Table 7: Continued
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Region Economy 0 jobs in 5 years (% TEA) 1 – 5 jobs in 5 years  (% TEA) 6 or more jobs in 5 years  (% TEA)

Rank/60 Score Rank/60 Score Rank/60 Score

Africa Botswana 53 26.2 17 42.2 9T 31.7

Burkina Faso 60 5.6 1 81.4 41 13.0

Cameroon 12T 52.1 39 34.5 40 13.3

Egypt 14 51.4 58 22.8 19T 25.7

Morocco 24 45.5 27 38.0 35 16.5

Senegal 46 32.0 11 45.3 23 22.7

South Africa 51 29.8 13 44.5 19T 25.7

Tunisia 58 19.0 18 40.9 3 40.1

Total 32.7 43.7 23.6

Asia & Oceania Australia 50 31.0 20T 39.9 15 29.1

China 44 32.4 44 32.6 5 35.0

India 6 59.9 30 36.6 58 3.5

Indonesia 5 60.7 31T 36.2 59 3.1

Iran 10 54.3 56 25.1 27 20.6

Israel 21 47.0 48 29.4 22 23.6

Kazakhstan 29 41.0 57 24.7 6 34.4

Korea 39 37.9 10 46.5 39 15.6

Lebanon 28 41.9 9 47.0 45 11.2

Malaysia 33 40.1 6 51.4 53 8.6

Philippines 30T 40.5 8 49.3 46 10.2

Taiwan 47 31.9 55 26.3 2 41.8

Thailand 2 68.9 59 22.4 51 8.8

Vietnam 19T 48.0 16 42.5 49 9.5

Total 45.4 36.4 18.2
Latin America & 

Caribbean Argentina 40 37.0 14 44.2 32 18.8

Barbados 23 45.6 15 42.6 43 11.8

Brazil 7T 57.0 31T 36.2 55 6.8

Chile 56 21.1 12 45.2 7 33.6

Colombia 59 11.3 40 34.3 1 54.3

Ecuador 54 26.1 3 64.7 50 9.3

Guatemala 57 19.2 2 68.9 42 11.9

Mexico 16T 50.3 22T 39.6 47 10.1

Panama 19T 48.0 7 50.0 60 2.0

Peru 49 31.1 5 52.9 37 16.0

Puerto Rico 42 33.1 4 57.1 48 9.8

Uruguay 41 35.7 26 38.4 18 25.9

Total 34.6 47.8 17.5

Table 9: Ranking of Job Creation Expectations of TEA by Region, 2015
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Region Economy 0 jobs in 5 years (% TEA) 1 – 5 jobs in 5 years  (% TEA) 6 or more jobs in 5 years  (% TEA)

Rank/60 Score Rank/60 Score Rank/60 Score

Europe Belgium 25 44.6 33 35.9 29 19.5

Bulgaria 1 72.4 60 20.3 54 7.3

Croatia 52 29.6 20T 39.9 13 30.4

Estonia 45 32.3 28 37.6 14 30.0

Finland 26 43.1 25 38.7 33 18.2

Germany 36 39.4 22T 39.6 25T 21.0

Greece 4 63.7 45T 31.9 57 4.3

Hungary 35 39.9 36 28.6 11T 31.4

Ireland 48 31.5 52 35.5 8 33.0

Italy 3 66.0 51 28.9 56 5.0

Latvia 37 39.2 49 29.3 11T 31.4

Luxembourg 11 53.7 37 35.0 44 11.3

Macedonia 30T 40.5 29 37.3 24 22.2

Netherlands 15 50.7 53 28.3 25T 21.0

Norway 7T 57.0 54 27.2 38 15.8

Poland 32 40.2 41 33.7 17 26.1

Portugal 27 42.7 19 40.2 34 17.1

Romania 55 25.6 38 34.7 4 39.8

Slovakia 38 38.3 42 33.2 16 28.5

Slovenia 22 46.5 43 33.1 28 20.5

Spain 12T 52.1 24 39.2 52 8.7

Sweden 9 54.9 50 29.0 36 16.1

Switzerland 18 48.8 45T 31.9 30 19.3

United Kingdom 16T 50.3 47 30.8 31 19.0

Total 46.0 33.3 20.7

North America Canada 34 40.0 34T 35.8 21 24.2

USA 43 32.5 34T 35.8 9T 31.7

Total 36.2 35.8 28.0

Table 9: Continued
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Region Economy Innovation (product is new to all or some customers AND few/no 
businesses offer the same product) 

Rank/60 Score

Africa Botswana 39 20.3

Burkina Faso 57 11.6

Cameroon 52 14.8

Egypt 36 22.3

Morocco 55 12.6

Senegal 60 8.2

South Africa 21 30.1

Tunisia 15 32.2

Total 19.0

Asia & Oceania Australia 17 31.7

China 31 25.8

India 2 51.1

Indonesia 46 17.3

Iran 56 12.1

Israel 19 30.8

Kazakhstan 44 18.4

Korea 18 31.3

Lebanon 8 38.4

Malaysia 58 10.4

Philippines 16 31.8

Taiwan 49 16.7

Thailand 42 19.0

Vietnam 50 16.5

Total 25.1

Latin America & Caribbean Argentina 37 22.2

Barbados 54 13.7

Brazil 40T 19.7

Chile 1 54.4

Colombia 23 29.7

Ecuador 26 27.8

Guatemala 9 37.1

Mexico 45 18.3

Panama 24 28.1

Peru 51 15.9

Puerto Rico 32 24.3

Uruguay 28 27.0

Total 26.5

Table 10: Innovation Levels of TEA by Region
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Region Economy Innovation (product is new to all or some customers AND few/no 
businesses offer the same product) 

Rank/60 Score

Europe Belgium 5 39.7

Bulgaria 59 8.6

Croatia 48 16.9

Estonia 6 39.5

Finland 40T 19.7

Germany 13 34.2

Greece 33 24.0

Hungary 43 18.6

Ireland 4 44.8

Italy 25 28.0

Latvia 30 26.3

Luxembourg 3 48.5

Macedonia 47 17.0

Netherlands 29 26.4

Norway 53 14.0

Poland 35 22.4

Portugal 27 27.2

Romania 22 30.0

Slovakia 38 20.7

Slovenia 20 30.7

Spain 34 23.9

Sweden 14 32.7

Switzerland 7 38.5

United Kingdom 11T 36.0

Total 27.9

North America Canada 10 36.1

USA 11T 36.0

Total 36.1

Table 10: Continued
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Table 11: Entrepreneurial framework conditions, by region, 2015 (Weighted average: 1 = highly insufficient. 9 = highly sufficient)

Stage 1 2a 2b 3 4a 4b 5 6 7a 7b 8 9

Botswana 2 4.1 4.2 4.1 4.1 4.2 4.9 3.8 4.2 4.9 3.5 5.0 4.7

Burkina Faso 1 3.6 3.7 4.7 4.0 1.9 4.6 2.9 4.9 4.4 3.8 4.8 4.7

Cameroon 1 3.6 4.5 3.8 4.4 3.0 4.7 3.6 5.2 4.1 4.0 5.1 4.7

Egypt 3 3.5 3.3 3.1 3.3 1.6 3.1 2.9 4.2 5.1 3.8 6.3 3.8

Morocco 3 4.3 3.6 3.6 3.8 1.8 3.3 3.1 5.0 4.7 3.7 7.0 3.7

Senegal 1 3.6 4.1 4.9 4.1 1.8 3.9 2.4 5.3 3.3 3.9 6.4 3.8

South Africa 3 4.0 4.1 3.1 3.0 3.1 4.2 3.4 4.9 4.5 3.9 5.9 3.4

Tunisia 3 4.2 4.1 2.7 3.6 1.7 3.4 2.8 5.8 6.9 2.9 6.7 4.1

Africa 3.8 3.9 3.7 3.8 2.4 4.0 3.1 4.9 4.7 3.7 5.9 4.1

Australia 5 4.0 3.7 4.2 4.2 3.7 4.2 3.7 5.1 4.7 4.7 6.5 4.8

China 3 4.9 5.8 4.4 4.4 2.6 5.0 4.1 4.3 7.2 4.3 6.9 5.0

India 1 5.7 5.5 3.9 4.5 4.1 5.1 4.3 5.0 5.7 4.8 6.2 5.5

Indonesia 3 4.9 5.1 4.4 4.8 4.4 5.9 4.9 4.8 6.2 4.6 5.2 5.8

Iran 2 3.3 3.8 3.3 2.1 2.8 3.4 3.0 2.8 5.9 3.1 6.6 3.7

Israel 5 5.1 3.7 2.5 3.9 3.0 4.3 4.4 5.6 4.1 3.5 6.4 7.4

Kazakhstan 4 3.6 5.3 4.5 4.3 3.5 4.3 3.1 4.8 6.0 4.1 5.9 5.0
Korea. 
Republic of 5 3.9 5.8 4.6 5.0 2.8 4.0 3.6 4.0 7.3 3.3 7.0 4.9

Lebanon 4 5.2 3.3 4.1 4.2 4.3 4.9 4.2 5.6 4.4 4.2 4.4 6.3

Malaysia 4 5.8 5.2 5.2 5.6 4.1 5.2 4.9 5.6 6.1 4.7 7.2 5.8

Philippines 2 5.1 3.9 2.9 3.6 5.0 6.3 4.1 5.2 6.1 4.1 5.5 5.7

Taiwan 5 4.7 4.4 4.5 4.1 2.9 4.2 4.1 4.4 5.8 4.2 7.3 4.8

Thailand 3 4.2 4.0 4.0 3.7 3.6 4.3 3.9 4.8 6.4 4.1 6.4 5.5

Vietnam 1 3.5 4.3 4.6 3.5 2.5 4.2 3.9 4.7 6.1 4.2 6.9 5.4
Asia & 
Oceania 4.6 4.6 4.0 4.1 3.4 4.7 4.1 4.7 5.9 4.1 6.3 5.3

Argentina 4 3.1 3.0 1.9 3.7 3.0 4.8 3.7 4.7 5.6 3.8 5.8 4.9

Barbados 4 3.1 3.7 2.5 3.5 2.6 4.5 2.9 4.8 4.4 3.6 6.1 4.3

Brazil 4 3.9 3.7 2.2 3.4 2.1 3.8 2.9 4.2 5.0 3.5 4.7 3.9

Chile 4 3.5 4.6 5.4 5.4 2.4 4.9 3.5 4.7 3.4 3.8 7.5 5.1

Colombia 3 3.2 3.8 3.4 4.3 2.9 5.3 3.5 4.1 4.1 4.2 6.2 5.2

Ecuador 3 3.4 4.7 3.2 4.4 3.7 6.2 3.7 4.9 3.7 4.2 7.6 5.8

Guatemala 3 2.8 2.6 3.2 3.3 2.1 4.6 2.8 4.2 3.2 3.3 6.1 4.3

Mexico 4 4.0 4.8 3.7 5.1 2.6 5.4 4.1 4.7 5.4 3.6 6.3 5.0

Panama 4 3.3 2.7 5.5 3.7 1.9 3.7 3.2 4.4 4.2 4.4 7.1 5.2

Peru 3 3.0 3.1 3.0 3.7 3.0 5.0 3.0 3.7 3.8 3.8 5.6 5.0

Puerto Rico 5 3.3 4.1 2.2 3.3 2.0 4.2 2.9 4.6 4.3 3.7 5.5 3.8

Uruguay 4 3.7 3.4 3.7 5.1 2.0 4.6 4.2 5.1 3.2 4.1 6.2 3.6
Latin America 
& Caribbean 3.4 3.7 3.3 4.1 2.5 4.8 3.4 4.5 4.2 3.8 6.2 4.7
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Table 11: Continued

Stage 1 2a 2b 3 4a 4b 5 6 7a 7b 8 9

Belgium 5 5.3 6.5 3.2 4.8 3.1 5.4 4.6 6.2 4.8 5.1 6.4 4.1

Bulgaria 3 4.4 2.9 4.8 3.4 2.6 4.2 3.6 5.2 3.6 3.9 6.8 3.5

Croatia 4 3.3 2.8 2.0 3.2 1.9 3.5 2.9 4.3 6.1 3.0 6.5 2.6

Estonia 5 4.9 3.8 4.9 4.9 4.2 4.8 4.5 5.2 5.2 5.1 7.5 5.7

Finland 5 4.3 5.4 4.9 4.6 3.9 4.2 3.9 5.7 5.4 4.6 7.6 4.5

Germany 5 4.3 4.3 3.9 5.6 2.7 4.1 4.0 5.9 4.5 5.2 6.4 4.2

Greece 5 3.0 2.9 2.3 2.8 2.7 4.6 3.8 4.5 5.0 3.1 6.1 3.6

Hungary 4 4.0 2.7 2.4 3.2 2.3 4.3 3.6 4.4 5.5 3.8 6.1 3.2

Ireland 5 5.4 4.9 4.8 5.9 3.6 4.9 4.6 6.1 3.9 5.2 6.8 5.4

Italy 5 4.0 3.1 2.4 3.3 3.0 4.3 3.9 4.3 4.3 4.2 5.1 3.5

Japan 5 4.2 5.0 3.7 4.1 2.3 4.2 4.5 3.5 6.5 4.3 6.9 3.8

Latvia 4 4.5 3.7 3.8 4.7 4.0 5.4 3.5 6.1 4.8 4.5 6.7 4.8

Luxembourg 5 4.1 5.3 5.6 6.0 3.5 5.4 5.4 6.0 3.8 5.5 6.8 4.1

Macedonia 3 4.0 4.0 4.6 4.4 3.6 4.9 4.1 5.1 5.7 3.7 6.5 4.1

Netherlands 5 5.7 5.4 5.8 5.8 4.9 5.6 5.1 5.9 5.0 6.0 7.4 5.7

Norway 5 4.2 3.7 4.3 4.4 4.1 4.1 4.2 5.5 5.2 4.2 6.8 4.7

Poland 4 4.7 4.6 3.4 4.6 2.5 3.9 3.5 4.5 6.4 4.6 6.8 4.4

Portugal 5 4.7 5.0 5.8 4.7 5.6 4.7 5.3 4.6 5.4 5.0 3.5 5.2

Romania 3 3.4 3.6 3.5 3.8 3.9 4.5 3.7 6.0 4.2 4.0 4.9 4.1

Slovakia 4 4.3 3.7 3.4 3.7 3.4 4.2 3.2 5.5 4.1 4.2 7.0 3.5

Slovenia 5 4.2 4.0 3.1 4.5 2.8 3.9 3.8 4.7 5.3 3.8 6.4 3.4

Spain 5 4.0 4.0 3.8 4.8 3.5 4.2 3.9 4.4 4.4 4.3 5.1 4.4

Sweden 5 4.7 4.0 3.9 4.6 3.8 3.9 4.0 5.1 5.7 4.5 7.5 5.0

Switzerland 5 5.3 5.7 5.8 5.9 4.9 6.2 6.2 6.3 4.5 5.7 7.9 5.8

Turkey 4 3.8 4.4 3.4 4.1 2.2 5.2 4.2 5.1 5.6 3.9 6.5 5.3
United 
Kingdom 5 5.4 4.6 4.4 4.5 4.0 5.0 4.2 5.0 5.0 4.7 5.9 5.3

Europe 4.4 4.2 4.0 4.5 3.5 4.6 4.1 5.3 4.9 4.5 6.4 4.4

Canada 5 5.2 4.7 5.2 5.0 4.1 5.3 4.3 6.3 3.8 4.9 7.0 5.9

USA 5 5.4 4.4 4.6 4.1 3.5 4.4 4.2 5.4 5.6 4.4 7.1 6.8
North 
America 5.3 4.5 4.9 4.5 3.8 4.8 4.2 5.9 4.7 4.6 7.0 6.4

GEM 4.2 4.2 3.9 4.3 3.1 4.5 3.8 4.9 5.1 4.1 6.3 4.7

1 Entrepreneurial finance
2a Government policies: support and relevance
2b Government policies: taxes and bureaucracy
3   Government entrepreneurship programs
4a Entrepreneurial education at school stage
4b Entrepreneurial education at post school stage
5   R&D Transfer
6 Commercial and legal infrastructure
7a Internal market dynamics
7b Internal market burdens or entry regulation
8 Physical infrastructures
9 Cultural and social norms

Development stages:
1 = factor driven,
2 = transition to efficiency driven,
3 = efficiency driven,
4 = transition to innovation driven,
5 = innovation driven.
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Table 12:  Entrepreneurial finance, 2015  (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

1 2 3 4 65 7 8 9

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition

Rank Stage Economy Value Mean 4.2      
1 4 Malaysia 5.8
2 5 India 5.7
3 1 Netherlands 5.7
4 5 Ireland                       5.4
5 5 USA                           5.4
6 5 United Kingdom                            5.4
7 5 Switzerland                   5.3
8 5 Belgium                       5.3
9 5 Canada                        5.2

10 4 Lebanon                       5.2
11 5 Israel                        5.1
12 2 Philippines                   5.1
13 3 Indonesia                     4.9
14 3 China                         4.9
15 5 Estonia                       4.9
16 4 Poland                        4.7
17 5 Taiwan                        4.7
18 5 Portugal                      4.7
19 5 Sweden                        4.7
20 4 Latvia                        4.5
21 3 Bulgaria                      4.4
22 5 Finland                       4.3
23 5 Germany                       4.3
24 4 Slovakia                      4.3
25 3 Morocco                       4.3
26 3 Tunisia                       4.2
27 5 Slovenia                      4.2
28 5 Japan                         4.2
29 5 Norway                        4.2
30 3 Thailand                      4.2
31 5 Luxembourg                    4.1
32 2 Botswana                      4.1
33 4 Mexico                        4.0
34 3 South Africa                  4.0
35 5 Spain                         4.0
36 5 Italy                         4.0
37 4 Hungary                       4.0
38 5 Macedonia                     4.0
39 3 Australia                     4.0
40 4 Brazil                        3.9
41 5 Korea. Republic of                   3.9
42 4 Turkey                        3.8
43 4 Uruguay                       3.7
44 1 Kazakhstan                    3.6
45 4 Senegal                       3.6
46 1 Cameroon                      3.6
47 1 Burkina Faso                  3.6
48 4 Chile                         3.5
49 3 Egypt                         3.5
50 1 Vietnam                       3.5
51 3 Romania                       3.4
52 3 Ecuador                       3.4
53 4 Puerto Rico                   3.3
54 5 Croatia                       3.3
55 2 Iran                          3.3
56 4 Panama                        3.3
57 3 Colombia                      3.2
58 4 Argentina                     3.1
59 4 Barbados                      3.1
60 5 Greece                        3.0
61 3 Peru                          3.0
62 3 Guatemala                     2.8
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Table 13:  Government policies: support and relevance, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

1 2 3 4 65 7 8 9

Rank Stage Economy Value Mean 4.2      
1 5 Belgium 6.5
2 5 Korea. Republic of 5.8
3 3 China 5.8
4 5 Switzerland 5.7
5 1 India 5.5
6 5 Netherlands 5.4
7 5 Finland 5.4
8 5 Luxembourg 5.3
9 4 Kazakhstan 5.3

10 4 Malaysia 5.2
11 3 Indonesia 5.1
12 5 Japan 5.0
13 5 Portugal 5.0
14 5 Ireland 4.9
15 4 Mexico 4.8
16 5 Canada 4.7
17 3 Ecuador 4.7
18 4 Poland 4.6
19 5 United Kingdom 4.6
20 4 Chile 4.6
21 1 Cameroon 4.5
22 5 Taiwan 4.4
23 4 Turkey 4.4
24 5 USA 4.4
25 1 Vietnam 4.3
26 5 Germany 4.3
27 2 Botswana 4.2
28 5 Puerto Rico 4.1
29 3 South Africa 4.1
30 3 Tunisia 4.1
31 1 Senegal 4.1
32 3 Thailand 4.0
33 5 Slovenia 4.0
34 3 Macedonia 4.0
35 5 Spain 4.0
36 5 Sweden 4.0
37 2 Philippines 3.9
38 5 Estonia 3.8
39 2 Iran 3.8
40 3 Colombia 3.8
41 4 Latvia 3.7
42 4 Barbados 3.7
43 1 Burkina Faso 3.7
44 5 Israel 3.7
45 4 Slovakia 3.7
46 5 Norway 3.7
47 4 Brazil 3.7
48 5 Australia 3.7
49 3 Romania 3.6
50 3 Morocco 3.6
51 4 Uruguay 3.4
52 3 Egypt 3.3
53 4 Lebanon 3.3
54 3 Peru 3.1
55 5 Italy 3.1
56 4 Argentina 3.0
57 5 Greece 2.9
58 3 Bulgaria 2.9
59 4 Croatia 2.8
60 4 Panama 2.7
61 4 Hungary 2.7
62 3 Guatemala 2.6

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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1 2 3 4 65 7 8 9

Table 14:  Government policies: taxes and bureaucracy, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 3.9      
1 5 Switzerland 5.8
2 5 Portugal 5.8
3 5 Netherlands 5.8
4 5 Luxembourg 5.6
5 4 Panama 5.5
6 4 Chile 5.4
7 4 Malaysia 5.2
8 5 Canada 5.2
9 5 Finland 4.9

10 5 Estonia 4.9
11 1 Senegal 4.9
12 5 Ireland 4.8
13 3 Bulgaria 4.8
14 1 Burkina Faso 4.7
15 1 Vietnam 4.6
16 3 Macedonia 4.6
17 5 USA 4.6
18 5 Korea. Republic of 4.6
19 5 Taiwan 4.5
20 4 Kazakhstan 4.5
21 3 China 4.4
22 3 Indonesia 4.4
23 5 United Kingdom 4.4
24 5 Norway 4.3
25 5 Australia 4.2
26 4 Lebanon 4.1
27 2 Botswana 4.1
28 3 Thailand 4.0
29 1 India 3.9
30 5 Sweden 3.9
31 5 Germany 3.9
32 1 Cameroon 3.8
33 5 Spain 3.8
34 4 Latvia 3.8
35 4 Uruguay 3.7
36 5 Japan 3.7
37 4 Mexico 3.7
38 3 Morocco 3.6
39 3 Romania 3.5
40 4 Poland 3.4
41 4 Turkey 3.4
42 4 Slovakia 3.4
43 3 Colombia 3.4
44 2 Iran 3.3
45 3 Guatemala 3.2
46 5 Belgium 3.2
47 3 Ecuador 3.2
48 5 Slovenia 3.1
49 3 South Africa 3.1
50 3 Egypt 3.1
51 3 Peru 3.0
52 2 Philippines 2.9
53 3 Tunisia 2.7
54 5 Israel 2.5
55 4 Barbados 2.5
56 4 Hungary 2.4
57 5 Italy 2.4
58 5 Greece 2.3
59 4 Brazil 2.2
60 5 Puerto Rico 2.2
61 4 Croatia 2.0
62 4 Argentina 1.9

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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1 2 3 4 65 7 8 9

Table 15:  Government entrepreneurship programs, 2015  (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 4.3   

1 5 Belgium 6.5
2 5 Korea. Republic of 5.8
3 3 China 5.8
4 5 Switzerland 5.7
5 1 India 5.5
6 5 Netherlands 5.4
7 5 Finland 5.4
8 5 Luxembourg 5.3
9 4 Kazakhstan 5.3

10 4 Malaysia 5.2
11 3 Indonesia 5.1
12 5 Japan 5.0
13 5 Portugal 5.0
14 5 Ireland 4.9
15 4 Mexico 4.8
16 5 Canada 4.7
17 3 Ecuador 4.7
18 4 Poland 4.6
19 5 United Kingdom 4.6
20 4 Chile 4.6
21 1 Cameroon 4.5
22 5 Taiwan 4.4
23 4 Turkey 4.4
24 5 USA 4.4
25 1 Vietnam 4.3
26 5 Germany 4.3
27 2 Botswana 4.2
28 5 Puerto Rico 4.1
29 3 South Africa 4.1
30 3 Tunisia 4.1
31 1 Senegal 4.1
32 3 Thailand 4.0
33 5 Slovenia 4.0
34 3 Macedonia 4.0
35 5 Spain 4.0
36 5 Sweden 4.0
37 2 Philippines 3.9
38 5 Estonia 3.8
39 2 Iran 3.8
40 3 Colombia 3.8
41 4 Latvia 3.7
42 4 Barbados 3.7
43 1 Burkina Faso 3.7
44 5 Israel 3.7
45 4 Slovakia 3.7
46 5 Norway 3.7
47 4 Brazil 3.7
48 5 Australia 3.7
49 3 Romania 3.6
50 3 Morocco 3.6
51 4 Uruguay 3.4
52 3 Egypt 3.3
53 4 Lebanon 3.3
54 3 Peru 3.1
55 5 Italy 3.1
56 4 Argentina 3.0
57 5 Greece 2.9
58 3 Bulgaria 2.9
59 4 Croatia 2.8
60 4 Panama 2.7
61 4 Hungary 2.7
62 3 Guatemala 2.6

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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1 2 3 4 65 7 8 9

Table 16:  Entrepreneurial education at school stage, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 3.1      
1 5 Portugal 5.6
2 2 Philippines 5.0
3 5 Netherlands 4.9
4 5 Switzerland 4.9
5 3 Indonesia 4.4
6 4 Lebanon 4.3
7 5 Estonia 4.2
8 2 Botswana 4.2
9 5 Canada 4.1

10 1 India 4.1
11 4 Malaysia 4.1
12 5 Norway 4.1
13 5 United Kingdom 4.0
14 4 Latvia 4.0
15 3 Romania 3.9
16 5 Finland 3.9
17 5 Sweden 3.8
18 3 Ecuador 3.7
19 5 Australia 3.7
20 5 Ireland 3.6
21 3 Thailand 3.6
22 3 Macedonia 3.6
23 4 Kazakhstan 3.5
24 5 USA 3.5
25 5 Spain 3.5
26 5 Luxembourg 3.5
27 4 Slovakia 3.4
28 5 Belgium 3.1
29 3 South Africa 3.1
30 4 Argentina 3.0
31 1 Cameroon 3.0
32 5 Italy 3.0
33 3 Peru 3.0
34 5 Israel 3.0
35 5 Taiwan 2.9
36 3 Colombia 2.9
37 2 Iran 2.8
38 5 Slovenia 2.8
39 5 Korea. Republic of of 2.8
40 5 Germany 2.7
41 5 Greece 2.7
42 4 Barbados 2.6
43 3 China 2.6
44 3 Bulgaria 2.6
45 4 Mexico 2.6
46 4 Poland 2.5
47 1 Vietnam 2.5
48 4 Chile 2.4
49 4 Hungary 2.3
50 5 Japan 2.3
51 4 Turkey 2.2
52 4 Brazil 2.1
53 3 Guatemala 2.1
54 4 Uruguay 2.0
55 5 Puerto Rico 2.0
56 4 Panama 1.9
57 4 Croatia 1.9
58 1 Burkina Faso 1.9
59 3 Morocco 1.8
60 1 Senegal 1.8
61 3 Tunisia 1.7
62 3 Egypt 1.6

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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1 2 3 4 65 7 8 9

Table 17:  Entrepreneurial education at post school stage, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 4.5  

1 2 Philippines 6.3
2 3 Ecuador 6.2
3 5 Switzerland 6.2
4 3 Indonesia 5.9
5 5 Netherlands 5.6
6 4 Mexico 5.4
7 4 Latvia 5.4
8 5 Luxembourg 5.4
9 5 Belgium 5.4

10 5 Canada 5.3
11 3 Colombia 5.3
12 4 Turkey 5.2
13 4 Malaysia 5.2
14 1 India 5.1
15 5 United Kingdom 5.0
16 3 China 5.0
17 3 Peru 5.0
18 4 Lebanon 4.9
19 4 Chile 4.9
20 2 Botswana 4.9
21 5 Ireland 4.9
22 3 Macedonia 4.9
23 5 Estonia 4.8
24 4 Argentina 4.8
25 5 Portugal 4.7
26 1 Cameroon 4.7
27 3 Guatemala 4.6
28 4 Uruguay 4.6
29 5 Greece 4.6
30 1 Burkina Faso 4.6
31 4 Barbados 4.5
32 3 Romania 4.5
33 5 USA 4.4
34 3 Thailand 4.3
35 4 Kazakhstan 4.3
36 4 Hungary 4.3
37 5 Italy 4.3
38 5 Israel 4.3
39 5 Finland 4.2
40 5 Taiwan 4.2
41 3 South Africa 4.2
42 5 Australia 4.2
43 5 Puerto Rico 4.2
44 5 Spain 4.2
45 3 Bulgaria 4.2
46 5 Japan 4.2
47 1 Vietnam 4.2
48 4 Slovakia 4.2
49 5 Germany 4.1
50 5 Norway 4.1
51 5 Korea. Republic of 4.0
52 5 Sweden 3.9
53 5 Slovenia 3.9
54 1 Senegal 3.9
55 4 Poland 3.9
56 4 Brazil 3.8
57 4 Panama 3.7
58 4 Croatia 3.5
59 2 Iran 3.4
60 3 Tunisia 3.4
61 3 Morocco 3.3
62 3 Egypt 3.1

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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Table 18:  R&D transfer, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 3.8
1 5 Switzerland 6.2
2 5 Luxembourg 5.4
3 5 Portugal 5.3
4 5 Netherlands 5.1
5 4 Malaysia 4.9
6 3 Indonesia 4.9
7 5 Ireland 4.6
8 5 Belgium 4.6
9 5 Estonia 4.5

10 5 Japan 4.5
11 5 Israel 4.4
12 5 Canada 4.3
13 1 India 4.3
14 5 Norway 4.2
15 4 Lebanon 4.2
16 5 United Kingdom 4.2
17 4 Uruguay 4.2
18 4 Turkey 4.2
19 5 USA 4.2
20 4 Mexico 4.1
21 3 China 4.1
22 3 Macedonia 4.1
23 5 Taiwan 4.1
24 2 Philippines 4.1
25 5 Sweden 4.0
26 5 Germany 4.0
27 3 Thailand 3.9
28 5 Spain 3.9
29 5 Italy 3.9
30 1 Vietnam 3.9
31 5 Finland 3.9
32 2 Botswana 3.8
33 5 Greece 3.8
34 5 Slovenia 3.8
35 3 Romania 3.7
36 4 Argentina 3.7
37 3 Ecuador 3.7
38 5 Australia 3.7
39 1 Cameroon 3.6
40 4 Hungary 3.6
41 3 Bulgaria 3.6
42 5 Korea. Republic of 3.6
43 4 Poland 3.5
44 4 Latvia 3.5
45 4 Chile 3.5
46 3 Colombia 3.5
47 3 South Africa 3.4
48 4 Slovakia 3.2
49 4 Panama 3.2
50 4 Kazakhstan 3.1
51 3 Morocco 3.1
52 2 Iran 3.0
53 3 Peru 3.0
54 1 Burkina Faso 2.9
55 3 Egypt 2.9
56 4 Brazil 2.9
57 5 Puerto Rico 2.9
58 4 Barbados 2.9
59 4 Croatia 2.9
60 3 Guatemala 2.8
61 3 Tunisia 2.8
62 1 Senegal 2.4

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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Table 19:  Commercial and legal infrastructure, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

1 2 3 4 65 7 8 9

Rank Stage Economy Value Mean 4.9
1 5 Canada 6.3
2 5 Switzerland 6.3
3 5 Belgium 6.2
4 5 Ireland 6.1
5 4 Latvia 6.1
6 5 Luxembourg 6.0
7 3 Romania 6.0
8 5 Netherlands 5.9
9 5 Germany 5.9

10 3 Tunisia 5.8
11 5 Finland 5.7
12 4 Malaysia 5.6
13 4 Lebanon 5.6
14 5 Israel 5.6
15 5 Norway 5.5
16 4 Slovakia 5.5
17 5 USA 5.4
18 1 Senegal 5.3
19 3 Bulgaria 5.2
20 2 Philippines 5.2
21 5 Estonia 5.2
22 1 Cameroon 5.2
23 4 Turkey 5.1
24 3 Macedonia 5.1
25 5 Australia 5.1
26 4 Uruguay 5.1
27 5 Sweden 5.1
28 3 Morocco 5.0
29 5 United Kingdom 5.0
30 1 India 5.0
31 3 Ecuador 4.9
32 1 Burkina Faso 4.9
33 3 South Africa 4.9
34 4 Kazakhstan 4.8
35 3 Thailand 4.8
36 3 Indonesia 4.8
37 4 Barbados 4.8
38 4 Argentina 4.7
39 4 Mexico 4.7
40 5 Slovenia 4.7
41 4 Chile 4.7
42 1 Vietnam 4.7
43 5 Puerto Rico 4.6
44 5 Portugal 4.6
45 4 Poland 4.5
46 5 Greece 4.5
47 5 Spain 4.4
48 5 Taiwan 4.4
49 4 Panama 4.4
50 4 Hungary 4.4
51 3 China 4.3
52 5 Italy 4.3
53 4 Croatia 4.3
54 3 Egypt 4.2
55 4 Brazil 4.2
56 2 Botswana 4.2
57 3 Guatemala 4.2
58 3 Colombia 4.1
59 5 Korea. Republic of 4.0
60 3 Peru 3.7
61 5 Japan 3.5
62 2 Iran 2.8

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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Table 20:  Internal market dynamics (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 5.1      
1 5 Korea. Republic of 7.3
2 3 China 7.2
3 3 Tunisia 6.9
4 5 Japan 6.5
5 3 Thailand 6.4
6 4 Poland 6.4
7 3 Indonesia 6.2
8 2 Philippines 6.1
9 4 Croatia 6.1

10 4 Malaysia 6.1
11 1 Vietnam 6.1
12 4 Kazakhstan 6.0
13 2 Iran 5.9
14 5 Taiwan 5.8
15 3 Macedonia 5.7
16 1 India 5.7
17 5 Sweden 5.7
18 5 USA 5.6
19 4 Turkey 5.6
20 4 Argentina 5.6
21 4 Hungary 5.5
22 4 Mexico 5.4
23 5 Portugal 5.4
24 5 Finland 5.4
25 5 Slovenia 5.3
26 5 Estonia 5.2
27 5 Norway 5.2
28 3 Egypt 5.1
29 5 Greece 5.0
30 5 Netherlands 5.0
31 5 United Kingdom 5.0
32 4 Brazil 5.0
33 2 Botswana 4.9
34 4 Latvia 4.8
35 5 Belgium 4.8
36 5 Australia 4.7
37 3 Morocco 4.7
38 5 Switzerland 4.5
39 5 Germany 4.5
40 3 South Africa 4.5
41 4 Barbados 4.4
42 5 Spain 4.4
43 1 Burkina Faso 4.4
44 4 Lebanon 4.4
45 5 Puerto Rico 4.3
46 5 Italy 4.3
47 3 Romania 4.2
48 4 Panama 4.2
49 3 Colombia 4.1
50 5 Israel 4.1
51 4 Slovakia 4.1
52 1 Cameroon 4.1
53 5 Ireland 3.9
54 3 Peru 3.8
55 5 Canada 3.8
56 5 Luxembourg 3.8
57 3 Ecuador 3.7
58 3 Bulgaria 3.6
59 4 Chile 3.4
60 1 Senegal 3.3
61 3 Guatemala 3.2
62 4 Uruguay 3.2

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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Table 21:  Internal market burdens or entry regulation, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 4.1 

1 5 Netherlands 6.0
2 5 Switzerland 5.7
3 5 Luxembourg 5.5
4 5 Ireland 5.2
5 5 Germany 5.2
6 5 Estonia 5.1
7 5 Belgium 5.1
8 5 Portugal 5.0
9 5 Canada 4.9

10 1 India 4.8
11 5 United Kingdom 4.7
12 5 Australia 4.7
13 4 Malaysia 4.7
14 5 Finland 4.6
15 4 Poland 4.6
16 3 Indonesia 4.6
17 4 Latvia 4.5
18 5 Sweden 4.5
19 5 USA 4.4
20 4 Panama 4.4
21 5 Spain 4.3
22 5 Japan 4.3
23 3 China 4.3
24 4 Slovakia 4.2
25 5 Norway 4.2
26 1 Vietnam 4.2
27 3 Ecuador 4.2
28 5 Taiwan 4.2
29 5 Italy 4.2
30 3 Colombia 4.2
31 4 Lebanon 4.2
32 2 Philippines 4.1
33 4 Uruguay 4.1
34 4 Kazakhstan 4.1
35 3 Thailand 4.1
36 1 Cameroon 4.0
37 3 Romania 4.0
38 3 South Africa 3.9
39 3 Bulgaria 3.9
40 4 Turkey 3.9
41 1 Senegal 3.9
42 5 Slovenia 3.8
43 3 Egypt 3.8
44 3 Peru 3.8
45 4 Hungary 3.8
46 4 Chile 3.8
47 1 Burkina Faso 3.8
48 4 Argentina 3.8
49 3 Morocco 3.7
50 3 Macedonia 3.7
51 5 Puerto Rico 3.7
52 4 Barbados 3.6
53 4 Mexico 3.6
54 2 Botswana 3.5
55 5 Israel 3.5
56 4 Brazil 3.5
57 3 Guatemala 3.3
58 5 Korea. Republic of 3.3
59 5 Greece 3.1
60 2 Iran 3.1
61 4 Croatia 3.0
62 3 Tunisia 2.9

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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Table 22:  Physical infrastructures, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 6.3
1 5 Switzerland 7.9
2 5 Finland 7.6
3 3 Ecuador 7.6
4 5 Estonia 7.5
5 4 Chile 7.5
6 5 Sweden 7.5
7 5 Netherlands 7.4
8 5 Taiwan 7.3
9 4 Malaysia 7.2

10 5 USA 7.1
11 4 Panama 7.1
12 4 Slovakia 7.0
13 3 Morocco 7.0
14 5 Korea. Republic of 7.0
15 5 Canada 7.0
16 3 China 6.9
17 1 Vietnam 6.9
18 5 Japan 6.9
19 5 Norway 6.8
20 4 Poland 6.8
21 5 Luxembourg 6.8
22 3 Bulgaria 6.8
23 5 Ireland 6.8
24 3 Tunisia 6.7
25 4 Latvia 6.7
26 2 Iran 6.6
27 5 Australia 6.5
28 4 Turkey 6.5
29 4 Croatia 6.5
30 3 Macedonia 6.5
31 5 Belgium 6.4
32 5 Germany 6.4
33 1 Senegal 6.4
34 5 Slovenia 6.4
35 3 Thailand 6.4
36 5 Israel 6.4
37 3 Egypt 6.3
38 4 Mexico 6.3
39 4 Uruguay 6.2
40 3 Colombia 6.2
41 1 India 6.2
42 4 Hungary 6.1
43 4 Barbados 6.1
44 3 Guatemala 6.1
45 5 Greece 6.1
46 5 United Kingdom 5.9
47 4 Kazakhstan 5.9
48 3 South Africa 5.9
49 4 Argentina 5.8
50 3 Peru 5.6
51 5 Puerto Rico 5.5
52 2 Philippines 5.5
53 3 Indonesia 5.2
54 5 Italy 5.1
55 1 Cameroon 5.1
56 5 Spain 5.1
57 2 Botswana 5.0
58 3 Romania 4.9
59 1 Burkina Faso 4.8
60 4 Brazil 4.7
61 4 Lebanon 4.4
62 5 Portugal 3.5

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition
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Table 23:  Cultural and social norms, 2015 (Weighted average: 1 = highly insufficient, 9 = highly sufficient)

Rank Stage Economy Value Mean 4.7 

1 5 Israel 7.4
2 5 USA 6.8
3 4 Lebanon 6.3
4 5 Canada 5.9
5 3 Ecuador 5.8
6 5 Switzerland 5.8
7 3 Indonesia 5.8
8 4 Malaysia 5.8
9 5 Estonia 5.7

10 2 Philippines 5.7
11 5 Netherlands 5.7
12 3 Thailand 5.5
13 1 India 5.5
14 1 Vietnam 5.4
15 5 Ireland 5.4
16 5 United Kingdom 5.3
17 4 Turkey 5.3
18 5 Portugal 5.2
19 4 Panama 5.2
20 3 Colombia 5.2
21 4 Chile 5.1
22 4 Mexico 5.0
23 3 China 5.0
24 3 Peru 5.0
25 4 Kazakhstan 5.0
26 5 Sweden 5.0
27 5 Korea. Republic of 4.9
28 4 Argentina 4.9
29 5 Taiwan 4.8
30 4 Latvia 4.8
31 5 Australia 4.8
32 5 Norway 4.7
33 1 Burkina Faso 4.7
34 1 Cameroon 4.7
35 2 Botswana 4.7
36 5 Finland 4.5
37 5 Spain 4.4
38 4 Poland 4.4
39 3 Guatemala 4.3
40 4 Barbados 4.3
41 5 Germany 4.2
42 5 Luxembourg 4.1
43 5 Belgium 4.1
44 3 Romania 4.1
45 3 Tunisia 4.1
46 3 Macedonia 4.1
47 4 Brazil 3.9
48 3 Egypt 3.8
49 1 Senegal 3.8
50 5 Japan 3.8
51 5 Puerto Rico 3.8
52 2 Iran 3.7
53 3 Morocco 3.7
54 4 Uruguay 3.6
55 5 Greece 3.6
56 5 Italy 3.5
57 3 Bulgaria 3.5
58 4 Slovakia 3.5
59 3 South Africa 3.4
60 5 Slovenia 3.4
61 4 Hungary 3.2
62 4 Croatia 2.6

5	 Innovation-driven
3.	4	 Efficiency-driven	or	transition
1.	2	 Factor-driven	or	transition



www.gemconsortium.org

All rights of this publication are reserved and therefore cannot be reproduced in its 
totality, its part, recorded or transmitted by any information retrieval system in any way, 
by any means mechancial, photochemical, electronic, magnetis, electrooptical, digital, 

photcopying or otherwise, without the prior permission in writing by the authors.




